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AP  and  UPl 
defend  use 
of  stringers 
(See  page  g) 

Knight-Ridder 
names  new 
management 
(See  page  12) 

Minneapolis 
Star  merged 
with  Tribune 
(See  page  10) 
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PENNYWHISTLE: 

MTUNE 

WITHAMHUOHKIDS 

Ttie  Pennywhistle  Press  talks  up  to 
kids  and  the  kids  talk  back.  A  girl,  11, 
asks  how  to  avoid  a  bully  at  the  bus 
stop.  Another,  12,  writes  about  her 
favorite  book.  A  boy,  8,  sends  a 
picture  of  his  pet  fish.  And  hundreds 
enter  a  limerick  contest. 

For  these  children  and  more  than 
a  million  others  from  coast  to  coast, 
the  Pennywhistle  Press  weekly 
supplement  to  their  Gannett  news¬ 
papers  is  a  new-found  friend,  build¬ 
ing  the  newspaper-reading  habit  for 
the  leaders  of  tomorrow. 

Pennywhistle  teaches  as  it  enter¬ 


tains,  offering  news  of  national 
events,  hobbies,  sports,  television 
and  careers  in  a  style  that  talks  up 
to  its  downsize  readers  who  range 
from  four  to  12  years  of  age.  For  the 
youngest,  there  are  jokes,  riddles, 
hidden  pictures  and  mazes. 

The  response  fi'om  the  kids  and 
their  parents  has  been  tremendous. 
More  than  15,0(X)  have  written  with 
questions,  suggestions  and  com¬ 
ments.  As  one  11-year-old  fi^m 
Delaware  put  it,  “I  feel  grown-up 
and  important  because  I  have  my 
own  sectioa  Never  stop,  please!’ 

A  mother  in  New  York  added,  “It’s 
a  breath  of  fresh  air  to  see  children 
treated  with  respectr 

Pennywhisde  is  also  finding  its 
way  into  the  classroom  as  a  teach¬ 
ing  tool  for  children  from  kindergar¬ 
ten  to  the  sbcth  grade,  from  those 
with  learning  disabilities  to  classes 
for  the  gifted.  “I  was  so  taken  by 
your  Pennywhistle  Press  that  I  have 


made  it  a  regular  part  of  the  class? 
wrote  a  teacher  fi^m  New  Jersey. 

In  school  and  in  the  home, 
Pennywhistle  instills  in  children  an 
appreciation  of  the  fi^eedom  to 
taiow.  At  Gannett  we  believe  that 
the  freedom  of  children  to  read,  be 
informed  and  entertained  is  as  real 
as  their  parents!  And  Pennywhistle 
Press  brings  that  freedom  to  more 
than  a  million  of  tomorrow’s  adults 
each  week. 

For  more  information  about 
Gannett,  write:  Gannett  Co.,  Inc.; 
Corporate  Communications;  Lincoln 
Tower;  Rochester,  N.Y  14604,  or 
call  (716)  546-8600. 

GAmETT 

A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 


It’s  not  our 
intention  to 
win  awards, 

IH^^Klnnt . . . 


1^  we  win  them 
RSanyway! 


The  News  American’s  Magazine  Section  was  named  the  best 
in  the  country  by  the  Penney-Missouri  Awards  Committee. 


In  1982,  The  News  American  won  13  awards  in  the  Maryland- 
Delaware-D.C.  Press  Association  contest  — more  than  any 
other  two  metropolitan  newspapers  combined: 

•  BEST  FRONT  PAGE  DESIGN 


•  NEWS  SERIES 

•  FEATURE  SERIES 

•  SPORTS  COLUMN 

•  PICTURE  SERIES 

•  FEATURE  PICTURE 

•  SPORTS  PICTURE 


BEST  OVERALL  DESIGN 
LOCAL  COLUMN 
GOVERNMENT  COVERAGE 
PUBLIC  SERVICE  SERIES 
SPOT  NEWS  PICTURE 
PHOTOGRAPH  SERIES 


TTie  News  American 

BALTIMORE'S  NEWSPAPER  FOR  OVER  200  YEARS 


Flint  Ink's  advanced  technology  and  expertise  in  bulk  manufacture  and  handling  offers 
you  a  consistent  product  for  improved  printing.  No  one  else  can  provide  you  with  a 
the  combination  of  Flint' s  size,  manufacturing  facilities  and  a  proven  product.  f 

Flint  Ink  has  over  double  the  capacity  and  ntunber  of  manufacturing  plants  ^  ^ 
than  its  closest  competitor.  Furthermore,  Flint  provides  “local"  technical 
service  to  meet  the  needs  of  its  customers  across  the  country. 


CORPORATE  HEADQUARTERS: 
25111  GLENDAU  AVENUE, 
DETROIT,  MICHIGAN  4823$ 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOUS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MEXICO  CITY  •  MIAMI 
MINNEAPOUS  •  NEW  ORLEANS 
NEW  YORK  •  PORTLAND  •  PROVIDENCE 
RICHMOND-  SAN  FRANCISCO 
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*  Major  meetings  in  boid  face 

MARCH 

30-Aprii  14 — National  Newspaper  Association.  Study  Mission  to  Brazil,  Sao 
Paulo,  Rio.  Salvador,  Brasilia. 

APRIL 

1 —  Newspaper  Advertising  Sales  Association,  N.Y.  Chapter,  Hotel 
Lexington,  New  York. 

2 —  UPl  New  York  State  Advisory  Board  Banquet.  Windows  on 
the  World,  N.Y.C. 

3-4 — UPl  Newspapers  of  Louisiana,  International  Hotel,  New  Or¬ 
leans,  La. 

3- 6 — Interstate  Circulation  Manager's  Association,  Hotel  Her- 

shey,  Hershey,  Pa. 

12-16 — Viewtext  '82  Conference,  New  York  Sheraton,  N.Y.C. 

13 — New  England  AP  News  Executives  Assn.,  Sheraton  Tara, 
Framingham,  Mass. 

14- 16— PNPA/IAMA  Display  Ad  Conference,  Marriott  Inn, 

Harrisburg.  Pa. 

15- 17 — Kansas  Press  Association,  Garden  City,  Kans. 

18-20 — Northern  States  CMA  Conference,  Ramada  Inn.  Minneapolis. 
20 — Newspaper  Comics  Council,  Columbus  Citizens  House,  New 
York  City. 

22-23 — National  News  Council,  Stanford  University,  Palo  Alto, 
Calif. 

25- 28 — Newspaper  Research  Council  Conference,  Doubletree  Inn, 

Monterey,  Calif. 

26- 28— American  Newspaper  Publishers  Association  Con¬ 

vention,  Fairmont  Hotel,  San  Francisco. 

25-27 — PN-ANCAM  conference.  Red  Lion  Inn,  Pasco,  Wash. 

28 —  Overseas  Press  Club  Awards  Dinner,  Waldorf-Astoria,  NYC 

29 —  International  Kenaf  Newsprint  Conference,  Hyatt  Regency 
Hotel,  San  Francisco. 

29-May  1 — Nevada  Press  Assn.,  Winnemucca  Convention  Center,  Winne- 
mucca,  Nev. 

MAY 

2-4 — Ohio  Circulation  Managers  Association,  Kings  Island.  Mason. 

2-5 — International  Newspaper  Promotion  Association,  Fairmont 
Hotel,  San  Francisco,  Calif. 

2-5— Society  of  American  Business  and  Economic  Writers.  Ala¬ 
meda  Plaza  Hotel,  Kansas  City,  Mo. 

2-8 — International  Classified  Advertising  Week 

4- 7 — American  Society  of  Newspaper  Editors,  Chicago  Marriott, 

Chicago,  III. 

9-11 — New  York  State  Society  of  Newspaper  Editors  annual  con¬ 
ferences  The  Otesaga,  Cooperstown. 

9-12 — Newspaper  Purchasing  Managers  Association,  Sheraton 
Resort,  Lancaster,  Pa. 

9-13 — International  Press  Institute  annual  general  assembly, 

Madrid,  Spain. 

12-15 — American  Association  of  Advertising  Agencies,  Green¬ 
brier,  White  Sulphur  Springs,  W.Va. 

12- 15 — Catholic  Press  Association,  La  Posada,  Scottsdale,  Ariz. 

13- 14— Allied  Annual  Publishers  Meeting.  Westwater  Inn, 

Olympia,  Wash. 

13-15 — Ohio  Newspaper  Ad  Executives,  Kings  Island  Inn,  Kings 
Island.  Ohio. 

13-15 — Florida  Newspaper  Advertising  and  Marketing  Executive 
Sales  Conference,  Marriott  Hotel.  Tampa,  Fla. 

16-19 — New  York  State  Circulation  Management  Association, 
annual  meeting.  Holiday  Inn-Arena,  Binghamton,  N.Y. 

16-19 — Institute  of  Newspaper  Controllers  &  Finance  Officers, 
Hyatt,  Hilton  Head,  S.C. 

19-22 — National  Association  of  Advertising  Publishers.  Franklin 
Plaza  Hotel,  Philadelphia.  Pa. 

23- 24 — Mid-Atlantic  Circulations  Managers.  Myrtle  Beach  Hilton 

Motel,  N.  Myrtle  Beach,  S.C. 

24- 28— International  Federation  of  Editors  &  Publishers  (FIEJ), 

Oslo,  Norway. 

26-28 — Suburban  Newspapers  of  America.  Bellevue-Stratford, 
Philadelphia.  Pa. 
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Haiman  Stiles  Ri^ins 

INSERVICETO 

AMERICAN  NEWSPAPERING. 


It’s  the  primary  goal  of  the  St.  Petersburg  Times  and 
Evening  Independent  to  serve  their  local  community. 
Editor  and  President  Eugene  Patterson  wrote  in  a  recent 
1982  goals  report  to  the  staff. 

These  newspapers  also  are  pledged  to  maintain  a 
national  perspective  and,  where  earned,  a  national 
reputation.  ^  Patterson  and  Publisher  John  B.  I^ke 
noted  with  pride  some  remarkable  achievements  by 
individuals  on  the  staffs. 

Six  Times  Publishing  Company  executives  are 
presently  serving,  or  are  in  line  to  serve,  as  national 
presidents  of  their  professional  organizations.  Voted  by 
their  peers  nationwide  to  the  top  offices  in  their 
organizations  are: 

•  Sanford  Stiles,  International  Newspaper  Promotion 
.Association; 

•  Rich  Riggins,  Association  of  Newspaper  Classified 
.Advertising  Managers: 

•  LeoKubiet,  International  Newspaper  .Advertising  and 
Marketing  Executives: 

•  John  O’Hearn,  Institute  of  Newspaper  Controllers  and 
Finance  Officers; 

•  Bob  Haiman,  Associated  Press  Managing  Editors;  and 

•  Paul  Neely,  American  Association  of  Sunday  and 
Feature  Editors. 

Four  more  staffers  who  already  have  served  as 
presidents  of  their  national  organizations  are: 

•  Bob  Pittman,  National  Conference  of  Editorial  Writers: 

•  Hubert  Mizell,  Associated  Press  Sports  Editors: 

•  Ralph  Anderson,  Metro  Users  Association:  and 

•  Bette  Orsini,  National  Education  Writers  .Association. 


Other  Times-Independent  professionals  who  have  been 
elected  by  their  colleagues  nationwide  to  leadership 
position  on  the  boards  of  directors  of  their  national 
organizations  are: 

•  Bob  Stiff,  .American  Society  of  Newspaper  Editors; 

•  Jack  Belich,  National  Press  Photographers  Association; 

•  Cliff  Camp,  Institute  of  Newspaper  Controllers  and 
Finance  Officers: 

•  David  Fluker,  International  Circulation  .Managers 
.Association; 

•  .Mike  Richardson,  National  Conference  of  Editorial 
Writers: 

•  Jack  Vernon,  Newspaper  Research  Council. 

Times  foreign  editor  Bill  l.andrey  has  even  taken  us 
international.  He’s  on  the  board  of  the  Inter -American 
Press  .Association. 

“Since  one  of  us  serves  on  the  board  of  directors  of  the 
.American  Newspaper  Publishers  .Association  and  the 
other  served  in  the  past  as  president  of  the  .American 
Society  of  Newspaper  Editors.”  wrote  Editor  Patterson 
and  Publisher  l^ke,  “we  know  the  extra  effort  these 
staffers  have  opted  to  expend  as  leaders. ..The  whole  staff 
is  honored  by  the  recognition  they've  earned  among  their 
fellow  professionals  everywhere. 

“But  they  also  know  they  owe  their  honors  to  this 
company’s  staff  of  professionals  who  made  them  look 
good  in  the  first  place.” 


Bt.  pptpraburn  (Himps 

&  Evening  Independent 


O’Hearn 


Photo  credits 


Collins  Smith  White 


Photo  conference  faculty 
features  top  photogs 


The  fourth  Photography  in  Journalism  Conference  for 
photographers,  reporters  and  editors  will  be  held  April  16,  17 
and  18  in  Sunnyvale,  Calif.,  sponsored  by  the  San  Jose  Mer¬ 
cury  News. 

The  conference  is  designed  to  encourage  greater  sensitivity 
to  the  photographic  image  and  its  ability  to  communicate 
information,  according  to  J.  Bruce  Baumann,  assistant  man¬ 
aging  editor  for  graphics  at  the  Mercury  News  and  conference 
chairman. 

Presenters 

This  year's  program  includes  presentations  by  Will  Jarrett, 
editor  of  the  Denver  Post:  Dan  Dry,  national  Newspaper 
Photographer  of  the  Year  from  the  Courier-Journal  and 
Louisville  Times:  Bert  Fox,  picture  editor  of  the  year  from  the 
Medford  (Ore.)  Mail-Tribune:  and  Howard  Collins,  editorial 
director  of  the  Pasadena  (Calif.)  Star  News. 

Also,  Bob  Lynn,  graphics  editor  of  the  Norfolk  Virf>inian- 
Pilot,  whose  paper  won  Best  Use  category  in  the  University 
of  Missouri-National  Press  Photographers  Assn,  com¬ 
petition;  Carolyn  White,  formerly  managing  editor  of  the 
Columbia  (Mo.)  Tribune  and  now  managing  editor  of  the 
Philadelphia  Inquirer  s  Sunday  Magazine,  and  James  Noel 
Smith,  graphic  editor  of  the  Dallas  Times  Herald  and  national 
Newspaper  Photographer  of  the  Year. 

Contest 

Once  again,  the  conference  will  sponsor  a  contest  for  best 
use  of  pictures  in  daily  newspapers.  Categories  are;  (a)  best 
use  of  photographs  on  Page  One  and  section  fronts,  and  (b) 
best  use  of  photographs  on  a  picture  page  or  single  theme 
page.  Only  registered  conference  participants  may  enter. 

A  highlight  of  the  meeting  is  a  hands-on  workshop  on  pic¬ 
ture  editing  and  feature-page  design. 

Conference  registration  is  $30.  For  more  information,  write 
or  call  Bruce  Baumann  at  the  San  Jose  Mercury  News,  750 
Bidder  Park  Drive,  San  Jose,  Calif.  95190,  (408)  920-5254. 
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Workshops/Clinics/Seminars 

(National  and  Regional) 


MARCH 

27 — NENA  Classified  Sales  Clinic,  The  Copley  Plaza,  Boston. 

28-30— SNPA  Editorial  Clinic,  Atlanta  Hilton,  Atlanta,  Ga. 

28-April  2 — Circulation  Management  Development  Seminar  sponsored  by 
the  Gannett  Foundation,  Plaza  International  Hotel,  Tucson, 
Arizona. 

30 —  Landon  Seminar,  Profit  Strategies  for  Newspapers,  Sheraton 
Inn  at  LaGuardia,  New  York,  N.Y. 

30-31 — ANPA/RI,  Symposium  on  Pressroom  Options,  Hyatt  Re¬ 
gency,  Chicago. 

31 —  Landon  Seminar,  Profit  Strategies  for  Newspapers,  O'Hare 
Hilton,  Chicago. 


APRIL 

4- 9 — American  Press  Institute.  Advertising  Executives,  newspa¬ 

pers  over  75,000  circulation,  Reston,  Va. 

5- 7 — Modern  Production  Techniques  training  seminar,  sponsored 

by  Knight-Ridder  Newspapers  Institute  of  Training,  Miami,  Fla. 

13 —  Landon  Seminar,  Profit  Strategies  for  Newspapers,  Atlanta 
Hilton.  Atlanta,  Ga. 

14 —  Landon  Seminar,  Profit  Strategies  for  Newspapers.  Holiday 
Inn  North,  Dallas,  Tex. 

16-18 — Photography  in  Journalism  Conference,  sponsored  by 
San  Jose  Mercury  News.  Sunnyvale  Hilton,  Sunnyvale,  Calif. 

18-19 — American  Society  of  Newspaper  Editors.  Minorities  Seminar, 
Univ.  of  Southern  California,  Los  Angeles,  Calif. 

18-20 — Newspaper  Readership  Project  for  editors  in  N.J.,  N.Y.,  Pa. 

Conn.,  and  Dela.,  Bergen  Record,  Hackensack.  N.J. 

18-23 — American  Press  Institute,  Coverage  of  Entertainment  & 
Arts,  for  critics.  Reston,  Va. 

18- 23 — Circulation  Development  Seminar  sponsored  by  the  Gan¬ 

nett  Foundation,  Hilton  Inn  on  the  Campus.  Rochester,  N.Y. 

19- 21 — Leadership  in  the  Newsroom,  a  management  development 

workshop  for  editors,  sponsored  by  ANPA,  ASNE,  APME,  Hyatt 
Regency,  Washington,  D.C. 

19-23 — Computers  &  Newspapers,  Training  Seminar,  Knight- 
Ridder  Newspapers  Institute,  Miami,  Fla. 

24 — N.Y.  State  Associated  Press  Associations  joint  seminar  with 
AP  broadcast  members  on  contacts  in  state  government,  Sheraton 
Airport  Inn,  Albany,  N.Y, 

25-26 — American  Society  of  Newspaper  Editors.  Minorities  Seminar, 
Univ,  of  Massachusetts/Harvard,  Amherst,  Mass. 

25- 30— American  Press  Institute,  Newspapers  and  Telecommuni¬ 

cations.  Reston,  Va. 

26- 28 — Mid-America  Press  Institute.  Today’s  Living,  Today's  Dollar 

seminar,  Bel  Air  Hilton,  St.  Louis,  Mo. 

26-30 — Knight-Ridder  Newspapers  Institute  of  Training,  Effective 
Management  Skills,  Miami,  Fla. 


MAY 

2- 7 — American  Press  Institute,  Suburban  and  Zoned  News  Cover¬ 

age,  Reston,  Va. 

3- 8 — Location  82;  Solvang,  5th  annual  photo  workshop,  Calif¬ 

ornia  State  University,  Long  Beach,  Calif. 

12-16 — Knight-Ridder  Newspapers  Institute  of  Training,  Managing 
with  Unions,  Miami,  Fla. 

16-18 — Newspaper  Readership  Project  for  editors  in  Ky.,  Tenn.,  Ind., 
Ohio,  W.Va.,  Lexington  (Ky.)  Herald  and  Leader.  Lexington.  Ky. 

16- 19— Circulation  Promotion  seminar,  presented  by  INPA,  Hyatt 

Regency,  Chicago. 

17- 19 — Managing  People  in  the  Circulation  Department,  spon¬ 

sored  by  ANPA,  ICMA,  NPRA,  Radisson  Hotel,  Chicago. 

22 — Penney-Missouri  Family/Lifestyle  Seminar,  Lincoln  Plaza,  Okla¬ 
homa  City,  Okla. 
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DPI  Newspictures 


Looking 

Good 

in 

Rint 


Photographer  Bill  Creighton  enjoys  competition.  As  South  Carolina  News- 
pictures  editor  for  United  Press  International,  his  photos  compete  every  day 
for  play  in  newspapers.  And  he  succeeds.  Editors  like  his  pictures. 

Creighton's  peers  agree.  He  recently  was  named  “News  Photographer  of 
the  Year”  by  the  South  Carolina  News  Photographers  Association,  the  state 
NPPA  chapter.  He  won  with  photos  like  those  shown  below. 

UPl  photographers  have  earned  many  honors,  including  six  Pulitzers. 
But,  like  Creighton,  most  UPl  photographers  think  the  top  honor  is  when  a 
newspaper  decides  to  run  their  photo  instead  of  someone  else’s.  That’s  the 
ultimate  competition. 

Next  time  you  see  a  super  wire  service  photo,  whether  black  &  white  or 
color,  check  the  credit.  It  probably  will  be  UPl.  You  can  tell  the  difference. 


Editor  &  Publisher 

The  fourth  estate 


Robert  U.  Brown,  President  and  Editor  Janies  Wright  Brown 

Ferdinand  C.  Teubner,  Pubiisher  Pubiisher,  Chairman  of  the  Board,  1912-1959 


Damaging  untruths 

It  seems  that  almost  everyone  is  trying  to  hoodwink  the 
nation’s  newspaper  editors.  Although  we  believe  the  corps  of 
journalists  in  this  country  is  “99%  pure,”  as  the  commercial 
used  to  say,  the  veracity  of  all  reporters  is  being  brought  into 
question  by  the  inaccuracies  and  misdeeds  of  a  few. 

It  is  bad  enough  when  newspaper  editors  fall  for  a  hoax 
perpetrated  by  outsiders — as  in  the  case  of  the  “cockroach 
pills”  and  the  more  recent  phony  soccer  tournament.  After 
all,  a  definition  of  a  hoax  is  “to  play  a  trick  upon,  for  sport,” 
and  there  have  been  many  amusing  incidents  of  this  sort  over 
the  years. 

But  when  reporters  start  to  fabricate  stories  out  of  whole 
cloth — as  Janet  Cooke  did  at  the  Washington  Post  and  Christ¬ 
opher  Jones  did  at  the  New  York  Times — and  others  create 
fictitious  circumstances  and  quotes  to  embellish  their  stor¬ 
ies,  the  newspaper  business  is  in  real  trouble. 

Whether  it  is  a  hoax  by  an  outsider  or  a  fabrication  by  a 
reporter,  it  adds  up  to  an  untruth,  a  lie,  and  the  credibility  of 
all  newspapers  suffers  because  of  it. 

Editors  have  owned  up  to  their  errors,  and  their  gullibility, 
when  they  have  come  to  light,  but  the  public  wants  to  know 
how  many  more  cases  there  have  been  that  have  not  been 
acknowledged.  These  things  must  be  stopped  to  restore  the 
credibility  that  has  been  lost. 

Newspaper  staffs  can  do  it,  even  if  their  editors  can’t,  by 
applying  a  little  peer  pressure.  There  is  nothing  more  effec¬ 
tive  than  the  approval  or  disapproval  of  one’s  co-workers.  If 
only  the  vast  majority  of  honest  and  professional  writers  will 
realize  that  their  reputations  are  being  damaged  by  the  mal¬ 
practices  of  a  few,  they  will  exert  their  influence  in  helping 
editors  stamp  it  out. 


Murdering  newsmen 

The  deaths  of  four  Dutch  television  newsmen  in  El  Salva¬ 
dor  adds  emphasis  to  the  conclusions  of  the  Inter  American 
Press  Association  last  week  that  journalism  in  Latin  Amer¬ 
ican  is  now  “the  target  of  growing  physical  violence.”  It  is  no 
longer  a  question  of  reporters  who  are  killed  accidentally. 
Press  people  are  selected  and  carefully  lined  up  in  the  gun 
sights,  lAPA  said.  “The  bullet  is  aimed  at  them,  and  through 
them,  against  society  as  a  whole,  because  the  aim  is  to  mis¬ 
inform,  to  frighten.” 

When  one  considers  the  lack  of  casualties  reported  by  both 
sides  in  the  skirmish  during  which  those  newsmen  died,  it 
appears  their  deaths  were  planned  by  one  side  to  discredit  its 
foes.  Which  side  did  the  planning,  we  have  not  yet  been  told. 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo  avg.  circulation  Dec  31.  1981—29,287 


t'vABP 
AN  PA 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1884;  Newspaperdom  established 
March.  1892;  the  Fourth  Estate.  March  1. 1894;  Editor  & 
Publisher.  June  29. 1901 ;  Advertising.  January  22. 1925. 

Managing  Editor 

Jerome  H.  Walker,  Jr. 

Associate  Editors 

John  P.  Consoli,  Bill  Gloede, 

Andrew  Radolf,  Lenora  Williamson 
Earl  W.  Wilken 

Midwest  Editor 

Celeste  Huenergard 

Washington,  D.C.  Editor 

George  Brandon 

West  Coast  Correspondent 

M.  L.  Stein 

Promotion  Manager 

Terilyn  McGovern-Mazza 

Advertising  Manager 

Donald  L.  Parvin 

Sales  Representatives 

John  S.  Long,  Robert  J.  Mathes, 
Durland  Stewart,  Erich  P.  Sturn 

Advertising  Production  Manager 

Louise  A.  Villani 

Classified  Advertising  Manager 

Katherine  Hershey  Barns 

Circulation  Manager 

Wilfred  E.  Richards 

Photocomposition  Manager 

Donna  P.  Bates 

Librarian 
Elizabeth  Cox 


OFFICES 

General:  575  Lexington  Ave,  New  York,  N.Y. 
10022.  Phone  (212)  752-7050.  TELEX  12 
5102. 

Chicago:  111  East  Wacker  Drive  60601.  Phone 
(312)  565-0123.  Celeste  Huenergard,  Mid¬ 
west  Editor.  John  S.  Long,  ad  sales. 

Long  Beach:  247  Roycroft  Ave.,  Long  Beach, 
Calif.  90803.  (213)  439-0829.  M,  L.  Stein,  Cor¬ 
respondent. 

Washington:  1295  National  Press  Building. 
Washington,  D.C.  20045.  Phone  (202)  628- 
8365.  George  Brandon,  Washington.  D.C. 
Editor. 

Los  Angeles:  3450  Wilshire  Boulevard.  Suite 
407,  90010.  Phone  (213)  382-6346.  William 
Marshall— Scott,  Marshall,  Sands  &  McGin- 
ley,  ad  representatives. 

San  Francisco:  433  California  St,  Suite  505, 
94104.  Phone  (415)  421-7950.  Peter  Scott— 
Scott,  Marshall,  Sands  &  McGinley,  ad  repre¬ 
sentatives. 

Toronto:  148  King  Rd.  E.,  King,  Ontario  LOG  1K0. 
Phone  (416)  833-6200.  Donald  Fenn,  Fenn 
Co.,  Inc.,  ad  representatives. 


INDEX  TO  ISSUE 


Ad  news  section . 18 

Calendars . 2,4 

Equipment  news  section . 36 

4th  Estate . 2 

Newspeople  in  the  news . 46 

Photo  credits . 4 

Promotion  pieces . 45 

Syndicates . 46 

Shop  Talk  at  Thirty . 56 


Microfilmed  copies  of  Editor  &  Publisher  are  available 
from;  University  Microfilms  International.  300  North 
Zeeb  Road.  Ann  Arbor.  Ml  48106.  London;  18  Bedford 
Row,  London.  WC1R4EJ,  England.  Copies  of  E&P  are 
available  on  microfiche  from  Micro  Photo  Division.  Bell 
&  Mowell.  Old  Mansfield  Rd..  Wooster.  Ohio  44691. 


6 


EDITOR  &  PUBLISHER  for  March  27,  1982 


Letters 


HIRE  PROS 

That  was  a  sad  indictment  of  journal¬ 
ism  schools  by  Ken  Harvey  and  Ronald 
E.  Smith  in  the  March  6  Editor  &  Pub¬ 
lisher. 

But  one  of  the  solutions  proposed  to 
better  prepare  students  for  the  “real 
world”  not  only  isn’t  necessary  but 
doesn’t  hold  up  according  to  a  recent  sur¬ 
vey  of  editors  by  the  University  of  Arizo¬ 
na  Department  of  Journalism. 

The  proposal  that  universities  and  col¬ 
leges  increase  the  number  of  journalism 
courses  from  25%  to  40%  flies  in  the  face 
of  Arizona’s  survey  of  149  editors. 

Those  editors  said  students  need  more 
liberal  arts,  not  less.  Indeed  they  were 
sharply  divided  over  whether  journalism 
schools  are  of  any  real  value. 

Perhaps  they  believed  that  journalism 
schools  are  doing  such  a  lousy  job  that 
students  should  concentrate  on  other 
areas.  1  can’t  argue  with  that. 

But  it  seems  to  me  that  rather  than 
increasing  the  journalism  courseload, 
schools  ought  to  be  improving  what  they 
now  offer. 

Journalism  schools  need  to  be  cutting 
back  on  the  theory  and  providing  more 
practical  training.  To  do  that,  they  should 
be  bringing  highly  experienced  jour¬ 
nalists  into  the  classroom. 

Too  many  journalism  educators  have 
too  little  experience  outside  the  class¬ 
room  to  prepare  students  for  getting  a 
news  job. 

Journalism  schools  should  hire 
experienced  journalists  who  want  to  be 
teachers,  not  the  other  way  around.  A 
minimum  of  ten  years’  expeience  in  a 
variety  of  positions  should  be  the  norm 
for  hiring. 

If  the  journalism  courseload  is  con¬ 
centrated,  a  25%  ratio  is  adequate. 

James  W.  Johnson 

(Johnson  is  an  assistant  professor  at  the 
University  of  Arizona  who  was  a  reporter 
for  17  years.) 


BAD  ADVICE 

The  tax  advice  on  page  13  of  E&P 
March  13  issue  could  get  some  of  your 
readers  in  a  lot  of  trouble  with  IRS.  The 
author  confuses  tax  deductions  with  tax 
credits  and  tax  credits  with  depreciation. 
He  also  ignores  two  very  important  rules: 
You  can’t  deduct  an  amount  larger  than 
your  freelance  income  and  all  deductions 
must  be  documented.  (A  log  isn’t 
enough.)  Freelance  writers  are  among  the 
most  likely  taxpayers  to  be  audited,  large¬ 
ly  because  the  IRS  has  found  a  lot  of  them 
try  to  slip  in  unrelated  expenses  as  busi¬ 
ness  deductions,  which  is  what  the  author 
seems  to  be  advising.  Writer’s  Digest  had 
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a  story  on  tax  deductions  for  freelancers 
in  its  March  issue.  IRS  publications 
explain  what  is  deductible  and  what 
documentation  is  needed.  The  best  treat¬ 
ment  of  the  subject  I’m  aware  of  is  a 
booklet  called  “Fear  of  Filing”  published 
by  Volunteer  Lawyers  for  the  Arts,  36 
West  44  St.,  New  York,  N.Y.  10036. 

Fred  McGunagle 
(McGunagle  is  a  freelancer.) 


OPPOSED  TO  IDEA 

To  essentially  abandon  the  liberal  arts 
education  in  favor  of  a  narrow  “trade 
school”  approach  would  be  disastrous. 
No  self-respecting  college  or  university  is 
going  to  accept  a  degree  program  where 
40%  of  a  student’s  effort  is  confined  to 
learning  the  trade  of  journalism.  And  any 
news  executive  would  be  short-sighted  in 
hiring  beginners  without  strong  academic 
backgrounds  in  the  liberal  arts:  They  may 
be  able  to  write,  but  what  are  they  going 
to  write  about? 

Walter  W.  Trimble 
(Trimble  is  an  assistant  professor  in  jour¬ 
nalism  at  Lehigh  University  and  an  editor 
for  the  Call-Chronicle  Newspapers  in 
Allentown,  Pa.). 


Corrections 

In  an  item  in  “About  Awards”  (E&P, 
March  20),  Carole  Ankney  is  identified  as 
being  with  the  Coldwater  (Mich.)  Daily 
Reporter.  She  is  assistant  managing  edi¬ 
tor  of  the  Sturgis  (Mich.)  Journal. 

♦  *  * 

An  inaccurate  headline  appeared  on  a 
report  about  low  power  television  service 
(E&P,  March  20,  page  24b).  The  report 
was  accurate.  In  the  lead  of  the  story  in 
the  second  column  under  the  stars,  the 
word  “rules”  was  left  out  after  “wrote” 
due  to  a  proofreading  error. 


issues  permit  for  power  plant 


Bonded  paper 


FOR  THE  RECORD 

An  editorial  (E&P,  March  20)  states 
that  the  chairman  of  the  New  York  State 
Power  Authority  was  out  of  bounds  for 
using  “state  funds”  to  publish  a  news¬ 
paper  countering  inaccurate  reporting  in 
the  Staten  Island  Advance  on  a  proposed 
power  plant. 

No  state  funds  were  used  in  the 
publication.  The  Power  Authority,  a 
public  benefit  corporation  of  the  state, 
builds  and  operates  piower  plants  and 
transmission  lines  without  use  of  state 
monies.  It  finances  projects  by  selling 
bonds  to  private  investors  who  are  repaid 
from  revenues  obtained  by  selling 
electricity. 

As  noted  in  a  comprehensive  article  in 
the  same  edition,  the  Record,  the  Power 
Authority  publication,  was  intended  to 
meet  a  State  Siting  Board  requirement  to 
increase  public  information  acitivities. 

Stephen  Shoenholz 
(Shoenholz  is  director  of  public 
information  New  York  State  Power 
Authority.) 


These  columnists  are  an  integral  part  of 
THE  NEW  YORK  TIMES  NEWS  SERVICE 

whether  you  choose  the  Full  Wire,  Pony  Wire,  Five-Day-a-Week  Mail 
Service  or  the  Weekend  Package.  The  News  Service’s  depth  and 
scope  represents  the  best  in  American  journalism. 
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at  a  small  cost 


When  you  test-market  in  Springfield,  Massachusetts 
it  won’t  cost  a  lot  to  find  out  if  you’ve  got  a  winner  or  not. 
We’re  the  right  size  ...  an  SMS  A  population  of  399,000 
and  an  ADI  population  of  537,000. 

We’ve  got  one-huy  media  coverage  .  .  .  85%  net  reach 
of  the  SMSA  and  61%  daily  ADI  household  coverage  by 
the  Springfield  Newspapers 

We’re  isolated  .  .  .  less  than  7%  spill-in  from  any  non-  ADI 
newspaper. 

Springfield  is  a  city  you  can  get  a  handle  on.  Just  ask  Kraft, 
Ford,  General  Foods,  Heublein,  Polaner,  or  the  many  others 
who  have  tested  here. 

Call  today  for  our  fact-filled  study  of  the  Springfield  market. 

Call  Dwight  Brouillard,  (413)  788-1108  or  your  Newhouse 
representative. 


The  Springfield  Newspapers 

Largest  in  Massachusetts  Outside  Boston  Represented  by  Newhouse  Newspapers 
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Wire  services  defend  use  Oklahoma  dames 


of  Ei  Saivadoran  stringers 


By  John  Consoli 

Whether  the  wire  services  should  make 
use  only  of  local  stringers  in  their  cover¬ 
age  of  the  conflict  in  El  Salvador  became 
a  topic  of  conversation  among  the  jour¬ 
nalistic  community  this  week,  following 
the  disclosure  that  New  York  Times  exec¬ 
utive  editor  Abe  Rosenthal  had  ques¬ 
tioned  Associated  Press  about  such  a 
practice. 

Following  his  return  from  a  recent  trip 
to  El  Salvador,  Rosenthal  contacted  the 
Associated  Press  to  say  he  thought  it  was 
“inadvisable  to  have  a  national  of  a  coun¬ 
try  attempt  to  cover  a  civil  war  in  his  own 
country.” 

The  Times  is  a  member  of  Associated 
Press  and  Rosenthal  said  he  was  speaking 
to  AP  “in  general  journalistic  terms,  not 
about  specific  reporters.” 

Rosenthal’s  action,  however,  resulted 
in  a  Time  magazine  report  which  implied 
that  Rosenthal  disliked  the  work  of  a  par¬ 
ticular  AP  stringer,  a  Salvadoran  resi¬ 
dent,  Eduardo  Vazquez  Becker.  Becker 
was  recently  let  go  by  AP. 

Rosenthal,  in  a  letter  to  Time,  said  he 
had  never  mentioned  Becker  by  name, 
had  never  read  anything  written  by  him 
and  had  never  heard  his  name  while  in  El 
Salvador. 

The  Time  article,  however,  sparked  a 
debate  over  whether  the  wire  services 
should  exclusively  use  local  stringers  at 
all. 

Lou  Boccardi,  vicepresident  and  exec¬ 
utive  editor  of  AP,  said  his  wire  service’s 
coverage  of  the  conflict  in  El  Salvador 
has  been  covered  by  AP  staff  reporters 
with  only  “short  periods  of  time — a  few 
days  or  maybe  a  week”  where  the  only 
reporter  on  the  scene  for  AP  was  a  local 
stringer. 

Boccardi  said  it  would  be  “mislead¬ 
ing”  to  report  that  only  local  stringers 
were  used  by  his  wire  service  to  cover  the 
conflict.  He  said  on  occasion,  as  AP  staff¬ 
ers  were  rotated  in  and  out  of  El  Salva¬ 
dor,  there  would  be  short  periods  in 
which  only  a  local  stringer  would  be  left 
there.  In  those  instances,  he  said,  it 
would  be  Becker. 

Boccardi  said  with  the  upcoming  elec¬ 
tions  in  El  Salvador  and  an  increase  in 
military  combat,  AP  would  be  staff  cover¬ 
ing  that  country  with  at  least  three  report¬ 
ers. 

Boccardi  said  Becker’s  dismissal  had 
nothing  to  do  with  Rosenthal’s  comments 
or  with  Becker’s  news  writing  ability. 


“He  was  dismissed  for  administrative 
reasons,  independent  of  his  own  news 
work,”  Boccardi  told  E&P.  “It  is  an 
internal  personal  matter.  His  being  let  go 
was  not  related  to  any  news  stories  he  had 
written.” 

Becker  was  dismissed  during  the 
weekend  of  March  13-14  and  had  not  been 
replaced  as  of  March  24,  Boccardi  said, 
but  plans  were  to  replace  him  with 
another  stringer. 

“Rosenthal  had  been  there  (in  El  Sal¬ 
vador)  and  as  a  member  of  AP  he  called 
and  asked  about  our  staffing,”  Boccardi 
said.  “He  simply  expressed  his  view  that 
having  an  American  staffer  there  all  the 
time  was  important.  Abe’s  call  was  not 
out  of  line.  It  was  a  welcome  comment 
from  an  AP  member  on  the  scene.  It  was 
useful  to  have  his  view.” 

Rosenthal  told  E&P  his  comments  to 
AP  were  not  an  attack  on  the  wire  serv¬ 
ice,  but  was  “purely  advice  as  a  friend 
and  member  editor.” 

The  Time  magazine  article  also  said 
United  Press  International  had  received 
complaints  for  its  use  of  Salvadoran 
stringers. 

UPI  editor-in-chief,  H.L.  Stevenson, 
said  UPI  has  staff  covered  the  Salvadoran 
conflict  for  the  past  18  months  and  said 
“as  many  as  5  or  6  reporters  and  photo¬ 
graphers”  were  in  the  country  this  week. 

Stevenson  said  beyond  the  staff  cover¬ 
age,  the  use  of  local  stringers  in  any  fore¬ 
ign  country  is  fact  of  life. 

“I  don’t  really  see  anything  wrong  with 
using  stringers,”  he  told  E&P.  “We  must 
have  2,000  or  3,000  of  them  around  the 
world.  In  many  cases  they  work  for  large 
daily  newspapers.  They  are  reputable 
journalists.  We  investigate  their  back¬ 
grounds  as  best  possible.  You  can’t  put  a 
full-time  staff  member  in  every  country. 
Everyone  uses  them — AP,  the  New  York 
Times.” 

Stevenson  defended  his  wire  service’s 
coverage  of  the  Salvadoran  conflict,  stat¬ 
ing  that  in  addition  to  the  use  of  full-time 
staffers  and  stringers,  UPI  has  also  sent  in 
reporters  from  its  Mexican  bureau  to  put 
together  reports. 

Stevenson  pointed  out  that  in  conduct¬ 
ing  its  poll  of  the  major  news  stories  for 
1981,  UPI  subscribing  editors  barely 
voted  the  Salvadoran  crisis  in  the  top  20. 

“Despite  all  the  copy  we  were  generat¬ 
ing  from  there,  editors  up  until  recently, 
did  not  consider  it  a  major  news  story,” 
he  said. 


get  exclusive 
Reagan  interview 

In  an  exclusive  interview  with  top  edi¬ 
tors  of  the  Oklahoma  City  Times  and  Dai¬ 
ly  Oklahoman,  President  Reagan  strongly 
criticized  tv  network  news  and  the  Wash¬ 
ington  Post  for  damaging  his  foreign 
policy. 

The  President  also  criticized  the  net¬ 
work  news  for  what  he  feels  is  the  over 
playing  up  of  stories  about  workers  who 
are  unemployed  around  the  country. 

At  the  close  of  the  20-minute  interview, 
Edward  Gaylord,  president  and  publisher 
of  Oklahoma  Publishing  Co.,  who  was 
one  of  three  persons  conducting  the 
interview,  said  that  he  agreed  with  Presi¬ 
dent  Reagan’s  criticism  of  the  Washing¬ 
ton  Post  and  the  tv  networks.  Gaylord 
added  that  he  would  include  the  New 
York  Times  in  such  criticism. 

“It’s  a  disgrace  to  our  industry,”  said 
Gaylord,  noting  that  the  Oklahoma 
Publishing  Co.  owns  both  tv  stations  and 
newspapers.  Gaylord  said  he  hoped  the 
President  “can  do  something  atraut  it” 
and  told  him  to  “keep  up  the  great  work.” 

The  interview  was  set  up  on  the  sugges¬ 
tion  of  Gaylord,  who  is  “acquainted  with 
the  President  and  has  been  for  some 
time,”  according  to  managing  editor  Jim 
Standard. 

“We  got  to  work  on  it  and  it  hap¬ 
pened,”  said  Standard.  He  said  the 
arrangements  were  made  by  the  papers’ 
Washington  Bureau  chief  Allan  Cromley, 
who  along  with  Gaylord  and  Standard, 
conducted  the  interview  in  the  Pre¬ 
sident’s  hotel  suite  prior  to  his  addressing 
the  state  legislature. 

According  to  Cromley’s  report; 
“Reagan  teed  off  on  the  networks  after 
being  asked  if  his  foreign  policy  is  being 
damaged  by  recent  leaks  in  the  Washing¬ 
ton  Post  about  U.S.  plans  to  use  covert 
action  in  Nicaragua. 

“Yes,  I  think  it  is,”  he  said,  then  added 
foreign  policy  is  being  damaged  “even 
more  so”  by  the  tv  networks. 

Reagan  is  quoted  as  saying,  “When  we 
get  to  the  network  news,  I  think  there  is  a 
lack  of  responsibility  .  .  . 

“You  can’t  turn  on  the  evening  news 
without  seeing  that  they’re  going  to 
interview  someone  else  who  has  lost  his 
job — or  they’re  outside  the  factory  that 
has  laid  off  workers  and  so  forth.  The 
constant  downbeat  can  contribute  psy¬ 
chologically  to  slowing  down  the  recov¬ 
ery.” 
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Minneapolis  Star  merged 
with  morning  Tribune 


The  evening  Minneapolis  Star  will  be 
merged  with  the  morning  Minneapolis 
Tribune  beginning  April  5  to  form  an  “all¬ 
day”  newspaper. 

Donald  Dwight,  publisher  of  both  Min¬ 
neapolis  newspapers,  said  the  decision 
was  made  because  of  declining  evening 
circulation,  the  need  for  more  editorial 
resources,  and  competitive  pressure  on 
ad  rates. 

Circulation  of  the  evening  Minneapolis 
Star  has  dropped  25%  in  10  years,  Dwight 
said.  The  company  had  made  “major 
investments”  in  the  Star  in  recent  years, 
he  said,  trying  to  find  a  format  that  would 
be  attractive  to  evening  readers,  but  noth¬ 
ing  could  be  done  to  stop  the  circulation 
decline. 

Dwight  told  E&P  he  felt  “an 
undeniable  feeling  of  loss.  We  made  a 
heroic  effort  to  go  against  the  trend  and  it 
didn't  succeed.” 

The  merging  of  the  two  newspapers, 
owned  by  the  Star  and  Tribune  Co., 
headed  by  John  Cowles  Jr.,  means  some 
70  of  300  newsroom  employees  will  be  let 
go. 

Dwight  said  merging  of  the  two  news¬ 
papers  had  been  under  discussion  “for 
months,”  although  as  late  as  a  day  before 
the  announcement,  he  said  the  Star  was 
“very  much  in  business.” 

Advertisers  were  notified  through  a 
mailing  that  went  out  the  night  before  the 
announced  merger  was  made  and  on  the 
same  day  as  the  announcement,  a  lunch¬ 
eon  was  held  for  advertisers.  Dwight  said 
a  reception  was  also  planned  for  advertis¬ 
ers  to  inform  them  of  new  ad  rates. 

Complete  press  kits,  including  a  book¬ 
let  detailing  the  layout  and  design  of  the 
“all-day”  Star  and  Tribune  were 
delivered  to  the  news  media  around  the 
country  at  the  same  time  that  Dwight  was 
making  the  announcement  to  Star  staffers 
in  the  newsroom. 

Stephen  Issacs,  who  was  brought  as 
editor  of  the  Star  four  years  ago  in  order 
to  come  up  with  a  formula  to  halt  the 
circulation  decline,  did  not  have  his  con¬ 
tract  renewed. 

Ironically,  according  to  Dwight,  when 
Issacs  was  first  brought  in  his  first 
recommendation  was  that  the  newspap¬ 
ers  be  merged  into  one. 

Charles  Bailey,  who  has  been  with  the 
Minneapolis  Tribune  for  31  years  as  a 
reporter,  Washington  correspondent  and 
most  recently  as  editor,  will  become  the 
editor  of  the  combined  Star  and  Tribune. 
He  will  continue  with  his  previously 
announced  plans  to  return  to  Washing¬ 
ton,  D.C.,  later  this  year  as  a  Star  and 
Tribune  correspondent. 


The  combined  Star  and  Tribune  will 
have  20%  more  news  pages  and  50%  more 
news  staff  than  either  paper  had  before, 
Dwight  stated. 

“Now  instead  of  sending  two  reporters 
to  cover  the  same  story,  we  want  to  send 
one  to  the  story  and  another  around 
behind  the  scenes,”  he  said.  The  com¬ 
bined  newspaper  will  expand  its  coverage 
of  lifestyle,  fashion,  weekend  activities 
and  local  events  and  will  contain  more 
state,  national  and  local  news.  It  will 
include  the  “Variety”  section  and  the 
“Taste”  section  from  the  Star,  as  well  as 
the  “Community”  section  containing 
neighborhood  news.  The  Tribune’s 
“Special”  section  will  be  included  plus 
all  the  columns,  comics  and  features  in 
each  newspaper. 

“Furthermore,”  Dwight  said,  “by 
moving  all  home  delivery  to  a  single 
morning  cycle  and  eliminating  duplicate 
audience,  we  can  make  it  possible  for  the 
advertiser  to  reach  850,000  adult  readers, 
every  day,  at  lower  cost.  Instead  of  rais¬ 
ing  our  rates  another  10%  this  year,  we 
will  cut  local  rates  2%  effective  April  5, 
and  hold  general  and  classified  rates  at 
current  levels  through  1982.” 

The  Star  and  Tribune  will  offer  a  new 
city  zone  for  advertisers  wishing  to  reach 
140,000  households  within  10  miles  of 
downtown  Minneapolis,  as  well  as  the 
Metro  zone — 280,000  households  in  the 
larger  primary  market  area — and  full  run, 
expected  to  be  360,000  by  March  1983. 

The  Minneapolis  Star  was  established 
in  1920.  In  1935  it  was  purchased  by  the 
Cowles  family  of  Des  Moines,  Iowa.  The 
Star’s  owners  bought  the  Minneapolis 
Journal  in  1939  and  the  two  publications 
were  combined  to  form  the  Minneapolis 
Star-Journal.  In  1946,the  Star — Journal 
shortened  its  name  to  the  Star.  At  its  peak 
had  a  circulation  of  nearly  300,000.  By  the 
end  of  1981,  its  circulation  had  fallen  to 
about  170,000. 

Dwight  said  involuntary  staff  reduc¬ 
tions  will  not  be  as  large  as  they  would 
have  been  because  of  a  voluntary  early 
retirement  program  just  completed  under 
which  more  than  100  employees  of  both 
newspapers  have  accepted  offers.  He 
also  said  a  hiring  freeze  has  been  in  place 
since  November. 

^  3|e  * 

Meanwhile,  Landmark  Com- 
munications,  Inc.  has  announced  that  it 
plans  to  merge  by  September  1  the  news 
staffs  of  its  evening  Norfolk  ( Va.)  Ledger- 
Star  and  its  morning  Virginian-Pilot. 

Landmark  will  continue  to  put  out  two 
separate  newspapers  with  separate 
mastheads,  separate  editorial  pages. 


comics  and  syndicated  features. 

According  to  Perry  Morgan,  publisher 
of  both  newspapers,  there  are  no  plans  to 
lay  off  news  staffers  from  either  paper. 
“It  will  simply  be  a  more  productive  use 
of  the  staff,”  he  said.  “We  believe  we  can 
improve  our  newspapers  by  single  staff¬ 
ing  meetings  and  using  that  second  repor¬ 
ter  to  cover  something  else.  Elimination 
of  duplicate  coverage  will  enable  us  to 
cover  things  we  haven’t  been  able  to 
cover  before.” 

Morgan  said  the  sports  and  photo  staffs 
are  already  combined  and  the  current 
plan  is  to  do  so  with  news  and  feature 
staffers. 

Guild  forfeits  wage 
hikes  for  parity 

The  Newspaper  Guild  has  agreed  to 
forfeit  retroactive  wage  increases  won  in 
a  new  contract  with  the  New  Westminster 
Columbian  in  return  for  wage  parity 
between  the  Guild’s  top  rate  and  the 
hourly  rate  earned  by  pressmen. 

The  move  revises  a  two-year  pact 
reached  February  II  after  a  three-day 
occupation  by  employees  of  parts  of  the 
suburban  daily’s  Coquitlan  plant  (E&P, 
March  20). 

A  Columbian  worker  who  declined  to 
be  named  said  the  exchange  means  that  a 
senior  reporter  loses  about  $758  in  pay 
retroactive  to  December  1,  1981,  but 
gains  about  $900  over  the  contract 
because  of  parity. 

The  top  Guild  rate  will  jump  to  about 
$17.50  an  hour  at  the  contract’s  end. 

While  parity  will  cost  the  Columbian 
more  over  the  duration  of  the  contract,  it 
saves  the  daily  from  having  to  borrow 
over  the  next  few  months  to  make  the 
retroactive  payments. 

“We  always  have  a  cash  flow  problem 
around  April  and  May  and  so  that’s  our 
peak  borrowing  period,”  said  managing 
editor  Neil  Graham.  “So  it  was  beneficial 
to  us  to  avoid  having  to  borrow  then. 
Now  we  can  pay  out  the  parity  through 
general  revenue  over  time.” 

The  dispute  over  parity  began  in  1979 
when  the  Columbian  gave  the  pressmen 
51  cents  more  than  the  other  unions  in 
return  for  manning  concessions. 

The  Guild  and  the  Craft  unions  fought 
for  parity  during  the  recent  contract  talks. 
The  Craft  unions  will  receive  parity  gra¬ 
dually  over  the  contract’s  life;  the  Guild, 
under  the  revised  pact,  April  1. 


Donation 

Capital  Cities  Communications,  Inc., 
has  donated  $5,000  to  the  American  Soci¬ 
ety  of  Newspaper  Editors  Foundation. 
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COURT  TEST  EXPECTED 

Senate  votes  to  bar 
identification  of  spies 


By  George  Brandon 

The  Senate  voted  90  to  6  to  make  it  a 
crime  to  publish  the  names  of  covert 
intelligence  agents,  whether  or  not  the 
information  came  from  public  sources. 

The  March  11  vote  virtually  assures 
speedy  enactment  of  the  law  establishing 
felony  penalties  for  exposing  government 
spies.  A  similar  bill  passed  the  House  last 
September  by  a  lopsided  margin.  And 
Reagan  Administration  officials, 
including  the  heads  of  the  CIA  and  its 
sister  intelligence  agencies,  have  given 
the  measure  strong  support. 

Press  and  civil  liberties  groups,  who 
had  mounted  a  sustained,  but 
unsuccessful,  lobbying  struggle  in  the 
Senate  to  soften  the  language  of  the  meas¬ 
ure  by  requiring  proof  of  criminal  intent, 
quickly  predicted  the  nation's  courts 
would  find  such  a  law  unconstitutional. 

Chales  Novitz,  president  of  the  Society 
of  Professional  Journalists,  Sigma  Delta 
Chi,  expressed  disappointment  that  the 
Senate  “chose  to  pass  the  most  extreme 
version  of  a  bill  we  believe  to  be 
unconstitutional.”  Novitz  predicted  its 
enactment  would  have  a  “chilling  effect 
on  news  coverage  of  U.S.  activites  over¬ 
seas.”  He  said  SDX  now  looks  to  the 
courts  as  “the  best  hope  for  sustaining 
our  citizens’  First  Amendment  Rights.” 

Jerry  W.  Friedheim,  executive 
vicepresident  and  general  manager  of  the 
Amercian  Newspaper  Publishers 
Association,  said  he  was  concerned  “the 
law  might  someday  be  cited  in  attempts  to 
punish”  the  press  for  reporting  the  gov¬ 
ernment’s  intelligence  activities. 

But  Friedheim  said  he  hoped  “the 
extensive  debate  on  the  bill  will  make  it 
clear  to  the  courts  and  to  the  executive 
branch  that  Congress  has  not  intended  to 
provide  here  a  statute  to  curb  the  con¬ 
stitutionally  protected  work  of  our  na¬ 
tion’s  free  press.” 

The  agent  indentities  legislation  clearly 
takes  aim  at  a  small  group  of  foes  of  the 
CIA,  including  former  agent  Philip  Agee 
and  his  CounterSpy  magazine,  and  Louis 
Wolf  and  the  editors  of  Covert  Action 
Information  Bulletin.  Government 
sources  have  said  the  two  publications 
have  published  lists  naming  more  than 
2,000  CIA  agents. 

Supporters  of  both  versions  of  the  Sen¬ 
ate  bill  disavowed  any  intent  to  chill 
“legitimate”  reporting  of  intelligence 
agency  abuses  that  might  require  naming 
agents.  The  lengthy  Senate  debate  pre¬ 
ceding  the  vote  March  18  hinged  not  on 
the  question  of  whether  it  should  be  a 
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crime  to  identify  agents,  but,  rather,  on 
the  precise  language  of  the  provision 
dealing  with  those  who  rely  only  on 
information  lawfully  taken  from  the  publ¬ 
ic  record. 

When  it  became  clear  after  the  House 
vote  last  fall  that  agent  identity  legislation 
had  the  overwhemiming  support  of  Con¬ 
gress,  the  press-civil  liberties  coalition 
adopted  a  strategy  of  trying  to  limit  the 
damage. 

They  threw  their  support  behind  the 
version  of  the  bill  reported  out  of  the  Sen¬ 
ate  Judiciary  Committee  on  a  9-8  vote  last 
October  that  would  have  required  a  pros¬ 
ecutor  to  prove  a  reporter  exposed  an 
agent  “with  the  intent  to  impair  or 
impede”  the  nation’s  foreign  intelligence 
activities. 

The  version  passed  by  the  House,  and 
ultimately  by  the  Senate,  requires  proof 
only  that  an  exposure  was  made  as  part  of 
a  “pattern  of  activities  intended  to  iden¬ 
tify  and  expose  covert  agents,  and  with 
reason  to  believe”  it  would  harm 
intelligence  efforts. 

Sen.  Chafee  said  the  bill  posed  no 
threat  to  general  circulation  newspapers 
and  magazines.  “I  don’t  think  the  C.I.A. 
is  going  to  go  around  trying  to  nab  every¬ 
body,”  he  told  the  New  York  Times. 
“The  legitimate  press  has  always  shown 
tremendous  restraint.” 

The  Senate  Committee’s  intent  reqire- 
ment  was  stripped  from  the  bill  on  a  floor 
amendment  sponsored  bu  John  E.  Chafee 
(R-R.I.),  The  55-39  vote  for  the  Chafee 
language  March  1 7  was  the  real  defeat  for 
the  press-civil  liberties  coalition,  which 
already  had  conceded  that  some  version 
of  the  bill  would  become  law. 

Despite  their  eventual  defeat  on  the 
intent  clause,  the  press  groups  did  “a  hell 
of  a  lobbying  job”  in  the  months  after  the 
committee  vote,  according  to  Mark 
Gitenstein,  chief  counsel  for  the  minority 
members  of  the  Judiciary  Committee. 

Gitenstein’s  boss,  ranking  Democrat 
Joseph  R.  Biden  Jr.  of  Delaware,  led  the 
fight  for  the  intent  standard  and  was  one 
of  the  six  senators  who  wound  up  voting 
against  the  bill.  The  others  were: 
Democrats  Bill  Bradley  of  New  Jersey, 
Alan  Cranston  of  California,  Gary  Hart  of 
Colorado,  Daniel  Patrick  Moynihan  of 
New  York,  and  Republican  Larry  Pre- 
ssler  of  South  Dakota. 

Gitenstein  praised  press  groups,  parti¬ 
cularly  the  Society  of  Professional  Jour¬ 
nalists  and  ANPA,  for  conducting  a 
“very  sophisticated  and  talented  “lobby¬ 
ing  campaign  against  the  Chafee  amend¬ 
ment.  He  said  that  the  press  effort  was 


responsible  for  adding  about  20  votes  for 
the  intent  clause  in  the  months  after  the 
bill  was  reported  out  of  committee. 

He  cited  as  particularly  effective  “very 
carefully  figuring  on  who  the  moderate 
and  leaning  senators  were”  and  then  hav¬ 
ing  local  newspaper  publishers  and  edi¬ 
tors  talk  to  them.  “It  did  make  a  differ¬ 
ence.” 

Gitenstein  also  mentioned  a  factor  the 
press  groups  had  acknowledged  privately 
during  the  agent  bill  lobbying  ~  that  they 
hoped  a  determined  stand  on  the  agents 
legislation  would  prevent  any  momentum 
carrying  forward  to  pending  Senate 
legislation  to  restrict  the  Freedon  of 
Information  Act. 

“We  were  able  to  get  the  important, 
key  publishers”  involved  in  the  Agent  bill 
effort,  Gitenstein  said.  “That’s  how  the 
FolA  can  be  won,  too.” 

The  Senate  immediately  named  its 
members  to  meet  in  conference  with 
members  of  the  House  later  to  iron  out 
the  differences  between  the  two  versions 
of  the  agent  bill.  The  most  important 
differences  for  the  press  is  that  the  House 
bill  would  make  it  a  crime  not  only  to 
name  current  agents,  but  former  agents. 

Jerry  Berman,  legislative  counsel  for 
the  American  Civil  Liberties  Union,  con¬ 
firmed  that  that  group  would  seek  an  ear¬ 
ly  court  test  once  the  agent  legislation  is 
signed  into  law.  But  he  said  ACLU  prob¬ 
ably  would  await  “a  prosecution  or  a 
threat  of  prosecution,”  rather  than  sim¬ 
ply  asking  a  judge  for  declaratory 
judgment  that  it  is  unconstitutional. 


Reporter  punched 
by  commissioner 

“Because  I  thought  he  needed  it,”  was 
the  only  comment  made  by  a  Tulsa  Coun¬ 
ty,  Okla.,  commissioner  after  he 
delivered  two  punches  in  the  face  of  Tulsa 
Tribune  reporter  Mike  Ward,  at  a  March 
17  party. 

Ward  had  written  stories  about  a  con¬ 
troversy  regarding  whether  the  county 
commissioners  are  violating  the  Open 
Meetings  Law.  the  punches,  according  to 
the  UPI  which  carried  the  story,  came 
after  a  Tulsa  judge  had  asked  Ward  to 
explain  his  paper’s  position  in  regard  to 
the  law.  Ward  said  that  he  had  said  three 
words  when  the  commissioner,  once  an 
amateur  boxer,  struck  him  with  enough 
force  to  put  him  on  the  floor. 

Next  day  the  commissioner,  Lewis 
Harris,  apologized  to  the  newsman  when 
appearing  before  the  Tribune  editorial 
bpard  stating  that  he  was  provoked 
because  he  had  heard  another  person 
comment  that  Ward  had  said  the  com¬ 
missioners  were  “crooks.” 
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Bernard  H.  Ridder  Jr. 


Alvah  H.  Chapman  Jr, 

Chapman  and  Batten  head 
new  Knight-Ridder  team 


James  K.  Batten 


news  Larry  Jinks  and  Don  Carter. 

Backgrounds 

Chapman,  61,  became  president  of 
Knight  Newspapers  in  1973  and  was  the 
first  president  of  Knight-Ridder  News¬ 
papers,  Inc.  He  was  elected  chief  execu¬ 
tive  officer  in  1976.  A  third  generation 
newspaper  publisher.  Chapman  served  as 
vicepresident  and  general  manager  of  the 
St.  Peter.shiir^  Times  and  president  and 
part  owner  of  the  Morning  News  and  Eve¬ 
ning  Press  in  Savannah  before  joining 
Knight  Newspapers  in  1960.  He  served  as 
general  manager  of  the  Miami  Herald 
from  1962  to  1969  and  as  executive 
vicepresident  of  the  company  from  1%7- 


A  major  realignment  of  senior  corpo¬ 
rate  officers  effective  April  20  was 
announced  by  Knight-Ridder  Newspap¬ 
ers,  Inc. 

Bernard  H .  Ridder,  Jr. ,  chairman  of  the 
board  of  directors  since  1979,  will  relin¬ 
quish  his  duties  as  chairman  at  the  April 
20  annual  meeting  of  shareholders.  He 
will  continue  to  serve  the  company  in  his 
role  as  chairman  of  the  Executive  Com¬ 
mittee  and  as  a  member  of  the  board. 

Alvah  H.  Chapman,  Jr.,  currently  pres¬ 
ident  and  chief  executive  officer,  will 
become  chairman  of  the  board.  He  will 
continue  to  serve  as  CEO. 

James  K.  Batten,  senior  vicepresident, 
will  be  named  president. 

Orderly  transition 

In  making  the  announcement.  Chap¬ 
man  said,  “Some  time  ago,  Bernie 
expressed  a  desire  to  step  down  from  his 
position  as  chairman  if  the  board.  After 
some  discussion  we  finally  agreed  to 
Bernie's  request.  Bernie  Ridder  was  one 
of  the  architects  of  the  merger  of  Knight 
and  Ridder  in  1974.  This  was  the  largest 
and  I  believe  most  successful  merger  in 
American  newspaper  publishing.  Much 
of  that  success  is  properly  attributable  to 
Bernie  Ridder.” 

Ridder,  who  will  be  in  66  in  December, 
was  the  president  and  chief  executive 
officer  of  Ridder  Publications,  Inc.  from 
1%9  until  the  merger  with  Knight  News¬ 
papers,  Inc.  in  1974.  At  that  time  he 
became  vicechairman  of  the  merged 
Knight-Ridder  board  of  directors,  a 
position  he  held  until  he  became  chair¬ 
man  of  the  board  in  1979.  In  addition  to 
his  role  as  chairman  of  the  Executive 
Committee,  he  served  as  chairman  of  the 
Operating  Committee  from  1974  through 
1981 .  Ridder  was  a  director  of  the  Associ¬ 


ated  Press  from  1955  to  1964. 

Chapman  spoke  with  KRN's  operating 
heads,  editors  and  managers  in  a  con¬ 
ference  call  during  which  he  outlined  how 
the  new  lineup  would  work  on  a  day-to- 
day  basis. 

“This  orderly  transition  was  initiated 
by  Bernie  who  under  existing  KRN 
retirement  plans  has  two  remaining  years 
of  active  service,”  Chapman  said. 

Hand  picked 

“The  selection  of  Jim  Batten  to  be 
president  was  made  by  me  but  warmly 
endorsed  by  Bernie  Ridder  and  the  KRN 
outside  directors  well  over  a  year  ago. 
Chapman  said.  “In  the  interim,  Jim  Bat¬ 
ten  and  I  have  worked  closely  together  to 
prepare  him  for  the  orderly  assumption  of 
the  larger  responsibility  of  being  presi¬ 
dent. 

“1  feel  very  good  about  the  manage¬ 
ment  team  that  will  lead  us  in  the  1980s,” 
Chapman  continued.  “In  addition  to  Jim 
Batten,  who  I  predict  will  make  an  out¬ 
standing  president  for  KRN ,  Dick  Capen, 
appointed  last  year  as  senior  vicepresi¬ 
dent/operations  and  chairman  of  the 
Operating  Committee,  will  be  playing  a 
key  role  in  the  operation  of  our  company, 

“In  the  new  lineup,"  Chapman  contin¬ 
ued,  “the  key  officers  reporting  to  me  (in 
addition  to  Batten)  will  be  Bob  Singleton, 
senior  vicepresident/finance,  Byron  Har¬ 
less,  senior  vicepresident  (with  the  per¬ 
sonnel  and  management  development 
responsibilities)  and  Dick  Capen. 

“Jim  Batten  as  president  will  con¬ 
centrate  on  the  editorial  content  and  the 
electronic  aspects  of  our  rapidly 
diversifying  business.  Senior  vicepresi¬ 
dent  A1  Gillen,  responsible  for  broadcast¬ 
ing,  cable  and  Viewtron,  will  report  to 
Batten  as  will  group  vicepresidents  for 


Batten,  46,  a  senior  vicepresident  of 
the  company  since  1980,  was  named  to 
the  company’s  Executive  Committee  last 
April  and  was  elected  to  the  board  of 
directors  at  the  December  meeting.  From 
1975  to  1980,  Batten  served  as  vicepresi¬ 
dent/news  overseeing  newspapers.  He 
worked  as  a  reporter  for  the  Charlotte 
Ohservertrom  1957  to  1958  and  from  1962 
to  1965.  He  then  spent  five  years  in 
Knight  Newspapers’s  Washington 
bureau  prior  to  becoming  an  assistant  city 
editor  at  the  Detroit  Free  Press.  He  then 
moved  back  to  Charlotte  in  1972  as  exec¬ 
utive  editor  of  the  Observer. 


Theft  of  5  papers 
costs  man  $255  fine 

A  Charleston,  W.  Va.,  city  man  may 
have  paid  the  highest  price  ever  for  five 
Charleston  newspapers. 

John  S .  T urner  was  arrested  January  23 
after  he  was  seen  depositing  20  cents  in  a 
newspaper  box  in  downtown  Charleston, 
and  removing  six  papers. 

The  accused  man  posted  $305  bond.  He 
was  found  guilty  in  Charleston  Municipal 
Court  this  morning,  January  25,  and  fined 
$255  for  the  theft  of  five  papers.  He  had 
paid  for  the  remaining  paper. 
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Canadian  papers  hoaxed 
on  phony  soccer  tourney 


By  John  Consoli 

After  nearly  a  year  of  supplying  a  Cana¬ 
dian  newspaper  with  press  releases  about 
his  exploits  with  a  Canadian  junior  soccer 
team,  a  19-year  old  Western  Michigan 
University  student  has  admitted  that  it 
was  all  a  hoax. 

During  the  course  of  the  year-long 
hoax,  his  hometown  newspaper,  the  Wel¬ 
land  (Ont.)  Tribune,  carried  at  least  15 
stories  on  the  selection  of  the  ficticious 
team,  results  of  pre-toumey  exhibition 
games,  and  accounts  of  an  alleged  World 
Cup  tournament  that  was  supposed  to 
have  taken  place  in  Australia. 

The  hoax  had  become  so  elaborate  that 
the  Canadian  Press  began  carrying  stories 
on  the  phony  Canadian  soccer  team  and 
those  stories  were  picked  up  by  newspap¬ 
ers  across  Canada. 

In  every  account,  the  team’s  star  play¬ 
er  was  Victor  Notaro,  mastermind  of  the 
hoax  and  a  memberof  the  Western  Michi¬ 
gan  University  soccer  team  in  Kalama¬ 
zoo,  Michigan. 

The  man  who  was  conned  into 
believing  the  hoax  was  Welland  Tribune 
sports  editor  Wayne  Redshaw.  Redshaw 
had  rewritten  some  of  the  “press  re¬ 
leases,”  which,  according  to  one  Welland 
Tribune  sports  staffer,  were  all  received 
handwritten  on  plain  white  paper.  Some 
of  the  headlines  on  the  stories  about 
Notaro's  exploits  were  as  large  as  36- 
points  and  some  of  the  stories  ran  with 
Notaro’s  picture. 

“There  was  a  tremendous  amount  of 
gullability  shown  here  all  along  the  way,” 
Garth  Woolsey,  sportswriter  for  the  Tor¬ 
onto  Star  and  the  one  of  those  who 
became  skeptical  of  the  phony  tourna¬ 
ment. 

Woolsey,  who  is  the  soccer  writer  for 
the  Star,  said  he  had  returned  from  an 
out-of-town  assignment  to  discover  that 
his  paper  had  carried  a  Canadian  Press 
story  on  the  alleged  Team  Canada’s  semi¬ 
final  win  in  the  international  tournament. 
He  became  skeptical  when  a  CP  wire  re¬ 
port  detailing  the  team’s  win  in  the  finals 
was  given  to  him  by  one  of  his  editors. 

“I  called  the  Canadian  Soccer  Associa¬ 
tion  in  Ottawa  and  they  told  me  no  one 
there  had  heard  of  this  tournament,” 
Woolsey  said.  “I  called  Canadian  Press 
and  there  was  a  certain  amount  of 
embarrassment  on  their  part.  They  told 
me  the  stories  on  the  tournament  which 
they  had  been  sending  over  the  wire  with 
a  Sydney  (Australia)  dateline  were 
actually  originating  from  Welland  (Cana¬ 
da)  and  were  being  supplied  by  the  Wel¬ 
land  newspaper’s  sports  editor. 

“I  contacted  the  sports  editor  in  Wel¬ 
land  and  he  told  me  he  had  now  become 
EDITOR  &  PUBLISHER  for  March  27,  1982 


somewhat  skeptical.  I  called  the  boy’s 
home  and  spoke  to  his  mother  who  said 
he  had  been  calling  her  from  Sydney.  He 
had  apparently  duped  his  parents  too. 
The  kid  was  in  Kalamazoo  (it  was  spring 
recess)  all  the  time.” 

Woolsey  also  called  Sydney  and  found 
that  there  was  no  tournament  taking  place 
there.  His  story  mentioning  the  possibil¬ 
ity  of  a  hoax  appeared  in  the  Toronto  Star 
on  March  2. 

On  March  3,  the  Welland  Tribune  ran  a 
story  admitting  that  the  soccer  tourney 
and  the  existence  of  the  junior  team  may 
all  have  been  a  hoax.  On  that  same  day, 
the  Kalamazoo  (Mich.)  Gazette  also  ran  a 
story  exposing  the  hoax. 

Jack  Moss,  sports  editor  of  the  Gazet¬ 
te,  told  E&P  that  Woolsey  had  contacted 
him  at  home  on  March  I  and  “filled  him  in 
on  the  apparent  hoax.” 

Moss  said  he  called  a  member  of  the 
Western  Michigan  University  Soccer 
Booster  Club  who  told  him  that  Notaro 
had  been  calling  periodically  with  reports 
on  the  World  Cup. 

Moss  then  contacted  Redshaw  who 
said  he  had  spoken  to  Notaro  by  phone 
and  had  also  spoken  to  a  Paul  Piak  who 
was  supposedly  one  of  the  coaches  of  the 
Canadian  team.  It  was  Piak  who  was 
allegedly  sending  the  releases  to  the 
newspaper  and  phoning  in  game  results 
over  the  nine  month  period. 

“Notaro  told  Redshaw  that  Western 
Michigan  University  was  selected  as  the 
training  site  for  the  Canadian  team 
because  it  was  more  centrally  located,” 
Moss  said  in  recalling  his  conversation 
with  the  Welland  sports  editor.  “Notaro 
even  told  university  officials  and  his  own 
coach  about  his  participation  in  this  sup¬ 
posed  tournament  in  Sydney.  Since  it  was 
to  take  place  on  semester  break,  no  one 
bothered  to  check  it  out.” 

Moss  said  Redshaw  told  him  he  had 
received  four  calls  allegedly  from  Syd¬ 
ney,  three  from  the  ficticious  Piak  and  the 
fourth  from  Notaro.  Notaro  reportedly 
told  Redshaw  that  the  Canadian  team  had 
defeated  the  Soviet  Union  in  the  World 
Cup  finals.  Notaro  said  he  had  scored  the 
winning  goal  in  overtime. 

Notaro  arrived  at  his  hometown  of 
Welland  on  the  same  day  that  he  had 
called  Redshaw  allegedly  from  Australia. 
He  told  Redshaw  that  he  had  flown  from 
Sydney  to  Los  Angeles  to  Chicago  to 
Kalamazoo  and  had  driven  home  to  Wel¬ 
land.  He  originally  stuck  by  his  story, 
even  though  he  would  have  never  been 
able  to  get  home  from  Australia  so 
quickly. 

A  short  time  later,  however,  he  admit¬ 
ted  to  his  family  that  he  had  made  up 


everything.  An  attorney  was  hired  and  a 
press  conference  was  held. 

“It  was  all  a  fabrication.”  said  Al 
Lacavera.  a  lawyer  retained  by  the  fami¬ 
ly.  “Victor  never  really  understood  the 
story  would  go  beyond  Welland,”  he 
said.  “We  hope  everybody  forgets  about 
the  matter.” 

According  to  Moss.  Notaro  is  back  at 
school,  on  the  soccer  team  and  there  is  a 
possibility  he  will  be  a  starter  this  spring. 
He  is  scheduled  to  play  in  an  exhibition 
game  against  the  professional  Chicago 
Sting  on  April  3.  according  to  Moss.  That, 
he  said,  is  for  real. 

The  university  has  apparantly  taken  no 
action  against  Notaro. 

The  Welland  paper  has  taken  no  action 
against  Redshaw  for  failing  to  check  out 
the  Notaro  press  releases. 

The  Canadian  Press  stories  on  the 
phony  tournament  were  picked  up  in  the 
United  States  by  Associated  Press,  but 
the  American  wire  service  did  not  send 
them  out  after  failing  to  verify  the 
accounts. 

AP  has  a  news  exchange  agreement 
with  CP.  Many  times  stories  are  just  pick¬ 
ed  up  and  sent  out  without  checking  the 
facts.  In  this  case,  someone  at  AP  was 
perceptive  enough  to  check  and  decided 
not  to  send  out  the  stories  because  the 
tournament’s  existence  could  not  be  veri¬ 
fied. 

Redshaw  was  out  of  the  office  on 
assignment  and  not  available  for  com¬ 
ment. 

The  Welland  Tribune  has  a  circulation 
of  about  18,000  and  is  a  member  of  the 
Thomson  Newspapers  group. 

This  is  the  second  time  in  the  past  year 
that  a  newspaper  or  wire  service  was 
hoaxed  by  someone  not  on  the  staff.  Last 
summer,  a  professor  at  New  York  School 
of  Visual  Art  held  a  mock  press  con¬ 
ference  about  the  attributes  of  cockroach 
pills.  United  Press  International  covered 
the  story  and  sent  it  out  over  its  wire. 
Reportedly  more  than  100  U  PI  subscrib¬ 
ing  newspapers  carried  the  story  and  later 
the  professor  admitted  it  was  a  hoax. 

In  Canada  last  summer,  the  Toronto 
Sun  admitted  publishing  an  article  that 
contained  false  and  unsubstantiated 
information.  The  Sun  had  carried  an  arti¬ 
cle  on  its  front  page  which  charged  that 
when  a  Canadian  government  agency  ac¬ 
quired  a  Belgian  oil  company,  substantial 
profits  were  made  by  individuals  and 
companies  that  used  confidential 
information  prvided  by  government 
insiders. 

Several  of  those  alleged  to  have 
benefited  because  of  this  inside 
information  called  on  the  Sun  to  retract 
the  article.  The  Sun  first  refused  to  retract 
or  apologize  and  was  sued. 

A  day  after  the  suit  was  filed,  the  Sun 
fired  one  of  two  reporters  who  wrote  the 
article  and  got  the  other  to  resign.  The 
newspaper  ran  a  retraction  and  apolo¬ 
gized. 
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Grimsiey  repeats  as 
top  U.S.  sportswriter 


Will  Grimsiey  of  Associated  Press  has 
been  named  National  Sportswriter  of  the 
Year  for  the  second  straight  year  and  for 
the  third  time  in  the  past  four  years  by  the 
National  Sportscasters  and  Sportswriters 
Association. 

Dick  Enberg  of  NBC  was  named 
National  Sportscaster  of  the  Year  by 
NSSA  for  the  second  year  in  a  row.  Last 
year  he  was  co-winner  with  Al  Michaels 
of  ABC. 

Grimsiey  also  won  the  award  in  1978. 
NSSA  will  hold  a  three  day  program  of 
panels  and  receptions  to  honor  the 
national  award  winners  and  also  the  state- 
by-state  winners.  NSSA  presents  an 
award  to  the  top  sportswriter  and 
sportscaster  in  each  state.  The  program 
will  by  held  in  April  4-6  in  Salisbury, 
North  Carolina. 

State-by-state  winners  include: 

Alabama:  Phil  Snow,  WSFA.  Montgomery;  AI  Browning. 
Tuscaloosa  News', 

Aritona:  Tom  Dillon.  KARZ.  Phoenix;  Joe  Gilmartin, 
Phoenix  Gazette'. 

Arkansas:  Paul  Eells.  KATV.  Little  Rock;  Wally  Hall. 
Arkansas  Democrat'. 

CalHbniia;  Bill  King.  Oakland  Raiders;  Scott  Ostler.  Los 
Angeles  Times  '. 

Colorado:  Bob  Martin.  KOA.  Denver;  Dick  Connor.  Denver 
Post', 

CoMWcticut:  George  Grande.  ESPN.  Bristol;  Randy  Smith. 
Manchester  Journal  Inquirer. 

District  of  Columbia:  Frank  Herzt^.  WDVM;  Dave  Kin¬ 
dred.  Washington  Post'. 

Delaware:  Bill  Pheifler.  WDEL.  Wilmington;  Scott  Wasser. 
Dover  State  News ; 

Florida:  Randy  Scott.  WFLA.  Tampa;  Hubert  Mizell.  St. 
Petersburg  Times'. 

Georgia:  Skip  Caray.  Atlanta  Braves;  Harley  Bowers. 
Macon  Telegraph'. 

Hawaii:  Jim  Leahey.  KGMB.  Honolulu;  Ferd  Lewis.  Hon¬ 
olulu  Advertiser.  Dick  Couch.  Honolulu  Star  Bulletin. 

Idaho:  Bob  Curtis.  KRPL.  Moscow;  Jim  Poore.  Idaho 
Statesman'. 

IIHaois:  Joe  McConnell.  WBBM.  Chicago.  Jerome  Holtz- 
man.  Chicago  Tribune. 

Indiana:  Don  Fischer.  WIRE.  Indianapiflis;  Bob  Hammel. 
BUwmington  Herald  Telephone. 

Iowa;  Hank  Dihimann.  KROS.  Clinton;  Al  Grady. /oHuOfy 
Press  Citizen  '. 

Kansas:  Bob  Davis.  KAYS.  Hays;  Bob  Henizen.  Topeka 
Capital  Journal'. 

Kentucky:  Cawood  Ledford,  freelance.  Lexington;  Billy 
Reed.  Louisville  Courier  Journal'. 

Louisiana:  Jim  Henderson.  WWL.  New  Orleans;  Peter 
Finney.  New  Orleans  States  Item'. 

Maine:  Bob  Woodbury.  WTVL.  Waterville;  Larry 
Mahoney.  Bangor  News', 

Maryland:  Vince  Bagli.  WBAL.  Baltimore;  Alan  Goldstein. 
Baltimore  .Sun. 

Massachusetts:  Gil  Santos.  WBZ.  Boston:  Ray  Fitzgerald. 
Boston  Globe', 

Michigan:  Ernie  Harwell.  WJR.  Detroit;  Jerry  Green. 
Detroit  News', 

Minnesota:  Thomas  Capistrant.  KATE.  Albert  Lea;  Joe 
Soucheray.  Minneapolis  Tribune'. 

Mississippi:  Ken  Anderson.  WAPT.  Jackson;  Billy  Watkins, 
Meridian  .Star. 

Missoari:  Jack  Buck.  KMOX.  St.  l^uis;  Dave  Dorr.  St. 
Louis  Post-Dispatch'. 

Montana:  Bill  Stallard.  KATQ.  Plentywixxl;  Warren  Rog¬ 
ers.  Billings  Gazette. 

Nebraska:  Tim  Moreland.  KFOR.  Lincoln;  Wally  Provost. 
Omaha  World  Herald'. 

Nevada:  George  Maupin.  KTNV.  Las  Vegas;  Neal  Rubin. 
Las  Vegas  Sun  '. 

New  Hampshire:  Jim  Jeanottc.  WKXL.  Concord;  Mike 
Lowe.  Concord  Monitor.  Larry  Favinger.  Portsmouth  Her¬ 
ald. 

New  Jersey:  Tom  Williams.  WIIN.  Atlantic  City;  Ray  Kelly. 
Camden  Courier  Post'. 

New  Mexico:  Terry  McDermott.  KGGM.  Albuquerque; 
Paul  Logan.  Albuquerque  Journal'. 
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New  York:  Marv  Albert.  WNBC;  Dick  Young.  New  York 
News  (now  New  Yt}rk  Post)'. 

North  Carolina:  Woody  Durham.  Village  Companies:  Bob 
(Juincy.  Charlotte  Observer. 

North  Dakota:  Phil  Willman.  KMOT.  Minot:  Abe  Winter. 
Bismarck  Tribune. 

Ohio:  Marty  Brennaman.  Cincinnati  Reds;  Si  Burick.  Day-» 
ton  Daily  News'. 

Oklahoma:  Bob  Barry.  KTVY.  Oklahoma  City;  Al  Carter. 
Daily  Oklahoman'. 

Oregon:  Warren  Swain.  KUGN.  Eugene;  Kerry  Eggers. 
Oregon  Journal'. 

Pennsylvania:  Harry  Kalas.  WPH.  Radnor;  Bill  Lyon.  Phi¬ 
ladelphia  Inquirer: 

Rhode  Island:  Bob  Dick.  WEAN.  Providence:  Rick  McGo¬ 
wan,  Newport  Daily  News: 

South  Carolina:  Stan  Olenick.  WSPA.  Spartanburg:  Woody 
White.  Spartanburg  Herald  Journal: 

South  Dakota:  Norm  Hilson.  WN  AX.  Yankton:  Bruce  Con¬ 
ley,  Sioux  Palls  Argus  Leader. 

Tennessee:  John  Ward.  VOL.  Knoxville;  Ben  Byrd.  Knox¬ 
ville  Journal : 

Texas:  Verne  Lundquist.  WFAA.  Dallas;  Tom  Kensler. 
Amarillo  Globe  Nen  s: 

I’tah:  Paul  James,  KSL,  Salt  Lake  City;  Lee  Benson. 
Deseret  News: 

Vermont:  Greg  Titus.  WDEV.  Waterbury;  Andy  Gardner, 
Burlington  Free  Press: 

Virginia:  Bob  Rathbun.  WTAR.  Norfolk;  Bill  Millsaps, 
Richmond  Times  Dispatch: 

Washington:  Bob  Rondeau.  KOMO.  Seattle:  Steve  Rud- 
man,  Seattle  Post  Intelligencer: 

West  Virginia:  Bob  Bowen.  WSAZ.  Huntington:  Dan  Hose, 
UPl,  Charleston; 

Wisconsin:  Bob  Uecker.  WTMJ.  Milwaukee:  Cliff  Christl. 
Green  Bay  Press  Gazette: 

Wyoming:  George  Kay.  KTWO.  Casper;  Bill  l.anden.  Cas¬ 
per  Star  Tribune. 

Control  and  audit 
manual  published 

A  98-page  manual  entitled  “Internal 
Control  and  Audit  for  Newspapers"  has 
been  published  by  the  Institute  of  News¬ 
paper  Controllers  and  Finance  Officers. 

The  looseleaf-format  manual  is  a  com¬ 
plete  revision  of  a  publication  of  the  same 
name  published  several  years  ago  by 
INCFO. 

The  manual's  new  material  covers  the 
Foreign  Corrupt  Practices  Act,  EDP, 
operational  audits  and  is  illustrated  with 
checklists  and  flowcharts. 

Portions  on  basic  components, 
external  controls,  developing  and 
internal  audit  program  and  control  pro- 
ceedures  and  techniques  have  been 
updated  and  rewritten. 

The  manual  also  has  a  current 
bibliography  and  eight  related  articles 
from  the  Institute's  monthy  journal. 

Frederick  J.  Hetzel,  treasurer  of  Dow 
Jones  &  Co.,  Inc.,  Princeton,  N.J.  was 
the  committee  chairman  which  prepared 
the  manuscript. 

The  manual  was  provided  to  members 
of  the  Institute  and  is  being  made  avail¬ 
able  for  purchase.  For  more  information 
about  obtaining  a  copy  write  to:  The 
Institute  of  Newspaper  Controllers  and 
Finances  Officers,  66  East  Main  Street, 
Moorestown,  N.J.,  08057. 


OFF  THE  WALL  SIREET  JOl  RNAL.  3 


OFF  THE  WALL  is  how  the  latest  satire 
of  newspapers  is  described  by  its  origina¬ 
tors.  Scheduled  to  moke  its  debut  on 
newsstands  across  the  country  on  April 
Fools'  Day,  Off  the  Wall  Street  Journal,  a 
parody  of  the  Wall  Street  Journal,  will 
sell  for  $2.  The  newspaper's  theme  will  be: 
"All  the  funny  business  news  you  need, 
when  you  need  it,  and  when  you  least 
expected  it,  but  when  you  most  wanted  it, 
if  you  bothered  to  think  about  it."  Many 
of  the  same  people  who  put  together  a 
parody  issue  of  the  New  York  Times  in 
1978,  called  Not  the  New  York  Times, 
hod  a  hand  in  putting  together  Off  the 
Wall  Street  Journal.  Among  them  is  Tony 
Hendra,  comedian  turned  writer,  who  is 
former  editor  of  National  Lampoon. 
Those  who  did  the  writing  for  the  24-page 
Journal  parody  include:  Kurt  Andersen, 
Glenn  Collins,  Steven  Crist,  Bill  Flana¬ 
gan,  Jeff  Greenfield,  Lewis  Grossberger, 
Gerry  Jonas,  Sean  Kelly,  N.R.  (Sonny) 
Kleinfield,  J.  Anthony  Lukas,  Bruce 
McCall,  Cyra  McFadden,  Daniel  Menak- 
er,  Andrew  Tobias  and  Chris  Welles. 

Sports  Festival 
PR  staff  named 

The  United  States  Olympic  Committee 
has  appointed  a  team  of  collegiate  and 
national  amateur  sports  publicity  and 
public  relations  directors  as  its  press  ser¬ 
vices  staff  for  the  1982  National  Sports 
Festival,  July  23-31  in  Indianapolis. 

The  USOC  press  services  staff  will  ar¬ 
rive  in  Indianapolis  on  July  16  and  set  up 
and  implement  all  services  to  the  some 
700  national  media  expected  to  cover  the 
33-sport,  2,600  athlete  amateur  sports 
classic,  now  in  its  fourth  year. 

The  group  will  handle  press  seating, 
interviews,  information  and  bulletins, 
press  conferences,  the  main  press  center 
and  sub-centers,  and  all  other  details  of 
service  to  the  media  at  this  major  sporting 
event. 
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Overturning  rape  conviction 
wins  Roy  Howard  Award 


For  the  job  it  did  in  rescuing  a  lone 
citizen  from  a  gross  miscarriage  of  justice 
in  a  rape  case,  the  Seattle  Times  won  first 
prize,  a  plaque  and  $2,500,  in  the  news¬ 
paper  division  of  the  Roy  W.  Howard 
Public  Service  Awards. 

The  announcement  was  made  by  Jac¬ 
ques  A.  Caldwell,  president  of  the 
Scripps-Howard  Foundation  which  spon¬ 
sors  the  awards. 

Second  prize,  a  citation  and  $1,000 
goes  to  the  Louisville  Courier-Journal  for 
its  exposure  of  Kentucky’s  elected 
coroner  system. 

The  cash  will  be  given  to  the  editors  for 
distribution  to  the  people  at  the  newspap¬ 
ers  who  contributed  most  significantly  to 
the  winning  entries.  They  will  join  winn¬ 
ers  of  six  other  Scripps-Howard  Founda¬ 
tion  competitions  at  an  awards  luncheon 
in  Cincinnati  on  April  7. 

Judges  of  the  Howard  Awards  were 
William  Mcllwain,  editor  of  the  Arkansas 
Gazette,  chairman;  James  K.  Batten, 
senior  vicepresident  and  chief  editorial 
executive,  Knight-Ridder  Newspapers; 
and  Robert  C.  Maynard,  editor,  Oakland 
Tribune. 

The  judges  in  their  comments  said: 

“The  Seattle  rapist  had  two  victims. 
The  first  was  the  young  woman  hitchhik¬ 
er  he  raped  along  a  lonely  road  near  the 
Seattle-Tacoma  Airport.  The  second  was 
Steve  Titus,  the  3 1  -year-old  man  who  was 
convicted  of  the  crime  and  faced  three 
years  behind  bars  for  first-degree  rape.” 

Titus,  editors  of  the  Times  said,  came 
to  the  newspaper  “with  little  hope”  that 
could  help  him  prove  his  innocence.  It 
was  the  long-shot,  desperate  effort  of  a 
man  shortly  to  be  sentenced. 

The  Times  editors  tell  whv  it  was  such  a 


long  shot: 

“A  review  of  the  case  indicated  Titus’ 
conviction  was  not  a  fluke  and  that  there 
was  compelling  evidence  of  his  guilt.  He 
drove  a  car  remarkably  similar  to  that 
described  by  the  rape  victim.  A  tempo¬ 
rary  license  plate  mounted  in  his  window 
matched  that  described  by  the  victim. 
She  identified  him  both  from  a  police 
montage  and  in  court.” 

An  open  and  shut  case?  So  it  would 


have  appeared  to  most  journalists.  Paul 
Henderson,  reporter  for  the  Times, 
nonetheless  looked  deeply  into  the  case. 
He  even  used  a  stop  watch  to  check  the 
accuracy  of  the  testimony.  Against  all  the 
odds.  Henderson  pursued  the  case  with  a 
dogged  determination  that  resulted  in  a 
new  trial  for  Titus  and  the  eventual  arrest 
and  conviction  of  the  real  rapist,  who 
looked  remarkably  like  Titus. 

In  the  Courier-Journal’s  exposure  of 
Kentucky’s  elected  coroner  system, 
reporter  Joel  Brinkley  found  the  elected 
coroners,  many  of  whom  are  licensed 
undertakers,  displayed  more  interest  in 
new  business  than  in  serving  their  com¬ 
munities.  One  undertaker  enhanced  his 
business  by  $500,000  in  the  course  of  a 
four-year  term.  Another  found  no  cause 
for  further  investigation  of  the  death  of  an 
infant.  Instead,  he  signed  the  parents  up 
for  a  $7,500  funeral  for  the  child.  Rumors 
of  foul  play  caused  the  authorities  later  to 
exhume  the  body  and  charge  the  parents 
with  child  abuse. 

“Almost  certainly,”  the  judges  said, 
“Kentucky  will  change  its  system  after 
these  disclosures,  a  public  serivce  for 
which  Brinkley  and  the  editors  of  the 
Courier-Journal  deserve  the  recognition 
of  second  place  in  the  Roy  W.  Howard 
Awards.” 

The  disclosures  of  the  Atlanta  Con¬ 
stitution  of  the  condition  of  military  medi¬ 
cine  received  a  citation  from  the  judges 
for  the  prodigious  reporting  of  two  report¬ 
ers.  They  showed  that  incompetent  and 
questionable  medicine  is  being  practiced 
daily  in  military  hospitals,  often  with  dis¬ 
astrous  results  for  the  patients,  American 
service  people  and  their  dependents. 


STAR  REPORTER —  Pomelo  Lyon  of  the  Corpus  Christi  (Tex.)  Caller,  o  Horte — 
Honks  newspaper,  won  the  1981  Star  Reporter  of  the  Year  award  in  the  Headliners 
Club's  annual  Charles  E.  Green  Journalism  Contest.  Robert  G.  AAarbut  (left),  president 
and  chief  executive  officer  of  Harte — Hanks,  and  Texas  Governor  Bill  Clements  (right) 
vrere  among  those  congratulating  her  at  the  awards  party  in  Austin  in  February.  A 
Caller  reporter  for  four  years,  Lyon  was  selected  for  the  statewide  award  on  the  basis  of 
six  stories  representing  a  range  of  journalistic  abilities.  Another  Caller  reporter,  Steve 
Anton,  won  the  award  for  best  profile  piece  for  his  story  on  the  Nueces  County  medical 
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Best  in  Canadian  journalism 

Toronto  Press  Club 
awards  presented 


An  authoritative  analysis  of  the  charter 
of  rights  that  explained  how  each  of  its  33 
clauses  would  affect  the  lives  of  Cana¬ 
dians  has  won  a  1981  National  News¬ 
paper  Award  for  Mary  Janigan  of  the 
Montreal  Gazette. 

Janigan,  a  33-year-old  native  of  Kings¬ 
ton,  Ont.,  now  with  the  Ottawa  bureau  of 
Maclean's  magazine,  spent  almost  a 
month  researching  the  article  which  was 
published  April  25,  1981,  spread  over 
three  pages  of  the  Gazette’s  Saturday  edi¬ 
tion. 

Staff  of  the  Gazette  and  Toronto  Star 
won  two  awards  each  in  the  33rd  annual 
Toronto  Press  Club  awards  for 
excellence  in  Canadian  journalism. 

The  winners: 

Spot  news  reporting — Ottawa  bureau 
of  the  Canadian  Press. 

Feature  writing — Peter  Calamai, 
Southam  News,  and  Michele  Landsberg, 
Toronto  Star,  tied. 

Enterprise  reporting — Mary  Janigan, 
Montreal  Gazette. 

Critical  writing — Jay  Scott,  Toronto 
Globe  and  Mail. 

Sports  writing — Barbara  Huck,  Win¬ 
nipeg  Free  Press. 

Column  writing — Lysiane  Gagnon, 
Montreal  La  Presse. 

Editorial  writing — George  Radwanski, 
Toronto  Star. 

Cartooning — Tom  Innes,  Calgary 
Herald. 

Spot  news  photography — Larry  Mac- 
Dougal,  Ottawa  Citizen. 

Feature  photography — Tedd  Church, 
Montreal  Gazette. 

Landsberg,  Scott,  Gagnon,  Radwanski 
and  Church  are  all  second-time  winners 
of  the  NNA. 

The  awards  are  administered  by  a  com¬ 
mittee  of  the  press  club  and  are  made 
possible  by  a  self-sustaining  fund  to 
which  Canadian  newspapers  and  groups 
have  contributed. 

Certificates  and  $1 ,000  cash  prizes  will 
be  presented  to  the  winners  at  a  dinner  in 
Toronto  April  24. 

Janigan,  who  became  the  Gazette's 
constitutional  expert  while  covering  the 
ongoing  debate  from  the  paper's  Ottawa 
bureau,  was  the  unanimous  choice  of 
judges  who  waded  through  more  than  600 
articles  from  Canadian  journalists  in  the 
enterprise  category. 

Her  clause-by-clause  study  of  the  char¬ 
ter  became  something  of  a  bible  for  other 


reporters  covering  the  constitutional 
story. 

Barbara  Huck,  34-year-old  mother  of 
four,  is  the  first  woman  to  win  the  sports 
writing  award  since  the  category  was 
inaugurated  in  1957.  Born  in  Edmonton 
and  raised  in  Regina,  she  dabbled  in 
school  sports  but  admits  she  never  mas¬ 
tered  any,  unlike  her  husband,  former  pro 
hockey  player  Frank  Huck,  now  a  Win¬ 
nipeg  lawyer. 

Huck  wrote  about  the  problems  faced 
by  noted  athletes  after  they  retire.  Her 
three-part  series  detailed  how  confused 
and  ill-equipped  most  are  to  deal  with 
day-to-day  living  when  they  are  no  longer 
public  idols. 

Coverage  of  the  crucial  negotiations 
that  cleared  the  way  for  patriation  of  the 
constitution  won  the  spot  news  reporting 
award  for  CP’s  Ottawa  bureau. 

More  than  a  dozen  reporters  and  edi¬ 
tors  were  assigned  to  write  about  the 
breakthrough,  and  the  judges  said  their 
stories  showed  how  a  “very  complicated 
and  somewhat  boring  story’’  could  be 
given  the  clarity  and  historical  perspec¬ 
tive  Canadians  needed  to  understand  the 
important  issues. 

The  tie  in  the  feature  writing  category 
was  only  the  second  in  the  history  of  the 
awards,  launched  in  1949  with  funds  put 
up  by  the  late  Geotrge  McCullagh,  then 
publisher  of  the  Globe  and  Mail  and  Tor¬ 
onto  Telegram.  Two  almost  indentical 
pictures  were  declared  winners  of  the 
spot  news  photo  prize  for  1973. 

Michele  Landsberg  earned  a  share  of 
the  feature  prize  with  an  article  in  Jan¬ 
uary,  1981,  about  the  prospect  of  a  new, 
vigorous  Status  of  Women  Council 
emerging  from  the  wreckage  of  the  organ¬ 
ization  that  fell  apart  when  executives 
resigned  in  a  feud  with  Lloyd  Axworthy. 

Landsberg,  42,  is  a  native  of  Toronto 
who  worked  for  the  Globe  and  Mail  and 
Chatelaine  magazine  before  becoming  a 
Toronto  Star  columnist  in  1978.  She 
became  the  first  winner  of  the  National 
Newspaper  Award  for  column  writing  for 
1980. 

She  shares  the  feature  prize  with  Peter 
Calamai  whose  winning  entry  was  a  story 
on  the  persistent  famine  in  Africa — 
“hunger  more  wdespread  and  intractable 
than  simple  starvation.’’ 

Calamai,  38,  was  raised  in  Brandford, 
Ont.,  and  graduted  from  McMaster  Uni¬ 
versity  in  Hamilton  where  he  worked  for 


the  Spectator  before  joining  Southam 
News  in  1%9  as  a  science  specialist.  He 
was  employed  in  Southam’s  London  and 
Vancouver  bureaus  before  being 
assigned  to  Africa  in  1979. 

Lysiane  Gagnon  captured  the  1975 
award  for  enterprise  reporting  with  a 
series  on  the  teaching  of  French  in  the 
Quebec  school  system. 

Now  a  political  columnist  with  La  Pre¬ 
sse,  she  was  awarded  the  1981  prize  for  a 
selection  of  columns  on  such  subjects  as 
the  post-referendum  period  and  the 
Quebec  election. 

Jay  Scott  is  another  two-time  NNA 
winner  although  the  fact  may  not  be 
obvious.  He  won  for  critical  writing  in 
1975  while  working  at  the  Calgary  Alber¬ 
tan  under  the  name  J.  Scott  Beaven,  a 
surname  he  later  discarded. 

A  32-year-old  native  of  Lincoln, 
Nebraska,  Scott  was  an  award-winning 
investigative  reporter  for  the  Albuquer¬ 
que  Journal  in  New  Mexico  before  mov¬ 
ing  to  Calgary  in  1975.  He  joined  the 
Globe  and  Mail  as  a  general  reporter  in 
1977  and  became  its  film  critic  a  year 
later. 

George  Radwanski,  who  wins  the 
award  for  editorial  writing  for  the  second 
consecutive  year,  was  cited  for  a  series  of 
editorials  that  focused  largely  on  the  con¬ 
stitution  debate.  “Editorials  like  Rad- 
wanski’s  help  elucidate  the  issues,  place 
them  in  an  intelligent  and  helpful  context 
and  encourage  readers  to  refine  their  own 
views,”  the  judges  said. 

The  best-selling  author  of  a  biography 
on  Pierre  Trudeau,  Radwanski,  35,  holds 
a  law  degree  from  McGill  University  in 
Montreal  where  he  worked  for  the  Gazet¬ 
te  and  Time  magazine.  He  joined  the  Tor¬ 
onto  Star  in  1979  as  editorial  page  editor. 

Tom  Innes,  with  the  Calgary  Herald  for 
25  years,  wins  with  a  series  of  cartoons 
that  impressed  the  judges  with  their  tren¬ 
chant  humor  and  bold,  quick  communica¬ 
tion.  They  singled  out  one  cartoon  that 
showed  Prime  Minister  Trudeau  sculpt¬ 
ing  a  constitution  tablet  with  chips  land¬ 
ing  on  Indians,  women  and  Quebec  Pre¬ 
mier  Rene  Levesque. 

Innes  was  bom  in  Salem,  Oregon,  in 
1923  and  moved  to  Calgary  with  his  fami¬ 
ly  as  a  child,  working  as  a  commercial 
artist,  sign  writer,  diamond  driller,  hard 
rock  miner  and  short  order  cook  before 
signing  on  with  the  Herald. 

Larry  MacDougal,  who  joined  the 
Edmonton  Journal  after  shooting  his 
prize-wining  combo  for  the  Ottawa 
Citizen,  wins  the  spot  photo  award  with  a 
series  showing  a  man  crawling  on  his  sto¬ 
mach  to  rescue  a  dog  stranded  on  an  ice 
floe  in  the  Ottawa  river  in  March,  1981. 

Tedd  Church,  a  Montreal  Gazette 
photographer  for  17  years,  wins  the  fea¬ 
ture  prize  with  a  humorous  photo  of  a 
horse  waiting  outside  a  portable  toilet, 
the  rider’s  hand  holding  the  reins  protmd- 
ing  through  the  doorway.  It  was  taken  at  a 
horse  show  in  the  Eastern  Townships. 
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Edited  by  BILL  GLOEDE 


Bank  marketers  gird  fer 
decade  of  deregulation 


By  the  time  the  three  day  meeting  of  the 
Bank  Marketing  Association  in  New 
York  this  week  was  over,  many  of  its 
participants  appeared  ready  to  take  to  the 
trenches  for  the  sort  of  marketing  warfare 
now  common  in  the  airline  and  com¬ 
munications  industries.  The  common  ele- 
ment  in  the  three  industries  is 
deregulation,  a  much  discussed  topic  on 
the  meeting's  agenda. 

The  final  speaker  of  the  convention, 
Peter  Hanley,  a  group  vicepresident/ 
account  supervisor  for  the  J.  Walter 
Thompson  Company,  advised  the  bank 
marketers  that,  in  times  of  deregulation, 
“the  name  of  the  game  is  change.  Get 
used  to  working  in  the  dark.  You  never 
know  what’s  going  to  happen  next.” 

Hanley  told  the  audience  that  they’ll 
have  to  be  prepared  to  “operate  on 
instinct”  and  to  “be  ready  to  accept 
change.” 

Hanley’s  experience  in  deregulation 
comes  from  an  impeccable  source  —  the 
airline  industry.  Among  the  accounts  he 
handles  is  the  U.S.  Air  account. 
Deregulation  has  proved  disasterous  for 
many  major  air  carriers,  but  U.S.  Air  is 
currently  operating  at  a  healthy  profit,  a 
fact  he  attributes  to  good,  sound  manage¬ 
ment. 

One  of  the  major  effects  of  deregulation 
on  the  airline  industry  was  the  advent  of 
price  competition,  an  element  Hanley 
sees  entering  bank  marketing  in  the  not- 
to-distant  future. 

The  real  pressure  will  be  on  interest 
rates,  he  believes,  and  there  will  be  “tre¬ 
mendous  pressure”  on  banks  to  offer 
consumers  the  best  possible  rates  both  on 
savings  and  on  loans. 

In  the  airline  industry,  he  said,  “it  s 
become  a  classic  price  war.”  He  reported 
that  several  major  air  carriers  are  current¬ 
ly  bankrupt,  kept  in  business  only  by 
banks  which  are  reluctant  to  foreclose  on 
notes  for  aircraft.  The  secondary  market 
for  aircraft  is  currently  soft,  he  said,  so 
the  banks,  rather  than  taking  “tremen¬ 
dous  losses”  on  the  aircraft,  are  biding 
time. 

Profitable  air  carriers,  he  said,  have 
been  “hoping”  that  bankruptcies  would 
lead  to  a  “shakeout”  among  the  major 
airlines.  “America  doesn’t  need  49  major 
air  carriers,”  he  said. 

Banks,  he  predicted,  will  have  to  en¬ 
dure  a  “tremendous  profit  squeeze”  as 
price  competition  intensifies,  invariably 
leading  to  mergers  and  a  “shakeout”  sim- 
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ilar  to  that  anticipated  in  the  airline  busi¬ 
ness. 

And,  as  in  the  airline  business,  Hanley 
expects  banks  to  shift  their  marketing 
emphasis  from  image  advertising  to  retail/ 
price  advertising.  As  U.S.  Air's  agency, 
JWT  “has  walked  away  from  tv  advertis¬ 
ing  with  a  thematic  approach.”  Much  of 
what  was  formerly  spent  on  that  type  of 
advertising  is  now  in  newspapers,  he 
said. 

“I  don’t  think  you  should  be  pushing 
image  at  all,”  Hanley  told  the  bank 
marketers.  He  said  bank  advertising 
should  be  addressing  the  concerns  and 
interests  of  consumers. 

\bu  May  Never 
BityAC^  Again! 
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DRY  DOCK 

V  _ _ > 

AS  BANK  AAARKETERS  gathered  at  the 
New  York  Sheraton  Centre  Hotel,  Dry 
Dock  Savings  Bonk  ran  this  ad  in  the  New 
York  Times  which  offered  long  term 
depositers  o  lease  cor  in  lieu  of  the  appro¬ 
priate  omont  of  interest  on  three-year 
certificates  of  deposit. 

His  advice  was  not  to  start  price  wars, 
but  to  match  prices  advertised  by  com¬ 
petitors  the  very  next  day. 

On  the  competitive  media  front,  Frank 
Wilberding.  Jr.,  vicepresident/director  of 
marketing  planning  for  the  Detroit-based 
Ross  Roy,  Inc.,  delivered  an  assessment 
of  media  audience  research  to  the  bank 
marketers. 

“There  has  never  been  more  of  a  need 
for  strategic  planning  in  banking,” 
Wilberding  said.  He  observed  that  banks 


can  double  their  advertising  productivity 
by  segmentation  and  targeting  their 
audience  through  media. 

But  media  research,  the  stuff  on  which 
advertising  decisions  are  based,  is  sus¬ 
pect,  according  to  Wilberding.  Because 
the  media  themselves  pay  for  research, 
he  said,  “the  objective  needs  of  agencies 
and  advertisers  are  not  being  served.” 

Television,  he  commented,  “needs  to 
proliferate  the  myth  of  household  ratings 
to  avoid  real  cost  comparisons  with  other 
media.  Radio  needs  to  proliferate  the 
myth  of  potential  audience  reach  to  com¬ 
pete  with  television  reach  nationally. 
Magazines  need  to  proliferate  the  myth  of 
total  audience  to  compete  in  reach  and 
cost  with  television  and  radio.”  News¬ 
papers  and  outdoor,  he  said,  “can’t  agree 
on  any  research  point  of  view,  so  there’s 
little  research  on  either.” 

He  delivered  a  four  point  formula  for 
bank  advertising  media  mix  which, 
essentially,  puts  the  onus  of  truth  on  the 
media.  He  advised  the  bank  marketers  to 
_  first  select  a  target  audience,  bearing  in 
mind  that  all  media  reach  some  portion  of 
the  total  audience.  Second,  a  bank  must 
make  each  medium’s  audience  estimates 
and  relative  cost  accountable  to  that  defi¬ 
nition  of  the  target  audience,  as  in  forcing 
tv  audience  estimates  to  report  in  terms  of 
age,  not  households,  radio  audience 
estimates  to  report  actual  and  not  poten¬ 
tial  audiences,  and  magazines  to  report 
actual  reading,  not  actual  plus  pass  along. 
Third,  bank  markets  must  recognize  that 
research  can’t  be  used  to  produce 
analyses  that  can’t  be  implemented,  such 
as  the  reporting  of  psychographics  and 
the  use  of  weighting  in  audience  measure¬ 
ment.  And  fourth,  bank  marketers  should 
plan  to  analyze  media  research  before 
creative  development,  because,  “crea¬ 
tive  often  dictates  media.” 

There  were  several  representatives  of 
the  various  media  on  the  program  at  the 
BMA  meeting.  Carrying  the  baton  (the 
relay  race  type)  for  the  newspaper  busi¬ 
ness  was  James  Dunaway,  vicepresident/ 
director  of  information  for  the  News¬ 
paper  Advertising  Bureau.  Dunaway, 
whose  topic  was  using  the  newspaper 
medium  creatively,  said,  “When  it  comes 
to  making  creativity  work  in  the  news¬ 
paper,  the  most  important  fact  you  need 
to  know  is  that  almost  everybody  in  your 
community  reads  the  newspaper.  Seven 
out  of  ten  adults  read  a  daily  newspaper 
on  the  average  weekday  —  and  over  a  five 
day  period,  nine  out  of  ten  adults  read  at 
least  one  issue.” 

To  reach  newspaper  readers  with  a 
bank’s  message,  Dunaway  advised 
marketers  to  involve  the  reader  in  the  ad, 
tie  in  with  news  and  sports  events  when 
possible,  take  advantage  of  newspapers’ 
flexibility,  demonstrate,  provide  full 
information,  be  competitive,  and  build  a 
unique  image. 

EDITOR  &  PUBLISHER  for  March  27,  1982 


to  newsprint. 
On  a  Metroliner. 


5,000  years  ago  the  Egyptians  pioneered  the  written 
record. 

Today,  that  pioneering  spirit  continues  at  Akhbar 
El  Yom,  Egypt’s  largest  circulation  daily  newspaper, 
which  is  changing  to  web  offset  printing  with  a  Goss 
Metroliner  press. 

Before  selecting  its  press  system,  Akhbar  El  Yom  laid 
down  some  exacting  requirements.  High  productivity 
for  printing  over  1 .2  million  copies  daily.  High 
quality.  Proven  reliability.  And  efficient,  reliable 
support  services. 

The  Goss  Metroliner  press  met  these  requirements. 

This  double-width  offset  press  prints  at  speeds  of  up 
to  75,000  pph  and  offers  a  comprehensive  range  of  unit 
and  folder  options  to  satisfy  the  needs  of  large  daily 
newspaper  publishers.  Sophisticated  optional  control 
systems  incorporate  the  latest  technology,  enabling 


high  net  productivity  and  minimal  paper  waste.  And 
then  there’s  the  reassurance  of  backup  from  a 
worldwide  service  organization. 

Akhbar  El  Yom  joins  an  ever-growing  list  of  Goss 
Metroliner  users.  Today  over  2,000  units  are  printing 
headlines  around  the  globe.  From  Cairo  to 
Johannesburg.  From  Chicago  to  Bogota. 

For  full  details,  contact  Goss  Products,  Graphic 
Systems  Division,  Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  Illinois  60650. 
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ANR  disputes  contents  of 
NAS  letter  to  publishers 


By  Celeste  Huenergard 

Just  how  well  Newspaper  Advertising 
Executives  is  doing  is  anybody’s  guess 
since  NAS  recently  refused  to  comment 
on  anything  related  to  the  newly 
established  rep  firm. 

But  according  to  several  sources,  the 
Detroit-based  firm,  which  specializes  in 
the  community  press,  has  succeeded  in 
wooing  at  least  two  or  three  accounts 
away  from  American  Newspaper  Repre¬ 
sentatives,  the  40-year  old  rep  arm  of  the 
National  Newspaper  Association  which 
also  specializes  in  placing  national  linage 
in  weeklies  and  small  dailies. 

NAS  was  launched  earlier  this  year  by 
C.  Randall  Choate,  formerly  ANR’s 
vicepresident  for  research  in  Detroit,  and 
Judith  Sandwin,  a  former  account  execu¬ 
tive  in  ANR’s  Chicago  office,  after  the 
NNA  board  of  directors  terminated  the 
latter  in  November. 

While  Sandwin  refused  to  discuss  the 
venture  headquartered  only  one  floor 
below  ANR’s  Michigan  Avenue  offices, 
NNA  associates  said  the  competing  firm 
had  recently  sent  out  a  mass  mailing  to 
NNA  publishers,  soliciting  their  busi¬ 
ness. 

In  one  such  letter,  dated  February  1, 
NAS  declared  that  by  eliminating  the 
third  party  involvement  of  state  press 
associations,  payment  schedules  would 
be  streamlined  and  commissions  would 
drop  to  30%.  NAS  called  this  a  “wel¬ 
comed  relief  for  newspapers  that  were 
being  charged  from  32%  to  38% 
(apparently  by  ANR)  for  something  less 
than  sparkling  sales  performance.’’ 

ANR  president  Gene  Johnson,  pub¬ 
lisher  of  Press  Public?tions  of  White  Bear 
Lake,  Minnesota,  said  in  a  recent 
interview  that  much  of  the  letter’s  con¬ 
tents  were  misleading. 

ANR,  he  said,  operates  as  a  non-profit 
publisher  owned  and  operated  organiza¬ 
tion.  Currently  serving  as  a  national 

NAB  names  Finlay 
marketing  manager 

Edward  E.  Finlay  has  joined  the  News¬ 
paper  Advertising  Bureau,  Inc.  as 
marketing  manager,  it  was  announced  by 
Uldis  Grava,  the  Bureau’s  marketing  ser¬ 
vices  director. 

Finaly  will  be  responsible  for  the 
development  of  new  advertising  sales 
strategies  for  newspapers  and  for 
reassessing  current  strategies. 

He  was  most  recently  vicepresident 
and  account  manager  at  Vitt  Media,  Inc., 
which  he  joined  in  1978. 


advertising  rep  for  more  than  7.200  com¬ 
munity  newspapers,  it  works  closely  with 
31  state  press  associations  who  in  turn 
work  closely  with  agency,  advertisers 
and  publisher  personnel. 

According  to  Illinois  Press  Association 
manager  Dave  West,  roughly  41  states 
presently  pay  between  32%  and  34% 
commission  fees,  while  three  pay  35%, 
and  five  less  than  32%.  ANR  collects 
approximately  11%  of  that  commission 
while  the  agency  accounts  for  about 
16.7%,  with  the  state  association  picking 
up  the  remainder  for  tearsheet  and  valida¬ 
tion  duties. 

As  for  the  “less  than  sparkling  sales 
service,’’  Johnson  said  Choate  had  been 
ANR  vicepresident  of  research  and  sales 
with  a  tenure  of  some  20  years.  “It  was 
his  problem  if  it  was  less  than  sparkling 
service.  What  was  he  doing  for  23  years.’’ 

Several  state  press  associations  have 
been  busy  informing  members  of  NAS’ 
current  activities  and  warning  publishers 
that  they  should  investigate  the  firm’s 
financial  footing. 

“There’s  nothing  unusual  about  this,’’ 
West  insisted.  “We  would  do  this  with 
any  new  rep  firm." 

While  Johnson  said  he  wished  NAS 
well,  he  added  that  he  wanted  “publish¬ 
ers  to  be  fully  aware  of  what  ANR  has 
done.  We’re  going  full  steam  ahead  .  .  . 
we’re  not  going  to  let  anything  go  by  by 
default.” 

West  said  his  biggest  fear  was  that  N  AS 
would  only  go  after  existing  accounts  and 


would  do  little  to  generate  new  business 
for  the  industry. 

“I’m  not  about  to  sit  back  and  let  a  few 
people  rake  off  the  cream  of  what  hun¬ 
dreds  of  people  have  built  over  the  last  40 
years.  To  my  knowledge,  NAS  has  not 
resulted  in  one  line  of  new  business  (for 
community  newspapers).’’ 

During  1981,  ANR  recorded  $7.86  bil¬ 
lion  in  billings,  a  20%  increase  over  last 
year’s  figure. 


Bert  Metter,  executive  vice  president 
and  a  member  of  the  board  of  directors  of 
J.  Walter  Thompson  U.S.A.,  Inc.,  has 
been  named  executive  creative  director 
of  Thompson’s  New  York  office,  it  was 
announced  today  by  Peter  Mills,  general 
manager  of  J.  Walter  Thompson  U.S.A. 
—  New  York. 

Metter,  whose 
creative  talent  has 
been  instrumental 
in  the  launch  of 
many  successful 
advertising  cam¬ 
paigns,  is  a  22- 
year  Thompson 
veteran.  He  has 
participated  in 
strategy  formulation  and  creative  super¬ 
vision  for  Ford’s  World  Car,  the  Escort, 
and  other  Ford  new  car  successes  in¬ 
cluding  the  Mustang,  the  Granada,  and 
the  Fiesta  in  Europe. 

Before  joining  the  agency,  Metter  was 
copy  chief  at  the  New  York  Mirror  and 
later  worked  as  copy  chief  in  the  circula¬ 
tion  department  at  Newsweek  Magazine. 


NY  NASA  details  1982  ad  agency 
Annual  Scholarship  Award  Program 


The  New  York  Chapter  of  the  News¬ 
paper  Advertising  Sales  Association  this 
week  released  the  guidelines  for  entry 
into  its  seventh  annual  Scholarship 
Award  Program  for  employees  of  Amer¬ 
ican  Association  of  Advertising  Agencies 
member  agencies  in  the  New  York  area. 

The  first  place  award  is  $1,000,  with 
$750  and  $500  awards  for  the  two  runners- 
up.  The  awards  are  given  to  assist 
individuals  currently  active  in  the  agency 
business  to  further  his  or  her  education  in 
the  fields  of  advertising,  marketing  or 
communications. 

The  ground  rules  are: 

1. )  All  active  employees  of  AAAA 
agencies  in  the  New  York  area  are  elig¬ 
ible. 

2. )  To  enter,  participants  are  asked  to 
submit  a  letter  to  the  NASA  board  of 
directors  stating  what  they  would  do  with 
the  scholarship  and  why. 


3. )  Participants  are  encouraged  to  sub¬ 
mit  letters  of  recommendation/reference 
from  their  supervisors,  or  in  the  case  of  a 
supervisory  person,  a  letter  on  their  own 
behalf.  Letters  should  be  sent  to  NASA, 
do  Bill  Harrison,  Scholarship  Chairman, 
Million  Market  Newspapers,  6  E.  43rd 
St.,  New  York,  N.Y.,  10017.  Letters 
should  be  postmarked  no  later  than  April 
9,  1982. 

4. )  The  NASA  board  will  be  the  sole 
judges  of  the  competition.  Their  decision 
will  be  based  on  the  contents  of  the  par¬ 
ticipant’s  letter,  that  of  their  supervisor, 
and  the  results  of  a  personal  interview  by 
NASA  board  members.  The  letters  will 
be  judged  on  the  basis  of  the  applicant’s 
career  goals,  need,  the  intended  use  of  the 
funds,  capability  and  overall  rating. 

5. )  The  awards  will  be  announced  at  the 
Thursday,  May  6,  NASA  luncheon. 


JWT  names  Metter 
exec  creative  director 
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The  Sequence  1  boosts 
telephone  efficiency. 

The  Sequence  1  can  tell 
you  how  many  incoming  and 
outgoing  calls  you  had  during 
any  given  period.  It  can  tell 


Few  things  will  gripe  your 
customers  like  being  put  on  hold 
and  left  there.  So  we  designed 


the  Sequence  I.  A 

It  gets  to  customers  fast.  gH  ^ 

And  that’s  important.  Because  ~ 

every  caller  wno  hangs  up  before  Sr  mi 
you  connect  is  a  blown  sales  opportunity. 

Here’s  how  the  Sequence  I 
keeps  your  customers  on  the  line. 

The  Sequence  I  greets  callers  within 
8  seconds.  It  holds  their  calls,  and  funnels 
them  through  in  the  order  received. 

Phone  attendants  never  have  to  wonder 
which  call  should  be  handled  next. 

Customers’ calls  get  processed  quickly. 

That  means  when  they  are  on  hold,  they 
have  less  time-and  less  reason-to  hang  up  System’to  qualified 
and  call  the  competition.  parties  for  a  month 

Customers  can  listen  to  music  or  To  find  out  how,  cal 
important  promotional  messages  while  1-800-547-4683. 

they  wait.  And  the  next  available  operator  C)regon,  Alaska  anc 
will  take  their  calls.  Hawaii  call  (503) 


America’s  getting  the  message. 


Code-A-Phone*  is  a  registered  trademark  of  Ford  Industries.  Inc..  16261  S.E.  150th.  Clackamas.  Oregon  9701 5.  ©1981  Ford  Industries.  Inc. 


Scripps-Howard  unit 
In  local  cable  sales 

Tv  Watch/DlP,  the  Atlantic  based 
afTiliate  of  United  Media  Enterprises,  a 
Scripps-Howard  Company,  has  entered 
into  an  agreement  with  Chattanooga 
based  Commercial  Cable,  Inc.  to  expand 
Shopper’s  Guide  of  the  Air  and  to  pro¬ 
gram  local  advertising  on  network  cut- 
ins. 

Shopper’s  Guide  of  the  Air  will  be  pro¬ 
grammed  in  conjunction  with  the  DIP 
program  information  service  to  provide 
the  viewer  with  a  combination  of  local 
shopping  and  cable  programming 
information.  DIP  currently  provides  a 
computer-generated,  alphanumeric  pro¬ 
gram  listing  service. 

Shopper’s  Guide  of  the  Air  is  a  format 
of  local  advertising,  public  service  and 
promotional  announcements  with  a  host 
to  lead  the  viewer  through  the  various 
segments. 

Hal  Butts,  Jr.,  general  manager  of  Tv 
Watch/DIP,  commented,  “This  agree¬ 
ment  will  enable  us  to  offer  the  consumer 
a  very  professional  cable  tv  program  list¬ 
ing  combined  with  a  proven  shoppers’ 
service.  Both  the  listing  service.  Both  the 
listing  service  and  the  shoppers’  seg¬ 
ments  are  fully  automated  and  require  no 
operation  effort.’’ 

Included  in  the  Tv  Watch/DIP  package 
is  Commercial  Cable’s  program  for  local 
advertising  cut-ins  for  CNN,  The  Music 
Channel,  SPN  and  USA.  Through  a  com¬ 
bination  of  software  and  proprietary 
hardware,  this  system  is  also  completely 
automated  and  is  hassle  free  for  the  cable 
operator. 

Hal  Butts  explains,  “Many  cable  com¬ 
panies  want  to  take  advantage  of  the 
growing  potential  of  local  advertising  but 
are  leery  of  the  risk  exposure  they  are 
subjected  to  in  this  area.  Tv  Watch  will 
use  our  experience  to  bring  local  advertis¬ 
ing  to  cable  at  no  risk  to  the  cable  oper¬ 
ator.’’ 

The  advertising  sold  by  Tv  Watch/DIP 
will  be  produced  by  Commercial  Cable, 
Inc.,  a  company  with  much  experience  in 
cable  advertising. 

John  Brady,  President  of  Commercial 
Cable  says,  “The  Agreement  with  Tv 
Watch/DIP  is  a  very  significant  growth 
move  for  the  company.  We  will  now  be 
able  to  serve  more  consumers  through 
more  cable  outlets.’’ 

Brady’s  career  has  been  on  the 
advertising  agency  side  of  the  business 
and  his  primary  interest  is  in  providing 
local  and  regional  advertisers  with  an 
opportunity  to  reach  the  cableviewer  in  a 
cable  environment.  Brady  continues, 
“As  cable  continues  to  grow,  we  can 
expect  that  network  tv  viewership  will 
continue  to  decline,  opening  more  oppor¬ 
tunities  for  narrow  casting  advertising  via 
cable.” 
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Ad’Ventures 


Trenton  Times  sponsors  windmill  promotion 

When  Trenton,  N.J.,  was  a  bustling  industrial  town,  the  town  fathers 
erected  a  electrified  sign  proclaiming,  “Trenton  makes  —  the  world 
takes.”  The  city  is  no  longer  a  bustling  industrial  town;  most  of  the  com¬ 
merce  that  now  takes  place  there  is  connected  with  the  city’s  status  as 
New  Jersey’s  state  capital. 

Yet  Edward  R.  Padilla,  publisher 
of  the  Trenton  Times,  saw  in  the 
sign  a  lasting  landmark  —  one 
worth  preserving.  So,  in  coopera¬ 
tion  with  city  officials  and  the 
Trenton  Chamber  of  Commerce, 

Padilla,  and  the  Times,  launched  a 
“Save  Our  Sign”  campaign.  The 
newspaper  solicited  donations  from 
businesses  and  the  citizenry  of 
Trenton  to  rehabilitate  the  sign. 

That  was  accomplished  in  1980. 

However,  Padilla  had  something 
else  in  mind.  Why  not,  he 
reasoned,  light  the  sign  at  the  least 
possible  cost.  He  began  thinking 
windmill. 

Padilla  traveled  north  to  the 
campus  of  Princeton  University  to 
research  his  idea.  He  spoke  to 
experts  on  the  subject  of  windmills 
and  deemed  the  idea  practical.  So 
the  Times  embarked  on  another 
fund  raising  campaign,  this  one 
whimsically  titled  “Give  it  a 
Whirl.”  It  eventually  raised 
$45,000. 

Padilla  decided  on  an  Enertech 
400  windmill,  which  was  available 
from  a  Trenton-area  firm.  The 
windmill  power  generator  was  placed  atop  an  80-foot  tower  to  be  placed 
on  the  span  of  the  Lower  Trenton-Morrisville  Bridge. 

The  windmill  does  not  light  the  sign  directly  but  produces  power  24- 
hours  a  day  for  the  local  electric  utility,  which  deducts  the  windmill  pow¬ 
er  from  the  city’s  electric  bill  for  the  sign. 

NASA  conducts  seminar  for  space  buyers 

The  Newspaper  Advertising  Sales  Association  recently  held  its  first 
ever  seminar  for  advertising  agency  space  buyers.  The  first  seminar,  held 
on  March  9  for  a  dozen  Young  &  Rubicam  buyers,  marks  the  start  of  a 
program  the  NASA  national  board  of  directors  hopes  will  bring  newer 
and  younger  agency  buyers  up  to  date  with  many  of  the  developments 
and  changes  which  have  taken  place  in  the  newspaper  industry. 

At  the  first  seminar,  Fred  Weiss,  Knight-Ridder  Newspaper’s  market¬ 
ing  director,  delivered  an  overview  of  the  history  of  newspapers  and  the 
technological  changes  which  have  been  introduced  into  the  industry  in  re¬ 
cent  years.  Sawyer-Ferguson-Walker’s  Karen  Ceccanese  detailed  how 
newspaper  space  is  bought  and  sold. 

Buell  Brooks,  marketing  research  manager  for  Story  &  Kelly-Smith, 
explained  how  market  and  media  research  can  be  used  for  newspapers 
with  special  emphasis  on  nationally  syndicated  research.  CWO«&0’s  Jerry 
Sprague  highlighted  the  strengths  of  newspapers  as  a  media  vehicle  and 
how  newspapers  generate  reach  and  frequency.  Joe  Lafferty, 
vicepresident/marketing  director  for  Branham,  demonstrated  computer 
analysis  and  the  use  of  research  and  computer  services  available  to 
agencies. 

National  NASA  is  hoping  to  hold  one  or  two  of  the  seminars  per 
month  and  to  expand  the  program  to  include  other  NASA  cities. 

—  Gloede 
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Positive  Proof 

“The  performance  of  the 

INFORMATION  INTERNATIONAL 
NPS  exceeds  our  most  optimistic  expectations.” 

Lesler  Wiltse 
Production  Manager 
Pasadena  Star-News 

January  2,  1982- Published  first  Star-News  pages  completely  assembled  by  newsroom  editors 
using  MRS  (Newspaper  Pagination  System).  Editors  paginated  11  of  paper's  total  28  pages-including 
entire  8-page  first  section  covering  New  Year's  Day  Rose  Parade.  Half  of  section  was  photos. 

March  12- Using  NPS,  newsroom  editors  are  paginating  over  half  of  the  news  hole  in  7  morning 
and  5  afternoon  editions  per  week,  doing  8  to  10  and  up  to  15  pages  per  edition. 

April -Second  half  of  NPS  to  be  installed  with  dedicated  makeup  stations  for  advertising  department. 


INFORMATION  INTERNATIONAL® 


For  free  NPS  brochure  write  to  Arnie  Sorenson.  5933  Slauson  Avenue. 

Cutver  City.  CA  90230  Or  call  our  sales  office  in  your  area 
ATLANTA  (404)  923-6888.  CHICAGO  (312)  541-5460 
DALLAS  1214)  980-0554  DENVER  (303)  741-1015 
LOS  ANGELES  (714)  833-8075  NEW  YORK  (212)  695-8280 
SAN  JOSE  (408)  248-5055  WASHINGTON.  D  C  (703)  790-8360 


Ad  scene 


By  Dan  Lionel 


More  readers,  more  ads  at  Herald  American 


If  current  trends  continue,  Boston, 
unlike  Washington,  D.C.  and  Phi¬ 
ladelphia,  will  continue  to  be  a  two  news¬ 
paper  city. 

“We  feel  very  good  about  our  paper,” 
Boston  (Mass)Herald  American  ad 
director  Robert  E.  Lange  told  E  &  P. 
“Since  we  went  to  a  tabloid  format  last 
September  not  only  has  our  circulation 
downward  trend  stopped  for  the  first  time 
in  five  years,  but  we’ve  shown  steady 
increases.”  Lange  estimated  daily 
increases  of  about  14,000  daily  and  close 
to  20,000  on  Sunday. 

Advertisers  have  shown  renewed 
interest  in  the  paper  with  gains  in  both 
retail  and  classified. 

“Classified,”  said  Lange  “particularly 
in  real  estate  and  automotive,  has  shown 
dramatic  gains  in  the  last  6  months  fol¬ 
lowed  by  the  merchandise  classifica¬ 
tion.” 

While  the  paper  has  attracted  addition¬ 
al  national  advertisers,  because  of  its  tab 
format  (7  columns  with  1 ,400  lines  to  the 
page  as  opposed  to  the  previous  1 ,700  line 
page),  there  is  a  loss  of  linage  when  a  full 
page  advertiser  uses  the  smaller  format. 

But  size  alone  does  not  account  for  the 
upswing  in  circulation  and  advertiser 
interest.  As  research  director  Peter  Glas- 
ser  put  it,  “We’ve  had  a  virtual  meta¬ 
morphosis  in  our  readership.” 

Glaser  based  his  statement  on  the  re¬ 
sults  of  a  just  completed  study  by  Man¬ 
agement  Decisions  Systems,  Inc.,  that  re¬ 
vealed  marked  changes  in  the  character¬ 
istics  of  the  Herald  American’s  audience. 

A  younger,  better  educated  and  more 
financially  upscale  readership  compared 
to  that  which  existed  prior  to  the  Septem¬ 
ber  facelift  is  indicated.  To  arrive  at  its 
conclusions.  Management  Decisions 
conducted  one  sweep  in  August,  1981, 
just  prior  to  the  move  to  tab  format,  and 
another  in  November,  3  months  after  the 
change.  In  its  current  presentation,  the 
Herald  American  compares  the  results  of 
the  latest  studies  with  a  Three  Sigma 
study  done  in  the  Fall  of  1980. 

In  the  1980  study,  40%  of  the  Herald 
American’s  audience  fell  into  the  55  and 
over  age  group.  This  compared  to  25%  in 
that  category  for  the  Boston  Globe.  The 
November  survey  puts  the  total  55  and 
older  group  for  the  Herald  American  at 
28%.  While  only  25%  of  its  readers  were 
in  the  key  25 — 44  group  in  1980,  this  has 
now  jumped  to  40%. 

In  education,  the  1980  study  showed 
the  Herald  American  with  39%  having 
some  college  or  college  graduate  or  more, 
the  current  figure  has  risen  to  56%— just 
about  equal  to  that  of  the  Globe.  As  might 
be  expected  with  the  better  educated 
audience,  the  white  collar  employment 


factor  has  gone  from  38%  of  total  in  1980 
to  49%  currently. 

Major  editorial  changes,  combined 
with  the  easier  to  handle  tab  format,  and 
increased  use  of  editorial,  all  played  a  role 
in  attracting  a  more  youthful,  better  edu¬ 
cated  audience  according  to  Glaser. 

“A  tremendous  amount  of  research 
preceeded  the  September  changeover,” 
he  said.  “Early  in  the  game  we  came  to 
the  conclusion  that  both  Boston  news¬ 
papers  were  skewed,  editorially,  to  male 
readership — heavy  on  financial  and 
sports.  We  decided  to  gear  our  efforts  to 
female  readers.  Our  paper,  each  day, 
carries  a  pullout  section  which  generally 
appeals  to  women.”  The  sections 
include:  Monday,  “Your  Success — 
Women  and  their  Careers”,  Tuesday, 
“Your  Health”,  Wednesday,  “Food”, 
Thursday,  “Escape”  (Hobbies,  travel, 
etc.)  Friday,  “Entertainment”  and  Satur¬ 
day,  “The  Home”.  On  Sunday  a  regular 
feature  profiles  outstanding  local  women, 
and  a  new  magazine,  “Celebrity”,  pro¬ 
vides  closeups  of  top  personalities. 

As  ad  director  Lange  put  it,  “First  we 
found  out  what  readers  wanted  in  their 
newspaper  and  we’re  doing  our  best  to 
deliver  it.” 


Fla.  hotel  shifts 
ads  to  newspapers 

The  posh  Boca  Raton  Hotel  and  Club  in 
Florida  has  changed  its  advertising  for¬ 
mula  —  from  slick  magazines  to  black- 
and-white  copy  in  newspapers. 

A  full-color  campaign  to  attract  tourists 
to  the  plush  new  Boca  Beach  Club  costs 
about  600,000  but  failed  to  produce  busi¬ 
ness  to  the  satisfaction  of  the  manage¬ 
ment  and  especially  James  Criss,  director 
of  marketing,  who  joined  the  hotel  com¬ 
pany  from  Quaker  Oats  Co.  in  May  1981 . 
The  revised  program  in  newspaper  travel 
sections  will  cost  less,  Criss  said,  but 
already  the  ads  are  pulling  beyond 
expectations. 

In  the  travel  magazines,  Criss  com¬ 
mented,  it’s  one  pretty  picture  after 
another.  The  newspaper  advertising  is 
more  intrusive  and  works  harder,  with  a 
detailed  presentation  of  Beach  Club 
amenities.  Besides,  he  noted,  the  market¬ 
ing  cost  for  each  inquiry  from  potential 
guests  dropped  by  about  25  percent. 

Incidentally,  the  Arvida  Corp.  resort 
will  be  host  again  to  the  Southern  News¬ 
paper  Publishers  Association  convention 
in  the  Fall. 


Landon  names 
central  Pa. 
sales  manager 

Jon  Hickey  has  joined  Landon  Associ¬ 
ates,  Inc.,  as  Harrisburg  sales  manager  to 
supervise  sales  activities  for  newspaper 
advertising  sales  and  marketing  in  central 
Pennsylvania. 

Hickey  will  have  primary  responsibil¬ 
ity  for  all  field  sales  activities  for  Central 
Pennsylvania  Newspaper  Network, 
Wilkes-Barre  Scranron  Newspaper  Net¬ 
work  and  Mason/Dixon  Newspaper  Net¬ 
work,  as  well  as  the  other  Landon  repre¬ 
sented  newspapers  in  that  sales  territory, 
according  to  Landon  Middle-Atlantic 
region  vicepresident.  Bob  Bair. 

A  graduate  of  West  Virginia  Univer¬ 
sity,  Hickey  moves  to  Landon  Associ¬ 
ates,  Inc.,  from  the  Wilmington  (Del.) 
News-Journal. 

Richmond  dailies  fill 
marketing  services  post 

Robert  A.  Wilson  has  been  promoted 
to  marketing  services  manager  of  the 
advertising  department  of  Richmond 
Newspapers,  Inc.  replacing  the  position 
held  by  James  Watts  who  recently  res¬ 
igned.  The  announcement  was  made  by 
'  Roger  Clapp,  advertising  director. 

In  his  new  position,  Wilson  will  have 
responsibility  for  providing  marketing 
assistance  to  retailers,  utilizing  extensive 
newspaper  market  and  research  data. 

Wilson  began  employment  with  Rich¬ 
mond  Newspapers,  Inc.  in  1959  as  a 
member  of  the  classified  sales  staff.  From 
there  he  moved  to  retail  automotive  sales 
and  was  promoted  to  advertising  research 
manager  in  the  sales  development 
department  in  1977,  a  position  he  held 
until  this  most  recent  promotion. 

Seattle  P-l  ad  manager 
honored  by  marketers 

Marvin  Larsen,  national  advertising 
manager  for  the  Seattle  Post- 
Intelligencer,  has  been  selected  one  of  six 
chosen  for  the  Distinguished  Sales 
Awards  by  Sales  and  Marketing 
Executives  of  Seattle.  SME  is  the  local 
chapter  of  an  international  organization 
dedicated  to  promoting  professionalism 
in  the  sales  and  marketing  professions. 

Larsen  was  selected  for  this  award, 
which  is  given  annually,  for  being  what 
one  P-I  source  called  “the  moving  force 
behind  P-I’s  phenomenal  growth  in 
national  advertising.” 

His  department  posted  a  24%  year- 
over-year  increase  in  revenue  in  1981. 

As  national  advertising  manager, 
Larsen  supervises  both  local  staff  and 
sales  representatives  in  offices  in  six 
United  States  cities. 
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IN  JOURNALISM  CCM^RENCE. 

APRIL  16-18.  For  the  fourth  consecutive  year,  the  San  Jose  Mercury  News  is  proud  to  sponsor 
the  nation’s  only  interdisciplinary  conference  for  newspaper  editors  and  photographers. 

The  Mercury  News’  fourth  annual  “Photography  In  Journalism  Conference”  will  be  held  in  San  Jose. 
California,  on  April  16-18,  1982.  The  conference  includes  seminars  in  both  the  technical  and  theoretical  aspects  of 
contemporary  photojournalism. 

<The  conference  speakers  include.Will  Jarrett,  executive  editor  of  the  Denver  Post;  Dan  Dry  of  the 
Louisville  Courier-Journal  and  Times,  1982  POY  Newspaper  Photographer  of  the  Year;  Bert  Fox  of  the  Medford 
Mail  Tribune,  1982  POY  Newspaper  Picture  Editor  of  the  Year;  Howard  Collins,  Editorial  Director  of  the  Pasadena 
Star-News;  Gordon  Gahan,  staff  photographer  of  the  National  Geographic;  Bob  Lynn,  graphics  editor  of  The 
Virginian-Pilot  and  The  Ledger-Star;  James  Noel  Smith,  graphics  editor  of  the  Dallas  Times-Herald.  1982  POY 
Newspaper  Magazine  Picture  Editor  of  the  Year,  and  Carolyn  White,  managing  editor  of  Today  Magazine  of  , 

The  Philadelphia  Inquirer.  ' 

Preregistration  closes  April  10.  For  information,  call  (408)  920-  THE  SAN  JOSE 
5254.  Or  wnte  J.  Bruce  Baumann,  Assistant  Managing  Editor/Graphics,  ly  /rcTJ/^T  TT5\/  XTCAl  7C 
San  Jose  Mercury  News,  750  Bidder  Park  Drive,  San  Jose,  Ca.  95190.  JVJJC/ivL^  LJ  I\Y  INli  Wo 


Press  facilities  readied  News  drops  efforts 

to  retain  Dick  Young 

1  stating  that  “his  value  to  the  news 

MXJt  I  Wiyill|Jlw  V^aillwO  paper  has  been  fatally  damaged,”  Nen 


The  Los  Angeles  Convention  Center, 
with  over  334,000  square  feet  of  space, 
will  be  the  main  press  center  for  the  1 984 
Olympic  Games  in  Los  Angeles. 

According  to  the  Los  Angeles  Olympic 
Organizing  Committee,  “every 
imaginable  utility  can  be  installed  into  the 
Convention  Center,  allowing  use  of 
almost  any  type  of  telecommunications 
device  currently  employed  by  print 
media.” 

The  Center  will  feature  a  large  typing 
pool,  stocked  with  Brother  typewriters  in 
as  many  as  44  languages,  private  agency 
offices,  extensive  telecommunications 
facilities,  exhaustive  results  and 
information  services,  photographic  ser¬ 
vices  in  both  black-and-white  and  color 
(by  Fuji),  camera  repair  and  loan  pro¬ 
grams  (by  Canon),  as  well  as  services 
such  as  lockers,  food  service,  banking 
and  first  aid. 

Press  seating  will  total  over  7,000, 
many  locations  with  desks  to  accomodate 
journalists  filing  from  the  site.  Press 
workrooms  at  the  Center  are  also  being 
arranged  as  at  past  Games,  with  full 
information  services  and  telephone,  telex 
and  telecopier  facilities. 

Photographic  work  positions  are  being 
examined  with  both  local  and 
international  photographers  to  assure 
good  conditions  for  both  pool  and  non¬ 
pool  photographers.  Messenger  systems 
for  transport  of  film  are  also  being 
examined. 

A  Press  Agency  Results  System  is  also 
being  planned  to  accomodate  those  wish¬ 
ing  wire  service-style  results. 

Electronic  media  technical  needs  will 
be  handled  by  the  American  Broadcast¬ 
ing  Company,  the  host  coordinating 
broadcaster  for  both  radio  and  tv  for  the 
Games.  ABC  is  currently  renovating  a 
100,000  square  foot  studio  to  serve  as  te 
International  Broadcast  Center  for  the 
Games. 

Light,  air,  tables,  chairs,  typewriters, 
paper  and  the  like  will  be  provided  free  of 
charge  as  at  past  Games.  The  press  will 
pay  for  their  private  telephones,  and  line 
charges  rolled  up  on  telephones  reserved 
for  theii  use. 

The  Convention  Center  was  opened  in 
1971.  Its  334,000  square  feet  will  make  it 
the  largest  press  center  ever  used  in 
Olympic  history,  according  to  the 
LAOOC.  The  Olympic  press  center  for 
the  summer  Games  in  Munich  totalled 
about  200,000  square  feet;  the  press  cen¬ 
ter  for  the  Games  in  Montreal  totaled 
about  130,000  square  feet;  and  the  press 
center  for  the  summer  Games  in  Moscow 
totalled  about  323,000  square  feet. 
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The  Convention  Center  has  on-site 
parking  space  for  3,450  cars. 

Because  Los  Angeles  and  the  Olympic 
facilities  will  be  so  spread  out,  some  of 
the  events  that  take  place  will  be  as  much 
as  30  miles  away  from  the  downtown 
press  center  location. 

Amy  Lynn  Collis  is  press  secretary  for 
the  LAOOC.  She  is  former  Deputy 
Scheduling  Director  for  Californians  for 
Jerry  Brown  (during  the  1978  Gubnatorial 
race)  and  was  media  coordinator  for  the 
Brown  for  President  Committee  in  1979- 
80.  Her  duties  include  all  day-to-day  con¬ 
tact  with  the  media,  plus  supervision  of 
the  Public  Information  Office. 

Patricia  Patano  is  assistant 
vicepresident/public  relations.  She  pre¬ 
viously  worked  for  Unitours/Club 
Universe  as  manager  of  marketing  and 
public  relations  for  the  wholesale,  worl¬ 
dwide  tour  operator. 

Richard  Perelman  is  assistant 
vicepresident/press  operations.  He  pre¬ 
viously  served  as  press  officer  for  five 
U.S.  National  Athletics  teams. 

Frank  Hotchkiss  is  head  of  the  publica¬ 
tions  department.  He  joined  the  com¬ 
mittee  from  the  World  Tribune,  a  twice- 
weekly  religious  newspaper.  He  had  pre¬ 
viously  written  for  the  Santa  Monica 
Evening  Outlook,  City  News  Service  and 
Associated  Press. 

The  LAOOC  will  publish  a  press  guide 
and  is  also  considering  the  publication  of 
a  daily  newspaper  for  the  Olympic  Vil¬ 
lages  (where  the  athletes  will  be  housed) 
and  a  special  press  guide  to  the  com¬ 
petitors,  as  well  as  daily  programs  by 
sport. 


Skip  Bayless,  a  sports  columnist,  and 
Nancy  Smith,  a  society  writer,  have  left 
the  Dallas  Morning  News  to  join  the  Dal¬ 
las  Times  Herald. 

At  the  same  time,  Randy  Galloway  and 
David  Casstevens  have  been  named  lead 
sports  columnists  of  Sports  Day,  the  Dal¬ 
las  News’  daily  sports  section. 

Galloway  has  been  with  the  News  for 
15  years,  the  last  10  covering  Texas  Rang¬ 
ers  baseball.  He  previously  worked  at  the 
Port  Arthur  (Tex.)  News. 

Casstevens  has  been  with  the  News  for 
18  months.  He  previously  had  written  for 
the  Abilene  (Tex.)  Reporter-News,  Waco 
Tribune-Herald,  Dallas  Times  Herald 
and  the  Houston  Post. 

Bayless  had  been  with  the  Los  Angeles 
Times  before  joining  the  Dallas  News.  He 


announced  that  the  News  will  drop  its 
legal  efforts  to  retain  sports  columnist 
Dick  Young. 

Young,  after  45  years  with  the  News, 
recently  left  to  join  the  competing  New 
York  Post.  Young  had  contended  that 
News  management  originally  would  not 
make  a  commitment  to  him  to  honor 
four-year  contract  should  the  newspaper 
go  out  of  business.  He  said  the  News  only 
agreed  to  do  so  after  he  made  his  com¬ 
mittment  to  join  the  Post.  The  News  con¬ 
tended  that  it  agreed  to  his  “demand” 
within  “hour  of  a  timetable  he  had 
accepted.” 

The  matter  has  since  been  in  the  courts. 

Manhattan  Supreme  Court  Justice 
Andrew  Tyler  denied  the  News’  attempt 
to  prevent  Young  from  writing  for  the 
Post  stating  that  the  “Courts  will  not  res¬ 
train  an  individual  from  seeking  his  liveli¬ 
hood  unless  special  circumstances  are 
shown.” 

During  this  hearing,  Tyler  ruled  that 
the  News  had  failed  to  show  that  it  lost 
readers  or  advertisers  since  Young’s  col¬ 
umn  stopped  running.  He  said  if  this  can 
be  proven,  the  News  has  the  recourse  of 
suing  the  Post  for  monetary  damages. 

One  Young  column  appeared  in  the 
Post  on  February  25  and  it  was  a  scathing 
attack  on  News  columnist  Jimmy  Breslin 
entitled  “A  memo  to  Fatso  the  Writer.” 
Breslin,  in  one  of  his  columns,  had  criti¬ 
cized  Young  for  the  manner  in  which  he 
left  the  News. 

In  announcing  its  decision  to  seek  a 
dismissal  of  the  restraining  order.  Hunt 
said,  “The  case  has  already  generated  so 
much  resentment  among  our  employees, 
and  so  much  bitterness  toward  Young, 
that  his  value  to  the  newspaper  has  been 
fatally  damaged.” 


will  join  Blackie  Sherrod  as  sports  col¬ 
umnists  for  the  Times  Herald. 

Kenn  Finkel,  formerly  assistant  sports 
editor  of  the  New  York  Times,  has  also 
joined  the  Dallas  Times  Herald  as  execu¬ 
tive  sports  editor.  He  replaces  Larry  Tar- 
leton,  who  was  promoted  to  assistant 
managing  editor/operations. 

In  other  personnel  changes  at  the 
Times  Herald,  Steve  Lawrence,  night 
business  editor  of  the  New  York  News, 
has  joined  the  Times  Herald  as  business 
editor.  He  replaces  Irv  Frank  who  will 
now  write  a  column  three  times  a  week. 
Jaylord  Shaw,  formerly  of  the  Los 
Angeles  Times’  Washington  bureau,  has 
joined  the  Times  Herald  as  assistant  man¬ 
aging  editor/news. 
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Two  Dallas  News  staffers  shift  papers 


Bank  campaign 
lied  to  tax  deadline 

Geers  Gross  Advertising,  Inc.  on 
March  15th  launched  a  new  I.R.A.  pro¬ 
gram  for  the  National  Bank  of  North 
America  (NBNA).  The  campaign  is  enti¬ 
tled  “Limited  Time  Only”  and  will  run 
until  April  15 — tax  return  deadline — on 
radio  and  in  newspapers  throughout  the 
greater  New  York  metropolitan  area. 

Speaking  primarily  to  those  eligible  to 
open  a  1981  I.R.A.,  Geers  Gross  has 
NBNA  focussing  on  the  tax  shelter  and 
tax  savings  aspects  of  its  I.R.A.  program. 
The  “Limited  Time  Only”  campaign 
seeks  to  remind  people  who  ( 1)  were  elig- 
iblefora  1981  I.R.A.  that  they  can  still  get 
tax  credit  for  1981 ;  and  (2)  are  considering 
opening  a  1982  I.R.A.  that  they  can 
maximize  their  tax  savings  for  1982. 

La  Choy  launches 
spring  promotion 

La  Choy  Food  Products  is  launching  a 
spring  Sun  Festival  promotion  on  several 
of  its  top  items,  including  Bi-Packs,  Soy 
Sauce,  Chow  Mein  Noodles  and  Frozen 
Entrees. 

The  promotion  will  include  large  space 
newspaper  ads  with  a  free  soy  sauce 
offer,  local  spot  radio,  tv  commercials  on 
major  networks,  new  P.O.P  materials  and 
promotional  allowances. 

Newspaper  ads  in  major  markets  will 
offer  consumers  a  free  bottle  of  soy  sauce 
when  they  send  in  complete  ingredients 
panels  from  any  size  soy  sauce  bottle, 
chow  mein  bi-packs  or  any  two  frozen 
chow  mein  entrees. 

New  co-op  service 
opens  in  Montana 

CoAds,  Montana’s  first  full-service  co¬ 
op  marketing  company,  is  now  open  in 
Suite  201  of  the  Transwestern  1  building, 
according  to  CoAds  president  H.  Harold 
Kelso. 

A  member  of  the  Billings  Gazette  staff 
since  1966,  Kelso  brings  nearly  sixteen 
years’  experience  in  advertising  and 
marketing  to  CoAds.  During  the  past 
eight  years  he  has  been  responsible  for  a 
variety  of  co-op  advertising  programs  as 
classified  and  advertising  manager  at  the 
Gazette. 

CoAds  is  equipped  to  handle  all  steps 
involved  in  administering  co-op  advertis¬ 
ing  programs.  The  firm  will  utilize  spoh- 
isticated  co-op  recovery  methods, 
including  computerized  programs,  to 
help  retailers  and  distributors  determine 
what  co-op  dollars  are  available  for  the 
products  they  carry.  They  will  help 
develop  advertising  and  marketing  pro¬ 
grams  to  make  use  of  those  dollars.  And 
CoAds  will  handle  follow-up  claim 
documentation  for  clients. 
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bottom-line 
difference 
in  the 

Mid-Atlantic 

Landon  became  the  national  sales  budgets  is  built  on  a  unique  corn- 
representative  for  Erie  (PA)  Times-  pany  sales  system,  structure  and 
News  in  April,  1981.  Results— a  staff. 

13.1%  increase  in  National  adver-  The  Mid- Atlantic  region  is  back- 

tising  for  the  calendar  year. . .  .and  ed  up  with  23  offices  coast-to-coast 
the  trend  continues.  in  important  national  decision 

Referring  to  1982  activity,  the  centers... 76  professionally  trained 
newspaper’s  general  advertising  sales  people  effectively  selling 
manager,  Jerry  Szorek  says,  advertiser/agency/field  factors... 
“January  was  the  highest  volume  over  8  million  daily  circulation 
month  for  national  advertising  in  packaged  into  65  network  buys 
the  history  of  the  newspaper,  and  that  work  for  advertisers... 
February  was  the  best  February  we  billing  and  collecting  more  than 
ever  had.”  200  million  lines  of  national  adver- 

Erie  is  another  example  of  the  tising. 
kind  of  performance  that  enables  It’s  the  kind  of  salesmanship 
Landon  to  deliver  up  to  2  times  that  brings  results! 
more  lineage  and  revenue  gains  for  That’s  the  bottom-line. 

Landon  clients  than  the  industry  Put  Landon  to  work  for  you... 

gains  as  a  whole.  call  Roger  Power  (NYC)  212-867- 

Landon’s  ability  to  get  Mid-  1112;  Dick  Goller  (Chicago)  312- 
Atlantic  newspapers  their  fair  644-82  70;  Arnold  Harklow 
share  of  National  advertising  (Boston)  617-266-2141. 

LANDON  ASSOCIATES.  INC.  I 

A  newspaper  sales  &  marketing  company  H 


PEOPLE  READ  OUR  LOCAL 

RELIGIOUSIX” 


o{  »  ^  ^ 
ittiest  county 


“No  pun  intended.  But  because  we  write,  t|m| 
photo^aph  and  edit  our  own  Sunday 
magazine,  we  can  run  features  like  ‘Iowa's 
prettiest  country  churches.' 

“It  attracted  a  lot  more  than  just  local 
interest.  It  actually  got  our  readers  in- 
volved  by  having  them  send  in  snapshots  m 
of  churches.  The  response  was  over-  ^88 

whelming:  over  890  photos  were  received. 

“‘Iowa’  means ‘beautiful  land’  in  a  local 
Indian  dialect.  This  piece  reflects  the 
values  of  our  area  and  our  appreciation  of  beauty 
like  no  syndicated  story  could.  Certainly  no  syndicate 
could  have  evoked  such  reader  response  and 
appreciation  as  this  feature  did.” 


-RONALD  G.  LINN.  EDITOR 
PICTURE 

DES  MOINES  SUNDAY  REGISTER 


On  April  5, 1981,  Picture  magazine  asked  readers  to  nominate  candidates  for 
Iowa’s  prettiest  rural  churches.  The  results  appeared  in  this  issue,  September  13, 
1981.  Picture  is  the  locally  edited  heat-set  offset  magazine  of  the  Des  Moines 
Sunday  Register. 


PICTURE:  SUNDAY  MAG/NETs  local 
connection  in  Des  Moines. 

This  is  the  kind  of  personalized  report¬ 
ing  the  Des  Moines  ^nday  Register  is 
doing  with  its  locally  edited  Picture 
magazine.  It’s  got  the  kind  of  power,  ex¬ 
citement  and  appeal  only  local  editing 
can  offer.  You,  too,  can  have  your  own 
magazine  if  your  paper  has  a  circulation 
of  150,(XX)  or  nrore. 

Call  Jim  Davy,  President, 

Metropolitan  Sunday  Newspapers, 
for  details  on  how  you  can  become 
a  member  of  SUNDAY  MAG/NET 
(212)689-8200. 

SUNDAY 

MAGNET 

55  Leading  Newspaper  Magazines  In: 

Akron.  Atlanta.  Baltimore.  Boston.  Buffalo.  Chicago, 
Cincinnati.  Cleveland.  Columbus  Dallas.  Dayton. 
Denver.  Des  Moines.  Detroit.  Hartford.  Houston. 
Indianapolis.  Kansas  City.  Los  Angeles.  Louisville. 
Memphis.  Miami.  Milwaukee.  Minneapolis. 

New  brieans.  New  York.  Omaha.  Orlando. 
Philadelphia.  Phoenix.  Pittsburgh,  Providence. 
Rochester.  Sacramento,  St  Louis.  St  Petersburg. 
Salt  Lake  City.  San  Antonio.  San  Jose.  Seattle. 
Syracuse.  Tacoma.  Toledo.  Tulsa,  Washington. 
Westchester  Rockland.  Youngstown 


NEWSPEOPLE 


Harknett 


Shivers 


Almquist 


Richard  F.  Harknett  was  appointed 
circulation  director  of  El  Diario  La  Pre- 
nsa  in  New  York  City.  The  past  three 
years,  he  was  circulation  director  of  the 
Morristown  (N.J.)  Daily  Record  and  ear¬ 
lier  was  with  the  New  York  Daily  News 
for  18  years. 

*  4: 

Gary  Shivers,  most  recently  director 
of  photography  at  the  Philadelphia  Bulle¬ 
tin,  has  joined  the  Atlantic  City  Press  and 
Sunday  Press  as  director  of  photography. 
He  will  be  in  charge  of  all  photographic 
coverage,  including  coordination  of 
operations  among  editors,  reporters  and 
photograhers.  Gregg  Kohl  continues  as 
chief  photographer. 

Shivers  joined  the  Bulletin  as  picture 
editor  in  1978  and  became  director  of  pho¬ 
tography  in  1981.  Earlier  he  was  with  the 
Camden  (N.J.)  Courier-Post  starting  as  a 
photographer  and  moving  up  to  editorial 
art  and  photograhic  director  and  picture 
editor. 

*  tf:  * 

Richard  A.  Hughes,  assistant  man¬ 
aging  editor  of  the  New  Brunswick  (N.J.) 
Home  News  since  last  August,  was 
appointed  deputy  managing  editor.  He 
will  have  overall  responsibility  for  news 
production  and  assignment  of  reporters 
and  report  to  Ralph  Williamson, 
managing  editor/news.  Hughes  joined  the 
newspaper  in  1980  after  14  years  with 
United  Press  International. 


Jane  Anderson  Almquist  was 
named  newsfeatures  editor  of  the  Seattle 
Times ,  and  succeeds  Richard 
Cheverton,  who  resigned  to  become 
assistant  managing  editor-features  of  The 
Register,  Orange  County,  Calif.  With  the 
Times  since  1951,  Almquist  has  served  as 
editor  of  the  View  section  and  for  the  past 
two  years,  associate  newsfeatures  editor/ 
Scene.  She  has  written  a  column  for  many 
years. 

Patricia  Foote,  arts  and  entertain¬ 
ment  editor  at  the  Times  since  1980,  was 
named  Scene  editor.  She  edited  the  Seat¬ 
tle  Post-Intelligencer's  entertainment 
magazine  before  joining  the  Times  as  a 
reporter  in  1973. 

*  ♦  * 

Steve  Rice,  photo  editor  of  the  Hart¬ 
ford  (Conn.)  Courant  since  June  of  1981, 
was  named  assistant  managing  editor  in 
charge  of  photography  and  graphics.  He 
will  have  responsibility  for  the  photogra¬ 
phy  and  graphics  departments.  Graphics 
director  Phil  Lohman  will  report  to 
Rice. 

Rice  was  a  photographer  with  the  Los 
Angeles  Times  from  1973  until  he  moved 
east  to  the  Courant. 

*  *  * 

J.  Stephen  Fagan,  formerly  manag¬ 
ing  editor  of  the  Jackson  (Miss.)  Clarion- 
Ledger,  has  joined  the  Fort  Worth  Star- 
Telegram  as  business  editor.  He  was  with 
the  Clarion-Ledger  five  years  and  earlier 
at  the  Louisville  Times  seven  years. 
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Michael  Keegan  and  James  Roark 
have  been  named  senior  editors  of  the 
Los  Angeles  Herald  Examiner. 

Keegan  and  Roark  will  keep  their 
major  responsibilities  as  design  editor 
and  photo  editor  respectively,  while  taking 
on  new  duties  as  chief  coordinators  of 
special  projects  and  production  planning. 

Keegan  was  formerly  staff  designer  at 
the  Minneapolis  Tribune  and  worked 
with  British  newspaper  designer  Frank 
Ariss  for  AR  Communication  Corp. 

Roark  worked  as  news,  feature  and 
sports  photographer  before  being  named 
chief  photographer  in  1977. 

4c  4: 

Bob  Cubie,  an  all-sports  reporter  and 
columnist  for  the  Quincy  (Mass.) 
Partriot-Ledger,  joined  the  Fort  Lauder¬ 
dale  Sun-Sentinel  to  write  sports  com¬ 
mentary. 

*  *  * 

Michael  D.  Mezzanotte  was  pro¬ 
moted  from  advertising  sales  representa¬ 
tive  to  retail  advertising  sales  manager. 
New  Britain  (Conn.)  Herald.  He  suc¬ 
ceeds  Michael  F.  Killian,  who  res¬ 
igned  to  become  advertising  director  of 
the  Meriden  (Conn.)  Record-Journal. 

*  *  ♦ 

Saul  Kohler,  executive  editor  of  the 
Harrisburg  (Pa.)  Patriot-News  was 
appointed  to  a  three-year  term  as  a  mem¬ 
ber  of  the  board  of  manager  of  Holy  Spirit 
Hospital  in  the  Harrisburg  suburban  area. 

4c  4c  4: 

Beverly  R.  Keil  was  promoted  to 
director  of  human  resources  of  The 
Washington  Post  Company.  She  had 
been  vicepresident  of  human  resources  at 
Post-Newsweek  Stations,  Inc.,  a  Wash¬ 
ington  Post  Company  subsidiary,  and  will 
continue  her  responsibilities  there. 

4:  4c  4e 

Ronald  D.  Mulder,  former  chairman 
of  the  sociology  department  of  Hope  Col¬ 
lege,  joined  Market  Opinion  Research  of 
Detroit  as  a  senior  analyst,  media 
research  and  consulting  division.  He  spe¬ 
cializes  in  research  on  media  credibility 
and  effects  of  televised  advertising. 

4c  4c  4c 

Kenneth  R.  Warren  has  been 
appointed  assistant  editor  of  the  Westport 
(Conn.)  News.  Before  joining  the  twice 
weekly  paper,  he  was  a  reporter  and  con¬ 
sumer  columnist  for  The  Post  Publishing 
Company  newspapers,  Bridgeport, 
Conn. 

4c  4c  4c 

Jeff  Meyers,  former  feature  writer 
and  sports  columnist  for  the  St.  Louis 
Post-Dispatch,  was  named  editor  of  PD, 
the  Sunday  magazine;  and  Becky 
Homan,  was  named  assistant  editor. 
Meyers  also  assumes  editorship  of  the 
paper’s  television  magazine. 
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Brettingen  Bell  Clark  Ackerman 


AP  APPOINTMENTS — New  bureau  chiefs  for  the  Associated  Press  at 
Atlanta,  Miami  and  New  Orleans  and  a  general  executive  in  New  York 
effective  April  1  have  been  announced  by  Keith  Fuller,  president  and  general 
manager. 

Carl  Bell,  veteran  bureau  chief  and  a  general  executive  in  the  South  since 
1972,  was  appointed  bureau  chief  at  Atlanta,  in  charge  of  Georgia  and 
Alabanra.  Bell  succeeds  Ron  Autry,  who  died  lost  month. 

Thomas  Brettingen,  chief  of  bureau  at  Miami  since  1977,  becomes  a 
general  executive  in  the  newspaper  membership  department  in  New  York. 

Succeeding  Brettingen  in  Miami  is  Gary  Clark.  He  was  chief  of  bureau  at 
New  Orleans  the  past  six  years  in  charge  of  Louisiana  and  Mississippi 
operations. 

Henry  Ackerman,  correspondent  at  Cleveland  since  1 980,  moves  to  New 
Orleans  as  bureau  chief.  Ackerman  was  bureau  chief  at  Lima  and  Caracas 
before  moving  to  Ohio. 


IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

J.  A.  Blethen  ,  publisher  of  the  Seat¬ 
tle  Times,  announced  his  retirement 
March  1 1  but  will  continue  to  serve  as 
chairman  of  the  board.  Publisher  since 
1%7,  Blethen's  service  with  the  news¬ 
paper  began  in  1939. 

The  board  elected  W.  J.  Pennington 
as  publisher  and  also  named  him  chief 
executive  officer.  He  continues  to  serve 
as  president,  a  position  he  assumed  in 
1%7.  Penningtonjoined  the  Times  in  1951 
as  chief  financial  officer. 

*  *  * 

W'illiaM  E.  Collins,  a  former  city 
hall  reporter  for  the  Providence  Journal- 
Bulletin,  has  been  appointed  an  aide  to 
Providence  Mayor  Vincent  A.  Cianci,  Jr. 
and  will  assist  the  mayor  of  the  Rhode 
Island  capitol  city  on  economic 
development  projects. 

*  *  * 

Thomas  G.  Blanchfield,  circulation 
coordinator  of  the  Los  Angeles  Daily 
News,  was  promoted  to  quality  control 
manager,  and  Ronald  L.  Wolfe,  south 
zone  operations  manager,  to  single  copy 
sales  manager. 

*  *  * 

Walter  L.  Holt,  Jr.,  who  had  been 
advertising  manager  of  the  late  Phi¬ 
ladelphia  Bulletin,  was  named  advertis¬ 
ing  director  of  the  Burlington  County 
(N.J.)  Times. 

Also,  George  E.  Botsko,  formerly 
general  manager  of  the  Homestead  (F\a.) 
News  Leader,  was  appointed  production 
director  of  the  Times. 

♦  *  * 

Dave  Caffoe  was  appointed  general 
manager  of  Donrey  Media  Group's  newly 
acquired  newspapers  in  Washington, 
Auburn  Daily  News  Globe,  Kent  Daily 
News  Journal  and  Renton  Daily  Record 
Chronicle.  Caffoe  was  general  manager 
of  Donrey’s  Vallejo  (Calif.)  Times- 
Herald.  JiMMiE  Jones,  formerly  editor  in 
Vallejo,  was  appointed  general  manager 
to  succeed  Caffoe. 

*  *  * 

Terry  Craig,  assistant  publisher  of 
Tullahoma  (Tenn.)  News,  was  appointed 
publisher  of  the  News  and  vicepresident 
for  newspapers.  Middle  Tennessee 
Group  of  Lakeway  Publishers,  Inc.  Craig 
joined  the  News  as  a  copy  editor  in  1970 
and  also  served  as  managing  editor. 

♦  ♦  ♦ 

Harry  A.  Strunk  was  named  nation¬ 
al  advertising  manager  of  the  Naples 
(Fla.)  Daily  News  and  also  will  be  in 
charge  of  developing  and  coordinating 
cooperative  advertising.  Strunk  formerly 
was  advertising  manager  for  the  Coldwa- 
ter  (Minn.)  Daily  Reporter  and  earlier 
classified  advertising  manager  of  the 
Lockport  (N.Y.)  Union-Sun  &  Journal. 
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Bruce  Gensmer  has  been  named 
vicepresident  and  director  of  operations 
for  the  Minneapolis  Star  and  Tribune 
Newspapers.  He  has  been  director  of 
data  processing  since  1980  and  succeeds 
Richard  Cooney,  who  retires  April  1. 
Dennis  Halloran,  manager  of  EDP 
business  systems,  will  serve  as  interim 
data  processing  director. 

Cooney  has  been  with  the  newspapers 
42  years  and  served  in  various  pressroom 
capacities  before  becoming  operations 
director  in  1979.  Gensmer  joined  the 
newspapers  fulltime  after  graduation 
from  the  University  of  Minnesota  in  1%7. 
He  has  since  been  on  the  promotion, 
marketing  research  and  research  plann¬ 
ing  department  staffs,  becoming  research 
planning  manager  in  1974  and  sub¬ 
sequently  labor  relations  manager  and 
production  director  in  1979. 

*  *  * 

Jeannette  Dowd  was  named  classi¬ 
fied  advertising  manager  for  Oakland  Tri- 
bune!  East  hay  Today,  moving  west  from 
the  New  Bedford  (Mass.)  Standard- 
Times,  where  she  spent  14  years,  the  past 
five  as  classified  advertising  manager. 

♦  *  * 

Clara  Haber  joined  Parade 
magazine  as  research  supervisor  from 
Media  Networks,  Inc.,  New  York,  where 
she  was  research  director. 

«  ♦  ♦ 

L.  Peter  Krieg  has  been  appointed 
city  editor  of  the  Idaho  Falls  (Idaho) 
Post-Register.  A  former  city  editor  at  the 
Orange  Coast  Daily  Pilot,  Costa  Mesa, 
Calif. ,  and  an  assistant  managing  editor  of 
the  Rosehurg (Ore.)  News-Review,  Krieg 
succeeds  Jon  Jensen,  who  became 
assistant  to  editorial  page  editor  James 
Howard. 


C.  Russell  Sumpf,  editor  of  the 
Naugatuck  Daily  News,  was  elected 
president  of  the  United  Press 
International  Newspaper  Association  of 
Connecticut.  He  succeeded  Charles  A. 
Betts,  editor  of  The  Telegram  and 
Bridgeport  Post.  JOHN  O.  Bailey,  man¬ 
aging  editor  of  the  New  Haven  Journal- 
Courier,  was  elected  vicepresident, 
replacing  Sumpf,  and  William  P.  Pike, 
editor  of  the  Willimantic  Chronicle,  was 
re-elected  treasurer. 

*  *  * 

Ted  Beehr,  advertising  sales  repre¬ 
sentative  of  the  Midland  (Mich.)  Daily 
News,  was  appointed  advertising  mana¬ 
ger. 

*  *  * 

Molly  Ivins  joins  the  Dallas  Times 
Herald  staff  as  a  local  columnist  covering 
the  Dallas  and  Texas  scene.  She  formerly 
was  neighborhoods  reporter.  Rocky 
Mountain  bureau  chief,  and  a  New  York 
state  political  reporter  for  the  New  York 
Times.  A  native  Texan,  she  was  co-editor 
of  the  Texas  Observer  during  the  early  7()s 
and  specialized  in  coverage  of  the  Texas 
legislature. 

♦  «  « 

(Continued  on  page  33} 
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Notes  on  people 


Allen  H.  Neuharth 

Allen  H.  Neuharth.  chairman  and  pres¬ 
ident  of  Gannett  Co.,  Rochester,  has 
been  chosen  by  the  American  Academy 
of  Achievement  to  receive  a  Golden  Plate 
Award  during  the  21st  annual  Salute  to 
Excellence  weekend  in  New  Orleans, 
June  24-26. 

The  announcement  was  made  by 
Actress  Olivia  de  Havilland,  1978 
Academy  honoree  who  now  serves  as  co- 
chairman  of  the  Golden  Plate  Awards 
Council.  Over  300  high  school  honor  stu¬ 
dents  from  across  the  country  will  partici¬ 
pate  as  America's  Young  Leaders  of 
Tomorrow  in  this  year’s  “Gathering  of 
the  Greats.” 

The  program  includes  a  symposium 
series  with  40  winners  of  the  Golden  Plate 
in  the  sciences,  medicine,  law,  business 
and  industry,  literature,  sports,  entertain¬ 
ment,  arts  and  public  service  reminiscing 
briefly  on  their  career  highlights. 

Among  past  honorees  of  the  Academy 
who  will  help  present  the  Golden  Plate 
Awards  are  Judge  John  J.  Sirica,  FBI 
Director  William  H.  Webster,  Dr. 
Edward  Teller,  Jimmy  Stewart,  Alex 
Haley,  James  Michener,  Paul  “Bear” 
Bryant,  Tom  Landry,  and  General  David 
C.  Jones,  USAF,  chairman  of  the  Joint 
Chiefs  of  Staff.  Television’s  Ed  Asner,  a 
1977  honoree,  will  serve  as  narrator  for 
the  ceremonies. 

Life,  People  editors  change 

Richard  B.  Stolley,  managing  editor  of 
People  magazine,  has  moved  to  managing 
editor  of  Life  magazine.  Both  are  pub¬ 
lished  by  Time  Inc. 


Richard  B.  Stolley 


Stolley  succeeds  Philip  B.  Kunhardt, 
who  is  retiring  because  of  serious  health 
problems.  Kunhardt  had  been  managing 
editor  of  Life  since  it  resumed  publication 
as  a  monthly  in  1978. 

Moving  up  to  Stolley’s  former  post  at 
People  is  Patricia  Ryan,  assistant  manag¬ 
ing  editor. 

Stolley  spent  20  years  on  the  editorial 
staff  of  the  weekly  Life,  and  when  it  sus¬ 
pended  publication  in  1972  was  assistant 


Murdoch  appointments 

Charles  Douglas-Home  was  appointed 
editor  of  The  Times  of  London  March  17 
by  Publisher  Rupert  Murdoch  as  the  cli¬ 
max  of  his  battle  with  unions  for  staff 
cuts.  The  cuts  included  the  resignation  of 
Editor  Harold  Evans.  Douglas-Home 
was  deputy  editor.  (E  &  P,  March  20) 

Also,  Gerald  Long,  managing  director 
of  Times  Newspapers,  was  appointed 
deputy  chairman  of  News  International, 
Murdoch’s  main  British  company.  Long, 
a  former  managing  director  of  Reuters, 
will  serve  as  chief  executive.  News 
International  also  publishes  The  Sun,  a 
daily,  and  Sunday’s  The  News  of  the 
World,  in  London. 

Long’s  post  at  The  Times  was  given  to 
his  deputy.  Bill  Gillespie. 

Florida  lifestyles 

Associated  Press  reporter  John  Platero 
says  his  “Florida  Lifestyles”  assignment 
this  past  year  has  been  a  rewarding 
experience,  but  he  won’t  tell  his  secret  for 
finding  subjects. 

Writing  a  weekly  column  about 
interesting  and  extraordnary  people  at 
first  “frightened  me  a  little”,  Patero 
wrote  in  a  review.  He  doesn’t  just  tele¬ 
phone  his  subjects  and  fire  questions  at 
them — but  visits  with  them.  Many  of  his 
columns  have  moved  on  the  national 
wire,  especially  those  about  people  who 
have  been  in  the  news  but  now  are  out  of 
the  mainstream. 

Many  subjects  report  receiving  con¬ 
siderable  mail.  One,  cartoonist  Zack 
Mosley,  who  is  74  and  lives  in  Stuart, 
Florida,  was  reluctant  to  be  interviewed. 


Patricia  Ryan 


managing  editor.  He  had  headed  Life 
bureaus  in  the  United  States  and  from 
l%8  to  1970  was  responsible  for  all  Life 
bureaus  in  Europe,  Middle  East  and 
Africa. 

Ryan  started  with  Time  Inc.,  as  a 
researcher  for  Sports  Illustrated  in  I960. 
She  became  a  staff  writer  and  in  1971, 
senior  editor.  Ryan  moved  to  People  as  a 
senior  editor  in  1978,  being  named  assis¬ 
tant  m.e.  two  years  later. 


BALTIMORE  SUN  M.E. — James  Houck 
was  named  managing  editor  of  the  Balti¬ 
more  Sun  beginning  March  15.  He  suc¬ 
ceeded  Paul  A.  Banker,  who  retired  this 
month.  As  managing  editor,  Houck  super¬ 
vises  operations  of  both  the  morning  and 
Sunday  Sun. 

Prior  to  joining  The  Sun,  Houck  had 
been  associate  managing  editor  of  the 
Dallas  Morning  News  since  May,  1981, 
and  previously  was  the  newspaper's  Sun¬ 
day  editor. 

Before  moving  to  Texas,  the  native 
Californian  was  with  the  San  Francisco 
Examiner  serving  as  news  editor  at  the 
time  he  transferred  to  the  Dallas  news¬ 
paper. 


But  he  later  enjoyed  all  the  mail, 
including  some  from  Rome  fans  of  his 
“Smilin’  Jack”  comic  strip.  Swimmer- 
actress  Eleanor  Holm  was  another  “for¬ 
gotten”  celebrity  who  returned  briefly  to 
the  limelight  via  the  column. 


Jody  Powell 

Jody  Powell,  former  press  secretary  to 
President  Jimmy  Carter,  has  added  a 
third  communications  job  since  leaving 
the  White  House.  Powell  is  a  national 
political  columnist  for  the  Dallas  Times 
Herald  and  also  a  columnist  for  the  Los 
Angeles  Times  Syndicate. 

And  now  Powell  has  signed  on  as  com¬ 
mentator  and  consultant  for  ABC  News 
and  will  appear  on  “Nightline”  and  “This 
Week  with  David  Brinkley.” 


Robert  C.  Stoddard 

Robert  C.  Stoddard,  a  former  regional 
executive  for  United  Press  International, 
based  in  Boston,  has  been  picked  by 
Senator  Nancy  Landon  Kassebaum  of 
Kansas  to  be  her  press  secretary. 

Stoddard,  27,  has  also  been  an  anchor 
and  street  reporter  for  several  Massachu¬ 
setts  radio  stations  and  has  worked  as  a 
desk  assistant  at  ABC  Radio  in  Washing¬ 
ton. 
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Newspeople 

(Continued  from  page  29) 

Tate  Kelly,  former  manager  of 
circulation  systems  development,  was 
appointed  publisher  of  The  Cable  Con¬ 
nection,  a  new  cable  tv  magazine  pub¬ 
lished  biweekly  by  the  Fort  Worth  Star- 
Telegram. 

*  Hi  * 

Chris  Scherf  joined  the  Thorough¬ 
bred  Racing  Associations  as  director  of 
the  international  trade  organization’s 
service  bureau.  He  has  been  manager  of 
sports  publicity  for  the  New  York  Racing 
Association  and  earlier  had  a  sportswrit- 
ing  career  that  included  positions  with  the 
Courier-Journal,  Louisville,  United 
Press  International  and  the  Hagerstown 
(Md.)  Morning  Herald. 

Sherf  replaces  Bill  Christine  at 
TRA.  Christine  joined  the  Los  Angeles 
Times  to  concentrate  on  coverage  of 
horse  racing. 

4:  * 

Marti  Gallardo,  outside  real  estate 
representative  for  the  Dallas  Morning 
News  classified  advertising  department, 
was  named  outside  sales  supervisor  for 
employment  and  merchandise  classified 
advertising.  She  joined  the  newspaper 
three  years  ago  from  the  Early  American, 
Early,  Texas. 


Darrell  L.  Mack  was  appointed  edi¬ 
tor  of  United  Press  International's  Dallas 
Newscenter  and  Frank  T.  Cook,  Texas 
editor.  Also,  JuD  Dixon  was  named 
operations  manager  and  Bruce  B.  Bak- 
KE,  business  editor.  Mack  will  be  in 
charge  of  the  general  news  report  for  nine 
states.  He  returns  to  UPI  after  nine  years, 
the  past  four  as  assistant  managing  editor 
of  the  Florida  Times  Union  in  Jacksonvil¬ 
le,  and  previously  executive  editor  of  the 
Beaumont  (Texas)  Enterprise-Journal. 
Cook  has  been  with  UPI  since  1973. 
Dixon,  newscenter  editor  since  1975,  will 
be  responsible  for  budgetary  matters  and 
coordination  of  UPI  state  newspaper  and 
broadcast  meetings.  Bakke,  with  UPI 
since  1959,  will  coordnate  UPI's 
expanded  coverage  of  business,  industry 
and  finance  in  the  Southwest. 

*  *  * 

Fred  Schnell  was  appointed 
vicepresident  of  Dave  Brown  and  Associ¬ 
ates,  Inc.,  of  Oakbrook,  III.,  Schnell  is  a 
former  graphics  director  of  the  Chicago 
Sun-Times  and  also  has  been  special  pro¬ 
jects  editor  of  Playboy  Enterprises  and  a 
reporter-photographer  for  Time,  Inc. 

*  *  * 

Larry  Rauert  was  named  circulation 
manager  of  the  Macomb  (III. )  Daily  Jour¬ 
nal,  and  JIM  HOWARD  was  promoted  to 
assistant  circulation  manager.  Rauert 
was  in  Keokuk,  Iowa,  where  he  served  in 
a  similar  post  at  the  Daily  Gate  City. 


Hayden  Loveland  has  been  named 
circulation  manager,  distribution  of  the 
Hartford  (Conn.)  Courant  and  assumes 
management  responsibility  for  the  total 
distribution  operation.  He  joined  the 
newspaper  in  1949  and  has  been  assistant 
circulation  manager  since  1976. 

«  *  * 

Dorothy  Brush,  public  relations 
director  for  the  Lansing  YWCA,  was 
elected  president  of  the  Michigan 
Women’s  Press  Club.  Other  new  officers 
are:  Marge  Cotter,  Traverse  City  Re¬ 
cord-Eagle,  president-elect;  Naida 
Farmer,  committee  aide  for  the  House  of 
Representatives,  Lansing,  vicepresident; 
Andrea  Brancato,  Coldwater  Daily 
Reporter,  secretary;  PEG  Guthaus, 
Kalamazoo  Gazette,  treasurer,  and 
Grace  Kaledo,  development  director, 
Croswell  Opera  House,  Adrian,  Banner¬ 
lines  editor. 

*  *  * 

Theresa  Churchill  was  named  an 
associate  Central  Illinois  editor  of  the  De¬ 
catur  (III.)  Herald  &  Review.  Most  re¬ 
cently  she  was  at  the  Herrin  office  of  the 
Southern  Illinoisan,  Carbondale. 

*  *  * 

Bob  Glafcke  has  replaced  Ray  Dill 
as  publisher  of  the  Houma  (La.)  Daily 
Courier.  Dill  retired  after  more  than  40 
years  with  the  Courier.  Glafcke  has  been 
advertising  director  of  the  Gainesville 
(Fla.)  Sun  the  past  five  years. 


When  the 
legal  drinking 
age  goes 
down. 


It'S  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm's  insurance 
Backgrounder  on  the  sub¬ 
ject  presehts  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  "The  55  mph  Speed 
Limit;  Lifesaver  or  Nui¬ 
sance?"  and  "Air  Bags, 
Needed  or  Not?"  They're 
part  of  the  information 
service  available  to  news¬ 
people  from  State  Farm. 


write  or  call  (309-662- 
2625)  if  you  have  an  interest 
in  these  topics  or  questions 
about  others. 


Media  information  Service 
Public  Relations  Department 
State  Farm  insurance  Companies 
One  State  Farm  Plaza 
Bloomington.  IL  61701  r  STATI  I 
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New  graphic  format  meets  reader’s  approval 


When  the  150-year  old  Rochester 
(N.Y.)  Democrat  and  Chronicle , 
changed  its  graphic  format  in  editions  of 
February  8,  the  only  major  negative  re¬ 
sponse  from  readers  was  about  the  size  of 
the  Jumble  puzzle  on  the  comics  page. 

In  an  effort  to  add  three  new  comic 
strips  and  another  word  game  to  the  com¬ 
ics  page,  the  size  of  the  Jumble  puzzle  had 
been  reduced.  But  once  the  responses 
came  in  the  editors  were  able  to  find  a 
couple  of  extra  picas  on  the  page — and 
the  Jumble  puzzle  is  in  a  larger  size  now. 

While  the  puzzle-workers  may  not 
have  cared,  there  were  other  changes  in 
the  design  of  the  newspaper. 

Included  were  new  section  logos,  new 
columnist  sigs,  more  prominent  indexes, 
a  consistent  use  of  one  headline  typeface 
(Helvetica)  amd  two  types  of  border  rules 
(1 -point  and  6-point),  and  a  subtle — yet 
major — change  in  typesetting:  The  news-, 
paper’s  body  type  is  hyphenated  ragged 
right. 

Democrat  and  Chronicle  assistant 
managing  editor  J.  Ford  Huffman  and 
graphics  editor  Randy  Stano  developed 
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the  mockup  pages  and  the  prototype  edi¬ 
tion  of  the  new  format  with  the  assistance 
of  Gannett  Rochester  Newspapers  editor 
Robert  H.  Giles  and  then-managing  edi¬ 
tor  Nancy  J.  Woodhull  (now  a  senior 
planning  editor  with  Gannett’s  USA 
Today  in  Rosslyn,  Va.). 

Other  editors  at  the  morning  news¬ 
paper  had  offered  their  suggestions  and 
criticisms  of  the  redesign  after  looking  at 
the  prototype  edition,  printed  in 
December  1981,  and  a  few  days  before 
the  graphic  format  changed  were  given  a 

Weekly  sold 

Mike  and  Pat  Lindsey,  owners  of 
several  Wyoming  newspapers,  have 
purchased  the  weekly  Saratoga  (Wyo.) 
Sun  from  Dick  and  Marty  Perue. 

Dick  Perue  had  been  with  the  Sun  for 
30  years.  He  and  Marty  plan  to  run  a 
commercial  printing  and  office  supply 
business  in  Saratoga.  Robert  Caston,  a 
former  managing  editor  for  one  of  the 
Lindsey  papers,  has  been  named  general 
manager. 


typographical  style  manual  compiled  by 
Huffman,  Stano  and  copy  editor  Bill 
Hawken. 

Hawken  was  also  involved  in  the  rede¬ 
sign  of  the  Times-Union,  Gannett’s  after¬ 
noon  daily  in  Rochester,  when  its  format 
was  redesigned  two  years  ago  based  on  a 
concept  by  consultant  Paul  Back  of 
News  day. 


McCracken  dies 

Robert  I.  McCracken,  73,  publisher  of 
the  Norristown  (Pa.)  Times-Herald,  died 
March  9  in  Montgomery  Hospital,  Nor¬ 
ristown.  McCracken,  who  started  his 
career  as  a  carrier,  joined  the  advertising 
department  of  the  paper  in  1927  and  eight 
years  later  became  advertising  director. 
He  had  been  publisher  for  the  past  seven 
years,  and  was  a  past  president  of  the 
Pennsylvania  Newspaper  Publishers 
Association  and  a  director  of  the  Audit 
Bureau  of  Circulations. 
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5  offers  to  buy  N.Y.  News 
under  study  by  Tribune  Co. 


The  Tribune  Co.,  is  “evaluating  firm 
offers”  for  the  New  York  News,  E&P 
learned  March  24  from  an  informed 
source  at  the  newspaper.  The  offers 
under  evaluation  are  from  Donald 
Trump,  a  local  real  estate  developer, 
Joseph  Allbritton,  of  Allbritton  Com¬ 
munications,  and  John  S.  Dyson,  chair¬ 
man  of  the  N.Y.  State  Power  Authority. 
A  fourth  offer  was  made,  but  the  name 
was  not  known. 

Theodore  Khccl  and  representatives  of 
the  Tribune  Co.  and  Salomon  Brothers 
met  in  New  York  City  on  March  25  to 
negotiate  having  the  unions  “immediate¬ 
ly”  recognized  as  a  potential  buyer  of  the 
New  York  News. 

Kheel  is  an  advisor  to  the  News’  1 1 
unions.  Salomon  Brothers  is  the  Tribune 
Co.’s  broker  in  the  sale  of  the  tabloid. 

“They  are  pteople  who  have  authori¬ 
ty,”  Kheel  remarked  of  those  attending 
the  meeting.  He  said  the  unions  asked 
him  “to  begin  negotiations  immediately” 
because  they  were  concerned  that  talks 
with  prospective  buyers  were  taking  too 
long  and  “something  precipitous”  was 
about  to  happen. 


“It  could  be  they  have  come  up  with  a 
buyer,”  Kheel  said.  He  noted  Joseph 
Allbritton,  head  of  Allbritton  Com¬ 
munications,  met  with  Tribune  Co.  repre¬ 
sentatives  in  New  York  on  March  24. 

“1  don’t  know  if  he’s  (Albritton)  a  un¬ 
ion  buster,  but  he’s  a  noted  liquidator.” 
Kheel  remarked. 

“There’s  been  substantial  difference 
(between  the  Tribune  Co.  and  prospec¬ 
tive  buyers)  over  the  worth  of  the  real 
estate,”  Kheel  said,  “They’re  talking 
about  selling  the  News  without  the  real 
estate.” 

In  addition  to  the  News’  Manhattan 
skyscraper,  it  owns  a  garage  on  East  41st 
Street,  an  area  zoned  for  residential  use. 

The  property  at  News  Point,  Queens, 
also  is  valued  highly  by  real  estate  people. 

In  an  effort  to  reduce  costs,  the  New 
York  News  said  it  will  drop  United  Press 
International. 

The  move  is  part  of  an  overall  effort  to 
cut  $1  million  from  newsroom  costs.  The 
News  paid  UPI  over  S7()0.(XX)  in  1981. 

The  News’  contract  with  UPI  expired 
last  December.  The  paper  has  been  taking 
the  wire  service  on  a  month  to  month 


basis.  Michael  J.  O’Neill,  editor  of  the 
News,  said  (March  24)  the  cut-off  of  UPI 
service  will  be  on  March  31. 

“We  decided  this  was  one  of  the  things 
that  would  have  to  go”  as  part  of  the  cost 
cutting  plan,  O’Neill  explained.  “1  noti¬ 
fied  Rod  Beaton  about  a  week  ago.” 
Beaton  is  president  of  UPI. 

“As  far  as  we  know,  the  contract’s 
continuing  month  to  month.”  said  Bill 
Adler,  director  of  information  for  UPI. 
“We’ll  just  have  to  see  what  happens  on 
April  1.” 

Adler  said  if  the  News  ends  UPI  serv¬ 
ice,  it  will  “certainly  not”  cripple  UPI. 
“We’re  in  serious  negotiations  with 
several  large  papers  about  their  taking 
us.” 

“Last  year  we  trimmed  our  after  tax 
losses  by  30%  and  raised  our  income 
8.7%  in  1981,”  Adler  said. 

UPI’s  headquarters  are  located  in  the 
News  building  on  East  42nd  Street  in 
Manhattan. 

E.  W.  Scripps  Co.,  UPl’s  owner,  is 
looking  for  a  change  in  ownership.  In 
1979,  the  eompany  sought  to  form  a  lim¬ 
ited  partnership  to  broaden  the  owner¬ 
ship  of  the  wire  service. 

The  offer  was  withdrawn  in  1980  and 
UPI  was  offered  for  sale.  Among  those 
who  got  as  far  as  negotiating  a  purchase 
was  Reuters  but  both  parties  “elected  to 
stop  negotiating,”  Adler  said. 


HERBLOCK?  Don’t  ask  us.  We  think  he’s  the  greatest.  Why  else  would  he  have  won 
three  Pulitzer  Prizes  and  more  than  40  other  awards?  But  we’re  his  syndicate.  Ask  others: 


“No  common  scold.  Herb 
Block  is  a  social  critic  who 
hones  in  on  the  essence  of 
an  issue  with  the  precision 
of  a  brain  surgeon.” 

Ralph  Otwell 
Editor 

Chicago  Sun-Times 

“Herb  Biock  maintains  his 
sharpness  and  so  often 
leavens  it  with  hilarity. 
Whatever  it  is,  he  should 
bottle  it.” 

Lawrence  K.  Miller 
Editor  and  Publisher 
The  Berkshire  Eagle 


“We  on  the  page  have  been 
talking  about  how  superb 
Herbiock’s  cartoons  have 
been:  incisive,  drawn 
beautifuiiy  and  wonderfully 
funny.  I  don’t  remember 
them  ever  being  better.” 
William  F.  Woo 
Editor  of  the  Editorial  Page 
St.  Louis  Post-Dispatch 

“Herb  Block  is  simply  the 
finest  cartoonist  there  is.” 

Eugene  Patterson 

Editor 

St.  Petersburg  Times 


Shouldn’t  you  be  running  with  a  consistent  winner? 

For  more  information  call:  Field  Newspaper  Syndicate,  Ken  Reiley  (714)549-8700 
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EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 

UPl  and  Dialcom  start  NEWSTRACK 
service  in  Washington  area 

United  Press  International  and  director,  said,  “The  needle  in  the  hays- 
Dialcom,  Inc.,  of  Silver  Spring,  Mary-  tack  problem  has  finally  been  solved  in  a 
land,  announced  March  26,  a  new  com-  very  practical  way  that  gives  busy  people 
puterized  information  service  called  the  option  of  sorting  through  thousands  of 
NEWSTRACK,  designed  specifically  for  news  items  in  minutes  and  picking  out 
business  and  government  users  in  the  just  the  ones  they  want  at  a  time  of  their 
Washington  area.  choosing.”  Buckner  also  said,  “News- 

The  service  scans  millions  of  words  of  track  is,  in  effect,  a  tailor-made  newslet- 
copy  from  the  full  UPI  national  and  ter  for  each  individual  user.  It  offers  the 
international  news  files  seven  days  a  convenience  of  ink-on-paper  portability 
week,24hoursaday,foritemsofparticu-  along  with  the  greater  speed  of  computer 
lar  interest  to  each  subscriber,  processing.  Subscribers  can  add  new 
Information  is  current  to  within  minutes  search  items  or  delete  old  ones  directly  on 
of  events  as  they  happen.  These  items  are  the  system  any  time  they  wish.” 
then  stored  in  a  special  file  which  the  user  Dialcom  computers  in  Maryland 
can  call  out  at  his  convenience.  receive  via  high-speed  data  commumica- 

Newstrack  has  been  designed  to  pro-  tion  lines  the  full  files  from  UPI’s  Dallas, 
vide  the  full  universe  of  information  on  Texas,  communications  center.  Sub¬ 
happenings  in  official  Washington.  This  is  scribers  can  access  Newstrack  (stored  in 
done  through  UPI  s  Special  Washington  Dialcom  database)  with  a  local  phone  call 
Wire,  long  known  for  its  Presidential  ^^d  using  any  desktop  state  of  the  art 
Schedules,  Senate  and  House  Schedules,  (ASCII)  video  display  terminal.  A  printer 
the  Washington  Daybook,  Future  Files  js  optional. 

and  Advisories  to  Correspondents.  Sche-  yhe  Newstrack  service  provides  for  a 
dules  and  stories  from  the  various  state  personal  storage  file  in  the  Dialcom  corn- 
legislatures  are  also  available.  puter  while  the  system  saves  stories, 

James  Buckner,  UPI  marketing  notes,  company  files,  anything  for  re- 

- !  “  : 


UPl's  Newstrack  database  service  can  be  accessed  via  desktop  video 
display  terminal.  A  hard  copy  printer  is  optional. 
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trieval  and  review  later  on.  The  service 
will  perform  selection  and  storage  func¬ 
tions  with  or  without  the  subscriber  at  the 
desktop  video  display  terminal. 

Newstrack  commands  can  be  custom- 
tailored  to  use  multiple  search  terms.  For 
example,  if  a  subscriber  is  interested  in 
Energy  News  but  only  from  one  particu¬ 
lar  country  or  state,  a  multiple  key  word 
search  will  bring  only  the  items  selected. 

A  menu  of  Newstrack  items  permits  an 
operator  after  logging  on  the  system  to 
look  at  any  item  on  the  service  and  either 
read  from  the  screen  or  print  out  a  hard 
copy  of  the  information. 

The  service  contains  a  feature  called 
“Newstrack  Profile  Builder”  which  per¬ 
mits  subscribers  to  perform  functions 
such  as  adding  more  searches;  altering 
searches;  deleting  searches;  displaying 
all  searches;  print  more  information  and 
ending  the  program.  Protocols  are  in  sim¬ 
ple  English. 

Another  feature  allows  the  user  to 
SCAN  the  material  in  the  Profile  Builder 
with  the  system  showing  subject,  when 
posted  to  the  subscriber’s  file  (date  and 
time).  The  operator  can  bring  up  on  the 
screen  the  full  text  as  filed  by  the  UPI  and 
print  out  the  information  for  reading  at 
the  subscriber’s  convenience. 

The  feature,  NEWSTRACK- 
URGENT,  keeps  a  separate  file  of  just 
the  “Hot”  news  available  on  demand. 
Only  new  urgent  copy  will  appear  each 
time  the  file  is  activated. 

The  Newstrack  system  provides  a  vari¬ 
ety  of  data  for  the  user  when  signing  off. 
Information  such  as  time  off,  date  signed 
off,  connect  minutes  and  computer 
seconds  used  are  shown. 

The  Newstrack  package  includes  an 
entire  range  of  “Automated  Office  Ser¬ 
vices”  provided  by  Dialcom.  Dialcom 
president,  Robert  Ryan,  said  that  in  addi¬ 
tion  to  information  services,  Newstrack 
users  could  utilize  the  system  to  do  text 
processing,  create  and  update  specialized 
mailing  lists  of  customers  or  constituents 
or  send  electronic  messages  to  a  closed 
group  of  users. 

Dialcom  has  more  than  30,000  separate 
“mailboxes”  currently  in  use.  Other 
office  services  that  can  be  handled  by  the 
system  are  calendar  management  and 
scheduling  services.  The  computerized 
mailing  list  service  lets  users  create, 
store,  update,  change  and  sort  through 
their  own  in-house  lists  using  up  to  1 ,000 
separate  classification  codes.  (Nearly  300 
members  of  Congress  use  this  program  to 
reach  their  constituents.) 

Newstrack  at  the  start  will  only  be 
available  in  the  Washington  area;  howev¬ 
er,  it  is  expected  the  service  will  be 
extended  to  other  cities  in  the  U.S.  later 
this  year. 

Information  on  Newstrack  can  be 
obtained  by  calling  UPI  offices  in  Wash¬ 
ington  or  Jim  Welch  at  Newstrack’s  main 
office  in  Silver  Spring,  Maryland. 
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Go  offset  with  those 
good  ikfesses. 

It  eould  saw  ^ou 
fnihions. 


PMC  conversion  units  “plug 
into”  Goss,  Hoe  and  other  letter- 
press  presses  so  easily  your  pro¬ 
duction  schedule  is  virtually  un¬ 
interrupted — without  down 
presses,  dislocations,  moving 
walls  or  building  on. 

With  the  PMC  System  you  can  have 
quality  offset  reproduction  without 


trading  in  those  expensive  letterpress 
presses  that  still  have  20-30  years  ser¬ 
vice  in  them  ...  for  about  109?  of 
the  cost  of  new  offset  presses.  PMC 
literally  phases  you  into  oflket. 

And  the  results  are  fantastic.  Just 
ask  the  Kansas  City  Star,  Des  Moines 
Register,  Richmond  News  Leader, 
Tampa  Tribune,  Warren  OH  Tribune, 


Waterloo  Courier,  Winston-Salem 
Journal,  Helsingborg-Dagblad,  Swe¬ 
den  ...  or  one  of  the  other  metro 
dailies  that  have  installed  or  ordered 
159  PMC  units — more  than  any  other 
system. 

May  we  bring  to  your  offices  a  new 
movie  which  teUs  you  all  about  it?  Just 
write  or  call. 


Press  Machinery  Corp. — 230  James  St.,  Bensenville,  IL  60106 
TWX  910-650-0370  or  a.c.  312/860-5574 


Electronic  pagination  demystified; 
installations/sales  gain  momentum 


By  Earl  Wilken 

Electronic  full  page  pagination  (wit¬ 
hout  graphics  and  with  graphics)  was 
demystified  by  Hastech  Inc.,  of  Man¬ 
chester,  New  Hampshire,  during  two 
seminars  (March  1 1-12  and  March  15-16) 
in  Cocoa,  Florida. 

With  a  bold  stroke  and  in  a  non-selling 
environment,  Hastech  laid  out  the 
strengths  and  weaknesses  of  its  electron¬ 
ic  full  page  pagination  modules,  NewsPro 
and  AdPro,  to  more  than  50  southern  and 
foreign  newspaper  executives. 

The  “see  and  hear”  seminars  included 
a  visit  to  the  plant  of  Cocoa  Today  where 
executives  had  a  chance  to  witness  the 
daily  on-line  operations  of  the  installed 
NewsPro  and  AdPro  sub-systems  of  Has- 
tech’s  full  PagePro  Pagination  System. 
Although  numerous  executives  have  in 
the  past  witnessed  the  daily  on-line 
NewsPro  (news  page  layout)  operation 
(2,000  pages  per  week)  at  the  Westchester 
Rockland  Newspapers  (WRN),  this  was 
the  first  opportunity  for  executives  not 
only  to  see  the  merits  of  both  the  News- 
Pro  and  AdPro  (advertising  page  layout) 
modules  but  also  to  analyze  cost  justifica¬ 
tion  factors  in  a  medium  size  (450  total 
pages  per  week)  newspaper  operation. 

Two  portions  of  the  “hear”  seminars 
that  aided  in  demystifying  the  future  of 
electronic  pagination  were  the  pre¬ 
sentations  on  a  computer-to-plate  system 
from  EOCOM  Electronic  Systems  of 
Tustin,  Calif.,  and  the  announcement  by 
Hastech  of  a  graphics  (digitizer)  module 
called  GraphPro.  Hastech  and  EOCOM 
will  demonstrate  at  the  ANPA/RI  con¬ 
ference  (June  19-23)  in  Dallas.  Texas,  a 
total  electronic  pagination  system  with 
graphics  on-line  including  the  computer- 
to-plate  system.  EOCOM’s  RIP  (Raster 
Image  Processor)  is  the  interface  that  will 


permit  the  laser  platemaking  system  to 
receive,  store  and  then  write  to  a  plate  the 
electronic  signals  from  the  Hastech  full 
pagination  system. 

During  day  two  of  the  second  seminar  a 
comment  was  made  that  a  medium  size 
newspaper  after  considering  cost  jus¬ 
tification  factors,  probably  would  install 
in  the  not  too  distant  future  a  total  full 
page  electronic  pagination  system  with 
graphics  and  with  computer-to-plate 
capability. 

Hastech  executives  announced  the 
company  would  show  a  new  video  dis¬ 
play  terminal  at  the  ANPA/RI  conference 
and  that  it  was  developing  for 
introduction  later  this  year  a  library  stor¬ 
age  and  retrieval  system  that  would  be 
compatible  with  existing  and  future  Has¬ 
tech  systems.  The  company  has  decided 
to  opt  for  the  STAR  network  approach  in 
their  systems  design  for  the  future. 

For  the  last  five  months  the  Cocoa 
Today  plant  has  been  u§ing  six  NewsPro 
terminals  (newsroom  uses  two  AdPro  ter¬ 
minals  after  4  p.m.  by  detaching  ad  tab¬ 
lets)  to  paginate  all  of  the  news  with  the 
exception  of  sports  agate  and  portions  of 
the  weather  page.  (News  copy  is  put  into 
the  NewsPro  system  on  an  ongoing 
basis.)  A  skeleton  format  is  being 
designed  to  resolve  the  weather  page 
problem  while  format  and  file  techniques 
are  being  developed  to  handle  sports 
agate  copy.  Cocoa  also  has  four  AdPro 
terminals  along  with  the  four  NewsPro 
terminals  on  two  11/44  CPUs  with  re¬ 
lease  2  from  Hastech. 

The  front-end  system  in  the  newsroom 
is  from  Harris  (model  1700  VDTs)  and  for 
the  moment  the  Harris  to  Hastech 
interface  is  one-way  with  the  Hastech 
appearing  as  a  high-speed  printer.  The 
second  phase  of  the  interface  will  be  two¬ 


COX  CORPORATION  executives  at 
first  seminar  in  Cocoa,  Florida.  Left,  Mike 
Gunnels  and  right,  George  Coon. 

way.  Cocoa  has  a  100  pica  Harris  7600 
typesetter  and  Harris  2200s  for  ad  layout. 
These  units  will  be  back-up  systems  in  the 
future. 

Executives  at  the  seminars  were  given 
information  in  depth  on  the  “right  and 
wrong”  way  to  train  personnel  on  the 
NewsPro  and  AdPro  pagination  systems. 
For  example,  the  message  was  loud  and 
clear  to  first  train  the  newsroom  leaders, 
informal  opinion  makers  in  the  news¬ 
room,  desk  chiefs,  positive  people  (pro 
electronic  pagination)  and  avoid  the  “nay 
sayers.”  Those  with  negative  attitudes 
should  be  trained  last. 

To  provide  an  insight  on  the  relative 
ease  of  training  and  the  problems,  Tom 
Bartley,  assistant  to  the  executive  editor 
for  technology  and  graphics,  at  WRN  dis¬ 
cussed  the  techniques  used  at  the  first 
paper  to  paginate  with  NewsPro.  Harry 
McNamara,  systems  editor,  and  Tom 
Shafer,  production  director,  at  Cocoa 
Today,  provided  information  on  how 
they  approached  training. 

(Continued  on  page  40) 


ROBERT  FARQUHAR,  left,  new  presi¬ 
dent  of  Newspaper  Computer  Users 
Group,  and  managing  editor.  The  Daily 
Oklahoman  Jenter,  Herschel  Jordan, 
production  director.  The  Daily  Oklaho¬ 
man,  and  right,  Larry  Hager,  vicepresi¬ 
dent  of  the  Owensboro  (Ky.)  Messenger- 
Inquirer. 
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RICHARD  PALMER,  left,  former  presi¬ 
dent  of  the  Newspaper  Computer  Users 
Group,  and  vicepresident  news  and  pro¬ 
duction  for  Baton  Rouge  (La.)  Advocate. 
Right,  Douglas  Manship,  publisher.  Baton 
Rouge  (La.)  Advocate  and  State  Times. 
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Here's  how  to  be  in 
two  places  at  once. . . 

and  cover  the  country  as  well 
E&P's  convention*  issues 
take  you  all  over  the  mapi 


APRIL  24th  ISSUE 
AMPACOWENTIOM 
—SAM  ERAMCISCX) 


Distributed  at  the  Convention,  April  26-28 

Preview  of  convention  activities . . .  who’s  there 
arjd  where  they’re  staying:  calendar  of  events 
and  programs;  personality  sketches  of  ANPA 
officers,  speakers,  special  guests. 

Space  deadline — April  9  Copy— April  12 


Distributedatthe  ASME  | 

Ideal  for  corpoT' 

'moverflUHH^Kjgl 

tion  manager^ttl|HM 
l^iace  d?5dline-^f^1  II 


•Plr  syndicate 
j^y’s  editorial 
fctest  news  of 
tllon  to  promo- 
ifancisco. 

liby— April  19 


MAYIAMPAPOST- 
COMVEMTIOM  ISSUE 


Complete  coverage  of  ANPA  Convention 
events 

Reports  of  meetings . . .  texts  of  speeches,  news 
and  photos  of  convention  activities  and  concur^ 
rent  related  events  in  the  industry.  A  valuable 
memory  check  for  those  attending . . .  and  must 
reading  for  those  who  couldn’t  come. 

Space  deadline — April  16  Copy— April  19 


And 
coming 
up  soon 


MAY  22  PLAriHB(§ 
ISSUE  FOR 
DALLAS  JUNE  19-23 

Space  deadline — April  11  Copy — April  13 


Newspaper  people  are  making  headline  news 

during  each  of  these  important  conventions.  Take  advantage 
of  the  extra  readership  of  E&P’s  convention  issues  by  the 
industry,  and  by  advertisers  and  agencies  with  high  stakes  in 
the  newspaper  medium  who  watch  its  every  move.  After  all, 
your  stakes  are  even  higher! 


Editor  fie  Publisher 

575  Lexington  Avenue,  New  York,  Hew  York  10022  (212)  752-7050 


’American  Newspaper  Publishers  Association. 
American  Society  of  Newspaper  Editors. 
International  Newspaper  Promotion  Asso- 
dation.  and  ANPA/Research  Institute. 


HASTECH  national  accounts  manager,  SEMINAR  participants  during  com- 

Greg  Nichalaides,  left,  and  Ed  Baron,  puter-to-plate  presentation  by  Charles 

right,  of  Gannett  Corporation.  Benzing,  right,  of  EOCOM. 

All  three  said  the  learning  curve  on  and  said  the  procedure  was  not  too  hard);  Although  not  stated,  it  was  understood 

NewsPro  was  longer  than  on  ordinary  teach  the  concept  of  interactivity  of  the  that  additional  savings  would  be  attained 

video  display  terminals.  Time  for  this  system;  and  the  most  important  aspect  of  with  the  digitizing  of  graphics  (Graph¬ 
training  averages  about  4  to  5  months  in  training  is  “CHEERLEADING”  when  Pro).  Factors  such  as  savings  in  material 

order  to  become  a  good  operator  (closing  the  operator  completes  the  first  pagina-  (film),  and  ad  proofs  were  also  mentioned 

pages).  Bartley  stressed  the  need  for  a  tion  of  a  page.  but  personnel  savings  in  news  layout,  ad 

newsroom  person  to  train  operators  on  McNamara  and  Shafer  offered  the  services,  and  paste-up  are  vital  for  cost 

the  pagination  system  and  be  the  news-  following  advice  on  training:  train  on  the  justification.  (Today  went  from  10  people 

room  pagination  “guru.”  He  declared,  basis  of  two  (almost  one-on-one);  design  in  news  paste-up  to  2.) 

“Pagination  is  a  Reality.”  He  then  said  lesson  to  stress  easy  approach;  lay -off  the  Seminar  executives  were  also  alerted 
pagination  at  WRN  was  considered  a  dull  technical  information  and  jargon  on  bells  to  the  potential  savings  and  the  critical 
commonplace  activity  and  the  staff  was  and  whistles  ofthe  system;  designate  one  function  in  pagination  of  electronically 

just  doing  its  job.  person  as  the  trainer;  takes  8  to  12  hours  putting  ads  on  pages.  Cocoa  Today 

Bartley  said  electronic  pagination  at  training  on  NewsPro  layout  screen;  train  started  merging  ads  on  pages  electroni- 
WRN  resulted  in  tighter  editing,  better  key  people  first;  takes  20-22  hours  total  cally  this  week. 

editing  and  more  stories  were  getting  into  training  for  AdPro  operators  with  Hastech  executives  discussed  in  some 
the  papers.  Editors,  he  stated,  are  now  experience;  set  up  in-house  training  man-  detail  the  technical  problems  that  are 
trying  for  more  creative  layouts  and  three  uals;  house  keeping  on  system  (NewsPro)  involved  when  interfacing  Hastech 
pages  (wide  open)  per  NewsPro  worksta-  is  very  important;  make  corrections  on  pagination  modules  to  other  front-end 
tion  were  closed  one  hour  up  to  deadline.  NewsPro — don’t  go  back  to  front-end  systems.  So  far  Hastech  has  interface 

Additional  advice  on  training  from  system;  and  “CHEERLEADING”  is  programs  (or  in  development)  for  the 
Bartley  included:  don’t  try  to  pyramid  niost  important  in  the  training  period.  following  front-end  systems:  Itek;  SDC 

teaching  of  pagination;  need  a  separate  At  Cocoa  Today  the  pagination  system  (Systems  Development  Corp.);  Typlan 

room  for  training  (don’t  use  the  news-  was  brought  on-line  very  quickly.  Equip-  (Europe);  Atex;  DEC;  Harris;  Tal-Star; 
room  environment);  training  session  ment  was  installed  on  October  1,  1981.  and  CSI  (Composition  Systems  Inc.), 
should  not  exceed  1  and  '/>  hours;  a  news-  Then  after  two  weeks  of  training  six  key  Although  a  price  was  not  revealed  for 
paper’s  program  is  not  re-training  an  edi-  individuals  (metro  editor,  sports  editor,  the  Hastech  digitizer,  GraphPro,  corn- 
tor  on  the  pagination  system  but  rather  people  editor, etc.)  pagination  started  pany  executives  indicated  the  system 
taking  an  advanced  step  from  a  normal  with  95-97%  of  pages  now  paginated  with  would  be  introduced  in  two  phases.  Phase 
VDT  in  the  electronic  handling  of  copy;  the  system.  I  will  see  an  image  input  via  a  scanner 

train  four  at  a  time;  wean  the  editors  from  Editors  at  Today  had  the  honor  of  being  with  up  to  a  1000  lines  per  inch  resolution 

paper  dummies  when  closing  pages  (pagi-  the  first  group  to  work  with  a  front-end  using  a  DEC  11/23  computer  tied  into  a 

nating);  permit  operators  to  take  notes  in  system  (Harris)  that  was  interfaced  to  a  DEC  1 1  /  44 (Hastech  HS  58  system)  with 

training  period,  then  have  operators  close  Hastech  pagination  system.  line  art  compression  in  the  range  of  10:1. 

page  and  take  notes  away;  the  objective  In  the  question  and  answer  sessions  the  The  image  editing  will  have  the  functions 

of  the  training  program  is  to  teach,  not  most  important  questions  were  cost  jus-  of  placing  the  graphic,  cropping,  sizing, 
show,  how  to  close  pages;  operators  must  tification  of  the  system,  how  to  perform  fitting  and  rotating.  Phase  II  of  GraphPro 
perform  every  key  stroke;  physical  layout  proof  reading  functions,  and  how  to  hand-  will  have  enhanced  capabilities  such  as 
of  NewsPro  terminals  should  have  lejump  stories.  Jump  stories  can  be  hand-  erase,  air  brush,  fill,  move,  image 
operators  back  to  back  (for  ease  of  com-  led  in  several  ways  (sent  to  jump  file,  to  imposition,  zooming,  contrast  feature 
munication);  mark-up  people  and  one  jump  page,  or  leave  copy  marked  for  and  a  high  resolution  gray  scale, 
individuals  with  experience  on  some  special  handling.  Proof  reading  may  be  Phase  II  (1983)  will  also  have  rectangu- 
other  electronic  advertising  layout  sys-  handled  on  front-end  system  with  addi-  lar  crop,  circular  crop  and  blow-up 
terns  are  the  ideal  operators;  in-house  tional  proof  reading  of  special  pages  orall  capabilities. 

training  courses  should  not  be  given  too  pages  done  on  the  pagination  system  In  the  discussion  on  storage  fora  daily 
far  in  advance  of  equipment  installation;  tube.  using  an  electronic  pagination  system 

pagination  systems  are  not  “Buck  Rog-  Cost  justification  of  electronic  pagina-  (with  graphics),  the  following  data  were 
ers”  systems  but  do  have  some  com-  tion  systems  held  top  interest  by  all  par-  proffered.  For  a  paper  of  1 12  pages  (no 
plexity;  train  on  the  system  by  having  ticipants.  At  Cocoa  Today,  the  first  classified)  with  13  continuous  tone 
operator  move  story  and  headline  from  medium  size  paper  to  install  the  Hastech  photos,  41  line  art  graphics  in  the  editorial 
left  hand  screen  to  right  hand  layout  system,  the  cost  justification  answer  section(s)  and  104  advertising  continuous 
screen  and  then  re-write  head  and  story  given  by  Shafer  was  savings  only  with  tone  photos,  and  163  advertising  line  art 
(WRN  operators  took  less  than  one  hour  AdPro  on  an  interactive  system  design.  {Continued  on  paf>e  41 ) 
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graphics,  the  editorial  graphics  would  re¬ 
quire  12MB  of  disk  storage  while 
advertising  graphics  would  require 
187MB  of  storage.  The  total  MB  require¬ 
ment  comes  to  200MBs.  GraphPro  with 
4 — 300MB  storage  units  could  handle  up 
to  5  days  of  graphic  storage.  All  data  are 
based  on  100  line  screen  continuous  tone 
material  and  line  art  at  1000  lines  per 
square  inch.  The  GraphPro  system  has 
been  configured  to  output  to  a  Mergen- 
thaler  202  and  a  Monotype  Laser  typeset¬ 
ter. 

During  the  first  seminar  (March  11-12) 
David  Goodstein,  a  consultant,  presented 
an  overview  of  other  electronic  pagina¬ 
tion  systems  either  installed  or  planned. 
Goodstein  was  not  available  for  the 
second  seminar  and  Darryl  Tjaden,  a 
Hastech  executive,  gave  the  overview. 

Newspaper  executives  can  start  to  look 
at  cost  justification  of  a  pagination  system 
by  using  Hastech’s  pricing  for  pagination 
presented  during  the  seminar.  For  a  sys¬ 
tem  that  handles  up  to  4  PagePro  Ter¬ 
minals  (NewsPro — AdPro)  using  a  DEC 
1 1/24  CPU,  the  price  of  the  CPU  is  listed 
at  $75,000;  CPU  (DEC  1 1/44)  for  a  sys¬ 
tem  that  handles  up  to  8  PagePro  termi¬ 
nals  the  price  of  the  CPU  is  listed  at 
$95,000;  disk  stoiage  price  for  an  80MB 
unit  is  $20,000  for  the  small  PagePro  sys¬ 
tems  and  for  a  300MB  unit  the  price  is 
$30,000;  PagePro  terminals  each  cost 
$22,500  and  for  an  AdPro  terminal  there 
is  an  additional  $7500  cost  for  the  tablet; 
software  (operating)  TOPS/5  costs 
$12,500  with  software  for  NewsPro  and 
AdPro  systems  is  listed  at  $40,000. 

Closing  comments  by  Donald  Kramer, 
president  of  Hendrix,  (parent  company  of 
Hastech)  revealed  that  Hendrix  lost  two 
million  dollars  on  the  Chicago  Tribune 
front-end  system  project  with  final  sign- 
off  to  take  place  in  the  next  several 
months. 

Hastech  has  installed  10  PagePro 
pagination  systems  outside  the  U.S.  and 
the  following  systems  are  either  installed 
or  sold  in  this  country:  Westchester 
Rockland  Newspapers,  32  NewsPro  ter¬ 
minals;  Cocoa  Today,  4' NewsPro  and  4 
AdPro  terminals;  Asbury  Park  (N.J.) 
Press,  4  AdPro  terminals  and  will 
interface  with  Layout  80  system;  Lawr¬ 
ence  (Mass.)  Eagle-Tribune,  4  AdPro  ter¬ 
minals;  Pasco  (Wash.)  Tri-City  Herald,  2 
NewsFYo  and  2  AdPro  terminals;  Stars 
and  Stripes,  4  NewsPro  terminals;  Day¬ 
tona  Beach  (Fla.)  Journal,  4  NewsPro 
and  4  AdPro  terminals;  San  Bernardino 
(Calif.)  Sun,  6  NewsPro  and  6  AdPro  ter¬ 
minals;  Marion  (Ind.)  Chronicle-Tribune, 
1  NewsPro  and  3  AdPro  terminals; 
Owensboro  (Ky.)  Messenger-Inquirer,  4 
AdPro  terminals;  and  5  AdPro  terminals 
at  Trade-A-Plane,  a  commercial  printer. 


Newspapers  with  installed  Hastech  or 
other  supplier  pagination  systems  and 
those  who  have  signed  orders  for  future 
systems,  add  momentum  to  the  growing 
acceptance  of  electronic  pagination  sys¬ 
tems  with  and  without  graphics.  There 
was  an  implication  at  the  seminar  that 
future  electronic  pagination  systems 
would  have  all  copy  functions  performed 
on  a  single  video  display  terminal  that 
would  also  function  as  a  news  layout  and/ 
or  advertising  layout  terminal.  The 
announcement  by  Hastech  of  a  digitizer 
for  their  system  and  the  interfacing  with 
EOCOM’s  raster  image  processor  for 
computer-to-plate  processing  is  another 
indication  that  electronic  PAGINATION 
has  been  demystified  and  the  final  link  in 
“The  Total  Systems  Approach”  for 
newspaper  production  is  at  hand. 

Linoscreen  linked 
to  MC  1100  units 

Mycro-Tek  of  Wichita,  Kansas,  has 
introduced  an  online  interface  between 
the  Mergenthaler  Linoscreen  Composer 
and  the  Mycro-Comp  System. 

The  MC  93  LCI  allows  two-way  com¬ 
munication  between  the  MC  1 100  news¬ 
paper  system  or  the  MC  2000  Commercial 
Graphic  System  and  the  Linoscreen 
Composer.  The  Linoscreen  Composer  is 
a  low-cost,  interactive  make  up  terminal 
for  composing  display  ads.  It  can  also 
position  ads  and  blocks  of  text  in  page 
format. 

Copy  entered  on  a  Mycro-Comp  ter¬ 
minal  can  be  called  up  through  the 
interface  to  the  Linoscreen  Composer  for 
area  composition.  The  Linoscreen  Com¬ 
poser  interface  plugs  directly  into  a  stan¬ 
dard  port  on  the  Mycro-Comp  System’s 
controller. 

When  the  Mycro-Comp  System  and 
Linoscreen  Composer  functions  are  com¬ 
bined,  an  operator  on  the  Mycro-Comp 
terminal  can  enter  text  and  typesetting 
codes,  allowing  the  Linoscreen  Com¬ 
poser  to  be  used  for  interactive  ad  make 
up. 

The  operator  can  use  a  standard  Myc¬ 
ro-Comp  terminal  to  enter  typesetting 
codes  before  being  sent  to  the  Linoscreen 
Composer.  The  MC  93  LCI  interface 
translates  these  codes  to  composer 
codes.  It  increases  productivity  by 
eliminating  the  need  for  raw  text  input. 

Files  are  stored  in  both  the  Mycro- 
Comp  System  and  the  Linoscreen  Com¬ 
poser  for  operator  convenience  and  back¬ 
up.  Files  are  output  through  the  Mycro- 
Comp  System  to  a  Linotron  202  typeset¬ 
ter.  Since  multiple  files  can  be  queued 
from  the  Mycro-Comp  System,  total  sys¬ 
tem  throughput  can  be  increased. 

The  MC  93  LCI  interface  links  one 
Composer  to  a  multi-terminal  Mycro- 
Comp  System.  Each  Composer  requires 
its  own  interface. 


Milakovich  to  leave 
Lee  Enterprises 

George  Milakovich  has  resigned  as 
director  of  newspaper  systems  for  Lee 
Enterprises.  Inc.  to  pursue  voluntary 
church  work  as  a  career,  effective  May  I , 
1982. 

Milakovich.  who  began  with  Lee  in 
1973  and  is  well  known  throughout  the 
newspaper  industry,  said  it  has  long  been 
his  desire  to  devote  the  majority  of  his 
time  to  the  activities  of  Jehovah’s  Wit¬ 
nesses. 


George  Milakovich 


Milakovich  had  served  with  the  Wit¬ 
nesses’  headquarters  staff  in  Brooklyn, 
N.  Y.,  before  beginning  his  career  of  near¬ 
ly  30  years  in  newspapers.  During  that 
time  he  has  continued  as  a  local  teacher 
and  leader  of  the  worldwide  religious 
organization. 

“My  job  with  Lee  has  been  challenging 
and  invigorating,’’  Milakovich  said. 
“Working  with  the  people  of  Lee  has 
brought  great  pleasure  and  satisfaction. 
Now  the  time  has  arrived  when  my  per¬ 
sonal  circumstances  allow  me  to  pursue 
challenges  and  rewards  of  a  different 
kind.’’ 

Milakovich  will  continue,  on  a  part 
time  basis,  as  a  consultant  to  Lee  for  the 
next  several  months. 

James  E.  Burgess,  executive  vicepresi¬ 
dent  of  the  Davenport,  Iowa,  based  com¬ 
pany,  said,  “George  has  been  a  part  of 
Lee,  its  victories  and  its  losses  for  nearly 
a  decade.  He  has  made  an  enormous  con¬ 
tribution  to  big  deals  and  many  of  our 
individual  challenges.  His  skill  and  spirit 
will  be  missed.  George’s  strength  in  mak¬ 
ing  this  remarkable  decision  I  think  is  a 
source  of  strength  to  us  all.’’ 

Milakovich  began  his  newspaper 
career  as  a  printer  with  the  Oklahoman  & 
Times  in  1954.  Later  he  started  his  own 
weekly  newspaper  before  working  as  a 
newspaper  production  consultant  in  Cali¬ 
fornia. 

He  presently  serves  as  a  member  of  the 
American  Newspaper  Publishers 
Association  Research  and  Development 
Committee  and  is  an  active  participant  in 
several  other  professional  groups. 
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KEEN  COMPETITION  BETWEEN  TAIWAN  AND  PEKING 

Chinese  newpapers  flourishing  in  U.S. 


By  James  Chu  and  Liang  Kuai 

Three  significant  developments  took  place  in  the  first 
month  of  1982  in  Chinese  newspapers  in  the  United  States. 

People’s  Daily  of  Peking,  organ  of  the  Central  Committee 
of  the  Chinese  Communist  Party,  started  its  U.S.  edition  on 
January  1 ;  the  Young  China,  organ  of  the  Chinese  Nationalist 
Party  (Kuomintang)  Headquarters  in  the  United  States, 
named  an  influential  Chinese  businessman  its  new  publisher 
on  January  9;  and  one  of  the  largest  newspapers  in  Taiwan 
decided  to  publish  its  first  chain  newspaper  in  the  United 
States  in  Spring  1982. 

“The  U.S.  edition  of  the  People’s  Daily  actually  is  a 
reproduction  of  the  Peking  publication,”  said  Chris  Noyes, 
manager  of  China  Books  and  Periodicals,  the  sole  distributor 
of  the  People's  Daily  in  the  United  States  since  1960. 

Film  airshipped 

“Offset  negative  films  of  the  six-page  Chinese  paper  are 
airshipped  from  Peking  to  San  Francisco  every  day,”  added 
Noyes. 

The  paper  is  printed  by  a  two-unit  Goss  press  at  the  New 
Century  Bilingual  Press  in  San  Francisco.  Currently  the  press 
turns  out  1,700  copies  a  day  for  the  American  market.  The 
home  edition  publishes  6,300,000  a  day  in  Peking. 

“It’s  the  high  airmail  postage  that  prompted  the  People’s 
Daily  to  make  such  a  new  arrangement,”  Noyes  explained. 

To  send  the  paper  by  airmail  to  the  United  States  would 
cost  each  subscriber  $400  a  year.  This  new  arrangement  en¬ 
ables  the  paper  to  be  delivered  by  the  second  class  U.S.  mail 
and  costs  the  subscriber  $72  a  year.  As  far  as  timeliness  and 
cost  are  concerned,  Noyes  believes,  the  new  arrangement 
places  the  People’s  Daily  in  an  improved  position  to  compete 
with  other  Chinese  newspapers,  particularly  with  the  pro- 
Taiwan  papers,  in  the  United  States.  Noyes  predicted  that  the 
circulation  would  increase  steadily.  The  paper  started  print¬ 
ing  2,000  copies  per  day  in  February. 

Political  observers  in  the  Chinese  communities  consider 
the  Communist  organ’s  move  as  a  counter  to  the  increasing 
influence  of  the  pro-Taiwan  newspaper  to  the  ever  growing 
Chinese  population  in  the  United  States,  totaling  806,020 
according  to  the  1980  census. 

New  publisher  named 

As  a  result  of  the  reorganization  of  the  Young  China,  Mo 
Hsiang-hsing,  former  president  of  the  Chinese  Consolidated 
Benevolent  Association,  better  known  as  the  Six  Companies, 
and  former  chairman  of  the  Overseas  Chinese  Anti- 
Communist  League  in  the  United  States,  became  publisher  of 
the  Nationalist  Chinese  organ  in  the  United  States. 

It  is  believed  that  Mo’s  appointment  is  designed  to  further 
strengthen  the  Young  China’s  ties  with  the  influential  Chinese 
business  community  in  the  United  States.  The  Young  China, 
founded  in  1910  by  Dr.  Sun  Yat-sen,  father  of  the  Chinese 
Republic,  publishes  4,000  copies  a  day  and  receives  financial 
backing  from  the  Central  Committee  of  the  Nationalist  Party 
in  Taiwan. 

To  be  published  soon  in  Los  Angeles  is  the  Globe  Daily 
News,  supported  by  the  China  Times  ot  Taiwan,  which  claims 
a  daily  circulation  of  over  one  million  copies.  The  Times 
currently  publishes  the  Sunday  Times  Chinese  Weekly  in  San 
Francisco. 

Linked  to  politics 

The  significance  of  these  three  events  lies  in  the  fact  that 
Chinese  press  in  the  United  States  is  inextricably  linked  with 
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political  movements  in  China.  Traditionally,  overseas 
Chinese,  particularly  the  Chinese  in  the  United  States  and 
Western  European  countries,  have  been  a  vital  source  of 
financial  support  and  political  activites  for  political  move¬ 
ments  in  China.  The  Nationalist  revolution  in  the  late  19th 
century  and  the  early  20th  century  received  financial  backing 
from  the  Chinese  in  the  United  States  during  crucial  periods. 
Chinese  students  in  France  in  the  1920s  provided  prominent 
members  of  the  first-generation  leadership  of  the  Peking  gov¬ 
ernment  including  the  late  Premier  Chou  En-lai  and  the 
incumbent  Vice  Premier  Deng  Xiaoping.  Now  as  both  Peking 
and  Tdiwan  strive  for  the  support  f  the  Chinese  in  the  United 
States,  the  Chinese  press  plays  an  important  role. 

Chinese  newspapers  in  America  favor  Taiwan  over  Peking. 
Of  the  24  Chinese  newspaper  published  in  the  United  States, 
14  are  considered  pro-Taiwan  with  a  combined  circulation  of 
105,000;  five  support  the  goverment  in  Peking  with  a  com¬ 
bined  circulation  of  21,000;  and  five  are  politically  neutral 
with  a  combined  circulation  of  32,000. 

In  addition,  some  10,000  copies  of  airmail  edition  of  the 
Central  Daily  News,  organ  of  the  Central  Committee  of  the 
Nationalist  Party  in  Taiwan,  reaches  Chinese  students, 
educators,  professionals  and  businessmen  in  the  United 
States  everyday. 

Loyalties  seen 

One  clue  of  the  loyalties  of  the  newspapers  in  Taiwan  in 
indicated  in  the  use  of  the  calendar  year  in  the  mastheads. 
These  newspapers  refer  to  1982,  for  example,  as  the  seventy- 
one  years  of  the  Republic  of  China.  They  avoid  using  “Pek¬ 
ing”  (or  “Beijing”)  which  in  Mandarin  means  “northern 
capital.”  Rather  the  pro-Taiwan  papers  call  the  capital  of  the 
People’s  Republic  of  China  as  “Peiping,”  meaning  “northern 
peace.” 

Chinese  newspapers  are  flourishing  because  of  the  influx  of 
Chinese  immigrants  since  the  1%5  immigration  law  relaxat¬ 
ion.  The  Chinese  population  in  the  United  States  increased 
from435,062  in  1970  to  806,020  in  1980,  agrowth  of  more  than 
85%.  Of  the  24  newspapers,  only  four  were  published  before 
1%5. 

The  World  Journal,  a  daily  published  in  1976  and  a  sister 
paper  of  the  United  Daily  of  Taiwan,  publishes  three  editions 
in  the  United  States:  San  Francisco,  Los  Angeles  and  New 
York.  It  has  a  total  circulation  of  35,000,  the  largest  Chinese 
newspaper  in  the  United  States. 

Geographically,  Chinese  newspapers  are  clustered  in  four 
major  cities  in  the  United  States:  San  Francisco,  Los 
Angeles,  Houston  and  New  York.  According  to  the  1980 
census,  Chinese  population  in  New  York,  California  and 
Texas  accounted  to  496,903,  more  than  60%  ot  the  total 
Chinese  population  in  the  United  States. 

Chinese  newspapers  encounter  problems  that  threaten 
their  survival.  In  1981  alone  four  Chinese  dailies  were  started 
and  two  discontinued.  Lack  of  advertising  and  limited  reader- 
ship  contribute  to  the  high  morality  rate  of  these  papers.  The 
remaining  two,  the  Far  Eastern  Times  of  San  Francisco  and 
the  International  Daily  News  of  Los  Angeles,  survived  the 
first  year  only  because  of  financial  help  from  private  enter¬ 
prises  in  Taiwan. 

Untrained  staffs 

Some  newspapers  simply  cannot  afford  to  hire  full-time 
professional  employees.  These  newspapers  are  often  staffed 
by  workers  who  admire  journalism  but  have  little  training  and 
experience  in  the  profession.  To  most  of  these  employees, 
(Continued  on  page  47) 
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January 

Linage 

Th#  followin9  Iina90  tabulations  havo  boon  compilod  by 
Modia  Rocords,  Inc.  for  tho  oxclusivo  publication  of  Editor 
A  Rubtishor.  Thoy  may  not  be  reprinted  or  published  in 
any  form  without  explicit  permission  from  Medio  Rec* 
ords,  Inc.  NOTE:  Newspapers  marked  with  code  below 
include  advertising  in  Rarode  or  family  Weekly, 
opproximate  linoge  as  follows: 


*Parade-56,070  tfamily  Weekly-70,413 

1982  1981 

FULL  RUN  PART  PUN  FULL  RUN  PART  RUN 

ATLANTA,  GA. 

Constitution-m .  2,081,695  312,842  2,523,213  374,841 

Joumol-e .  2,142,420  319,706  2,649,739  376,903 

Journal  &  Constitution  s  1,828,696  277.457  1,430.542  187,448 

Joumol&  Constitution-sot  515.490  _  486  896  _ 

Grand  Total .  6,568,301  910.005  7,090.390  939.192 

NOTE:  Consitution-m  and  Jourrxtl-e  published  5  doys  o  week  only 

BALTIMORE,  MD. 

‘News  Americon-S .  628,887  7,200  458,668  117,036 

News  Amencan-e .  765,259  6.664  894,929  85,728 

Sun-m .  1,636,123  99,809  1,599,630  65,487 

Sune .  1,504,137  124,910  1,705,921  65,487 

Sun-S .  2  000.333  31.776  1,691.647  99,639 

Grand  Total .  6,534,739  270,359  6,350.795  433,377 

BERGEN  COUNTY,  NJ. 

Record  e .  1,901,759  353.472  2,045,682  328,761 

‘Records .  1.731.874  219,276  1.365.805  200.524 

Grond  Total .  3,633,633  572,748  3,411,487  529,285 

NOTE:  Record-e  published  5  days  a  week  only 

BOSTON,  MASS. 

Herald  Americon-m .  640,216  30,080  615,929  56,538 

Herald  American-S .  474,650  78,604  279,945  90.718 

Globed .  2,011,519  67,710  2,187.089  89,818 

*Globe-5  .  2.549.686  95.168  2.279.311  93  356 

Grand  Total .  5,676,071  271,562  5,362,274  330,430 

BUFFALO,  N.Y. 

Courier  Express  m  698,356  13,703  729.699  23.995 

•Courier  Express-S  973.063  7,248  774,981  85,128 

News-e .  1,759,878  61,652  1,947,740  7,212 

News-S .  425.279  25.088  303.016  44.448 

Grand  Total .  3.856,576  107.691  3.755.436  160,783 

NOTE:  Effective  Oct.  5. 1981  the  Courier  Express-m  and  S,  and  effective  Aug, 
3.  1981  the  News-e  and  S  changed  from  8  to  9-column  width 

CAMDEN,  NJ. 

Courier  Post-e .  1,362,799  34,120  1,663,970  37.270 

tCourier  Post-S .  713.828  29.600  553.309  _ 

Grand  Total .  2,076,627  63,720  2,217,279  37,270 

CHARLOTTE,  N.C. 

News-e .  1.144,651  53,808  1,336.729  28.000 

Observer-m .  1.431,470  236.392  1,607.899  122,952 

*Observer-S .  885.654  118.553  836.774  14.800 

Grand  Total .  3.461.775  408.753  3,781,402  165,752 

CHICAGO,  ILL. 

Tribune-m .  2,507,684  1,572,966  3,083,571  2,103.466 

Tribune-S .  2,088,091  576,125  1.922.475  529,545 

Sun-Times-m .  1,998,889  539,832  2,151,852  350,896 

•Sun  Times-S .  774,195  368.019  711.925  384  244 

Grond  Totol .  7,368,859  3,056.942  7,869,823  3,368,151 

CINCINNATI,  OHIO 

Enquirer-m .  2,456,676  8,736  2,649,893 

Enquirer-S,  1,636,190  38,972  1,402,331  34,992 

Post-e .  1.153.616  8.736  1.054.985  70.741 

Grand  Total  5,246,482  56,444  5,107,209  105,733 

CLEVELAND,  OHIO 

Ploin  Oealer-m .  2,475.779  279,520  2,609.276  364,562 

Ploin  Oealer-S .  1,486,368  50,895  1,291,086  72,517 

Press-e .  1,310,388  128.949  1.398,350  160,615 

Press-S .  337.561  50.112  _  _ 

Grand  Total .  5,610,096  509.476  5,298,712  597,694 

NOTE:  Effective  Aug  2, 1981  the  Press  started  publishing  o  Sundoy  edition. 

DALLAS,  TEX. 

News-m .  4,212,275  88,301  4,409,929  148.703 

*News-S .  2,547,075  190,191  1,885,820  233,338 

Times  Herald  e .  3,451,626  39,856  3.802,322  110,874 

Times  Herald-S .  2.023.631  110.600  1. 767,856  116.332 

Grand  Total . 12,234,607  428,948  11,885,927  609,247 


EDITOR  &  PUBLISHER  for  March  27,  1982 


DAYTON,  OHIO 

Joomol  HwaW  m .  1,227,078  53,522  1,437,189  59,047 

N^ws^!  .  1,212,328  314,720  1,493,818  190,890 

•News-S.,..  916.274  8.256  787  281  7.488 

Grand  Total  3,355,680  376,498  3,718,288  257,425 

OfNVER,  COtO. 

Rocky  Mt  News-m .  3,999,074  4,317,521 

•Rocky  Ml  News  S .  1,155,800  799,317 

Post-e .  2,867,604  82,534  3,097,616  124J56 

Post-S .  2.294  640  _  1.813988  _ 

Grond  Totol . 10,317,118  82,534  10,028,442  124856 

omon,  MKH. 

FreePress-m .  1,640,209  263,179  1,841,432  312,029 

•free  Press  S  778,772  204,436  758,047  147,170 

News  e  2,092,271  348,167  2,400,723  390,465 

News  S  1.463.887  271.024  1  246  268  160  214 

Grond  Totol .  5,975,139  1,086,806  6,246,470  1,009,878 

ERIE,  PA. 

Times-e .  997,616  1,052,331 

•Times  News  S  964812  21.952  771957  26960 

Grand  Total  1,962,428  21,952  1,824,288  26,960 

PORT  LAUDERDALE,  FLA. 

News-e .  3,072,964  494,800  3,770,740  501,442 

•News  &  Sun  Sentinel-S  1,778,089  433,335  1,567,693  414,574 

News  &  Sun  Sentinel-sot  1,239,889  1,532,554 

Sun  Sentinel-m .  2.957  389  921.626  3.319.273  953  604 

Grond  Totol .  9,048,3311,849,761  10,190,260  1,869,620 

NOTE:  News-e  and  Sun  Sentmel-m  published  5  days  o  week  only 

GREENWICH/STAMFORD,  CONN. 

Time-e .  1,103,168 

tTime-S .  514,362 

Advocote-e .  1,414,251  14,592 

TAdvocote-S  517302  4,800 

Grand  Total .  3,549,063  19,392 

HARTFORD,  CONN. 

Couront-m .  2,223,542  388,147  2,282,994  273,738 

•Couront-s .  1.429.069  349.316  1.210.955  246.152 

Grand  Total .  3,652,611  732,463  3,493,949  519,890 

HONOLULU,  HAWAII 

Advertiser-m .  2,327,469  2,701,327 

Stor  8ulletin-e .  2,3M,350  2,714,822 

•Star  Bulletin  & 

Advertiser- S .  1.372.220  1  187  682 

Grond  Totol .  6,030,039  6,603,831 

HOUSTON,  TEX. 

Chronicle  e  5,292,276  274,277  5,480,805  490,514 

Chronicles  3,314,394  263,756  2,679,874  215,940 

Post-m.  3,942,881  259,079  4,274,550  469,864 

•Posts.  1.591  922  357.748  1.515.097  202.876 

Grond  Totol . 14,141,473  1,154,860  13,950,326  1,379,194 


KANSAS  CITY  MO. 

Times  m  1,660,932  256^08  1,863,246  347,554 

Sior-e  774J45  123J28  858,978  90376 

Slor-S  1.106.413  160.148  1.053.117  112680 

Grand  Total  3.541690  539.784  3.775J4I  551,110 

KiraXVILLE.  HNN. 

Joumol-m .  939,975  55,754  U78,055  8,928 

News-Sentmel-e .  1,040674  86,791  1,440  189  21,288 

•News-Seniioel-S  856  256  74  496  786.481  _ 

Grand  Total .  2336,905  217,041  3,504,725  »,216 

NOTE:  Joumol-m  and  News  Sentinel-e  and  S  changed  from  9  so  6-co1unin 
effective  July  1,1961 

LITTLE  ROCK.  ARK. 

Arkansas  Gozette-m  895352  171,960  1,044.950  190.752 

•Arkonsos  Goeette  S  621.638  169.920  548.755  90632 

Grand  Toni  1.516,990  341.880  1.593,705  281384 

LOF4G  ISLAND,  N.T. 

Newsday  e  2.143,669  548.410  2.185359  565.409 

NewsdayS  1353120  571.091  1.026374  334.009 

Grond  Totol .  3,496,789  1,119601  3314.133  899,508 

LOS  ANGELES.  CALIF. 

Times-m  4,465,007  2674,789  5.032,073  2684652 

Times-S .  3,135,176  1,460,443  2,923,460  1  381620 

Herald  Exommer-e . .  899,401  138.960  955,443  131366 

Herold  Exominer-S .  343.906  40307  281392  10640 

Grand  Total  8343,490  4314399  9.192368  4308378 

LOS  AFIGf  LES/SAN  FERFIANDO  VALLEY,  CALIF. 

Newsm  2,778629  519690  3.074.129  376363 

•News-S .  994  267  219  577  909378  101672 

Grond  Toni  3,772,896  739367  3,984,007  477,635 


NOTE  Effective  Mar  1, 1981  theVolleyNewschangeditsnamedntheDaily 
News 

MEMPHIS,  TENN. 

Commerciol  Appeol  m  ...  1,807,324  145,777  1,966,408  156,334 

Commmerciol  Appeal  s  .  1,063,633  88,100  970.044 


Press-Scimitor-e .  1.400  978  131.815  1  432061  155087 

Grond  Toni  4,291,935  365.692  4.368,533  311,421 

NASHVILLE.  TENN. 

Banner  e .  1,203,152  107,788  1,681,419  154,962 

Tennesseonm .  1,218,702  107,777  1,723,703  154.980 

•Tennesseon-S .  963.221  118.466  1.060.908  30.600 

Grond  Totol .  3,405,075  334,033  4,466,030  340,542 


NOTE:  Bonner-e  ond  Tennesseon-m  and  S  changed  from  9  n  6-co1wnn 
effective  July  1,  1981 

(Continued  on  page  44) 


Ad  Expenditure  Trends 
January  1982 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 54  Cities  Report 


Classifications 

1982 

(000) 

Omitted 

1981 

(000) 

Omitted 

Dollar 

(000) 

Omitted 

Change 

% 

Retail 

January . 

. $  344,969 

292,617 

52,352 

-1- 

17.9 

Department  Stores 
(Included  in  Retail) 

January . 

63,349 

53,259 

-1- 

10,090 

-t- 

18.9 

General 

January . 

.  120,649 

91,080 

-1- 

29,569 

-1- 

32.5 

Automotive 

January . 

21,610 

14,734 

-1- 

6,876 

-1- 

46.7 

Financial 

January . 

42,626 

30,720 

+ 

11,906 

-1- 

38.8 

Classified 

January . 

.  208,411 

184,491 

-1- 

23,920 

-1- 

13.0 

Total  Advertising 

January . 

.  738,265 

613,642 

-1- 

124,623 

-t- 

20.3 

Linage — (Coni' d  from  page  43) 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 
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1982  1981 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

NEW  TOKK,  N.Y. 

Tmiesm . 2,7«,808  252.119  2.785,704  198.188 

Times  5  3,548.239  1,325.167  2.645,205  886,301 

Newsm  1.002.196  1.049.947  1.196,091  1,074,620 

NewsS  586.370  761.068  466.200  696.926 

Posh  882.732  _  800.699  _ 

Grand  Toiol .  8,763.345  3,388.301  7,893,899  2,856,035 

NOTE:  Post-e  chonged  from  yx-column  tabloid  to  seven-column  tabloid 
Sept  1.  1981 


NEWAtKe  NJ. 

Stor  ledger-m .  2.603J86  136.920  2.735.576  140.526 

•Stor  Ledger  s .  2.523.127  118.976  2.035.613  78.544 

GrondTotol .  5.126,313  255.896  4,771.189  219,070 

OAKLAND,  CALIF. 

Tnbune-e .  1.674,500  155.495  1.830.623  166.624 

•Trrtwne-S .  917881  11.232  911,910  26.288 

GrondTotol .  2.592,381  166,727  2.742,533  192.912 

OKANGE  COUNTY,  CALIF. 

Register-d .  4.387,264  92.656  5.018,138  106,856 

tRegisfer-S .  1.826.360  10.200  1.712.924  _ 

GrondTotol .  6,213,624  102,856  6,731,062  106,856 

PASSAIC,  NJ. 

Herald  News-e .  796.067  144,809  912,154  90,906 

tHeroW  News-S .  471, XI  94,376  347.673  128.412 

GrondTotol .  1,267.368  239.185  1,259,827  219,318 

PATERSON,  NJ. 

Mewsd .  826.846  36.832  833.832  X.484 

Grond  Total .  826,846  36.832  833,832  X,484 

PEORIA,  ILL. 

JoumolStor^ .  1,282,518  62,064  1,391,451  89.944 

•ioumol  Stor-S .  717  973  125.176  593.144  28.464 

GrondTotol .  2,000,491  187,240  1,984,595  118,408 

PHILADELPHIA,  PA. 

BoHetme .  920,660  255,740  1,060,156  313,557 

•Bulletins  331,843  151.544  444,214  166,2X 

Inquirer  m  1,684,596  1X,265  1,7X,X5  109,166 

Inquirers  1,786,480  313,026  1.484,311  162.702 

Newse  802.159  _  811.788  _ 

GrondTotol .  5,525,7X  853,575  5.521.274  751.655 

NOTE:  Bulletm-e  ond  S  ceosed  publication  Jon.  29,  1982 

PITTSBURGH,  PA. 

Post  Gozette-m .  987,081  395.367  983.670  329,531 

Press-e .  1.528.241  364,563  1,708,099  373,651 

•Press-S .  1.881.737  _  1.428.960  U.X4 

GrondTotol .  4,397,059  759,9X  4,1X,729  717,486 

PROVIDENCE,  R.l. 

Bulletm-e .  1,291.800  418,179  1,369.200  329.425 

Joumol-m  .  1,295,008  276.2X  1,410.228  284,984 

Joumol-S .  1.342.988  89.552  1.1 13.729  75.632 

GrondTotol .  3,929,796  783,964  3,893.157  690.041 


NOTE  8ulletin  e  ond  Joumol-m  hos  0  combined  sot  edition  Thelmogeis 
showvn  only  in  the  Bulletin-e 


ROCHESTER,  N.Y. 

Democrat  iChron«le-m  1.415.391  114.212  1,483,625  37,709 

Oemocrot  &  Chronicle-S  1,090,296  46.096  761,168  99,576 


Times  Union  e .  1.211.047  49,128  1.2X.839  53.950 

Grond  Totol .  3,716.734  209.436  3,465,632  191,235 

NOTE  Times  Union  e  published  5  doys  o  week  only 

ST.  PHERSBURG,  FLA. 

Independent  e .  1.847.898  21,924  2.226,319  42.557 

Times  m .  2,582,479  969.468  2,X1.734  1,121,146 

•Times-S .  1.6S7.7X  379,095  1.380.756  X2  069 

GrondTotol .  6.068,115  1,370,487  6.408.809  1.465.772 


SAN  FRANCISCO,  CALIF. 


Chronicle-m  .  2.148,703  434,607  2,221,947  544.798 

Exominer-e .  2,098,826  431,875  2,189.695  536,044 

Exominer  &  ChronKle-S  1.336.864  315.636  1  165.289  162.816 

GrondTotol .  5,584.393  1,182,118  5,576,931  1,243,658 

SAN  JOSE,  CALIF. 

Mercury  m .  4,245,568  511,476  4.878,828  218,670 

News-e .  3,345.110  464,054  3,808,177  197.596 

•Wcrcury-News-S .  2.289  099  _  1.929,413  11 .760 

Grond  Totol .  9.879,777  975.5X  10,616,418  428.026 

NOTE  Mercury-m  and  News-e  hove  o  combined  sot.  edition  The  Imoge  is 
only  shown  in  the  Mercury-m 

SHREVEPORT,  LA. 

Joumol-e .  1,443,X5  39.408  1,360,247  7t,6X 

Times-m .  1,925,1‘>8  57,162  1,949,033  71,476 

•Times-S .  1.085.154  47,280  783.389  _ 

I  Grond  Totol .  4,453.737  143,850  4,092,669  143,096 

SYRACUSE,  N.Y. 

^ierold  Joomol-e .  1,325,587  76.799  1.344.464  14.852 

•HeroW-Amencon-S .  981,993  15,004  787,895  4,564 

Post  Stondord-m .  1.048,033  118.425  952.046  62.013 

GrondTotol .  3,355,613  210.228  3.084.405  81.429 

TAMPA,  FLA. 

Tnbune-m .  2,693,841  699,0X  2,800,4X  694,9X 

•Tribune-S.  1,484,628  132,940  1.244,828  59,640 

Times-e...,  ...  1,845.662  _  1.878.800  _ 

GrondTotol  6,024,131  831,970  5,924.066  754,570 

WASHINGTON,  D.C. 

Post  m .  4.486.255  526,870  4.552,174  593,904 

•Posts  ...2,154.949  566,190  1,932,415  345,615 

Store  ...  1,748,839  162,228 

StorS  ...  _  _  565.937  67.076 

GrondTotol .  6,641,204  1,093,060  8.799,365  1,168.823 

NOTE  Stor-e  and  S  ceosed  publicotion  Aug  7,  1981 

WASHINGTON,  D.C.  JOURNALS 

Alexondrio  Joumol-m .  708.341 

Prince  George's 

Joumol-m .  6X,484 

Montgomery  Joumol-m..  661,632 

Foirfox  Joumol-m .  760,983 

Arlington  Joumol-m .  707,094 

Grand  Totol .  3,458,534 

NOTE  Figures  lor  1901  nor  ovo'loble 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispotch-e .  1,185,840  104,544  1,310,702  1X,660 

Reporter  Dispotch-S .  772.536  110.016  584.951  63.184 

GrondTotol .  1.958,376  214,560  1,895,653  193.844 


JANUARY  1982/1981 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 

ALBANY,  N.Y. 

Times-Unton-m  .  ,  1,187.993  1.209,485 

Knickerbocker  News-e  783,340  795,172 

Times-Umon-S  536.054  588^189 

Grand  Totol  2.507.X7  2,592.846 

NOTE  Heorst  Newspaper  period  runs  Dec  28.  1981  Jon  24.  1982 

ALTOONA,PA. 

Mirror-e .  1.203,167  1.331.771 

ANAHEIM,  CALIF. 

Bulletin-e . 1,365.448  1,386.140 

BANGOR,  ME. 

Doily  News  m  364,416  832.046 

NOTE  ROP  Imoge  only  inserts  not  included 

BIRMINGHAM,  ALA. 

Newse  1,497.X2  210.336  1.670.662  212.436 

News  S .  1,200,318  952.168 

Post-Herold-m  ,  1. 156.484  _  1.187.984  _ 

GrondTotol  3.854,004  210,336  3.810.814  212.436 


CASPER,  WYO. 

Star  Tribune-mS .  1,879,934  1,826,286 

NOTE  Includes  inserts-  197.218  lines  m  1982.  146,2X  lines  in  1981 
Family  Weekly  not  included  78,044  lines  in  1982;  75,012  lines  in  1981. 

CHICAGO,  ILL. 

Herold-m  1.187,712  206,316  970,421  186,219 

Herold-S .  175.193  X.433  147.587  28.321 

GrondTotol .  1,362,905  236,749  1,118.008  214,540 

DES  MOINES,  IOWA 

Regtster-m .  419,352  165,241  526,810  216.674 

Tnbune-e  610,699  832,757 

Register  S  939.766  26.691  865.839  25.099 

GrondTotol  1,969,817  191.932  2.225,406  241,773 

EDMONTON,  ALTA. 

Journol-e  .  4.289,539  4,726.214 

FORT  WORTH,  TEX. 

Star  Telegrom-m .  2,961,528  660,950  3,054.186  404.454 

Stor-Telegrom-e .  2,353,254  703.634  2.542.926  483,634 

Stor-Telegrom-S .  2.050.110  81.336  1.478.1 12  200.194 

GrondTotol  7.364,892  1,445.9X  7.075,224  1,088.282 

NOTE  Includes  inserts  ond  zoned  editions 

GREENSBURG,  PA. 

Tribune -Review-m .  1,098,342  1,270,836 

Tribune  Review-S .  889.322  51 1.612 

GrondTotol .  1,987.664  1,782.648 

INDIANAPOLIS,  IND. 

Storm  1.853,788  1,826.003 

News  e  1,395,536  1,425.859 

Stor-S .  986.629  1.046.994 

GrondTotol .  4.235,953  4,300.856 

KITCHENER-WATERLOO,  ONT. 

Record-e  2,222,034  2,375,264 

LINCOLN.  NEB. 

Journol  Stor-d/S .  676.942  864,920 

NOTE:  Includes  inserts  145,796  lines  in  1982,  141.470  lines  in  1981 

LOUISVILLE,  KY. 

Courier-Joumol-m .  1,481,804  165,574  1,781.978  144,339 

Louisville  Times-e .  1,472,374  274,942  1,773,556  171,869 

Courier  Journol  & 

Times-S .  1.645.698  11.701  1, XI. 356  757 

Grand  Total .  4,599.876  452.217  4,756,890  316,965 


NOTE  ROP  display  Image  is  published  on  6-column  basis  but  converted  to 
8  column  bosis  above.  Classified  published  and  reported  on  10-column 
basis 

MADISON,  Wise. 

Capitol  Times-e .  1,318,898  1,592,712 

State  Journol-m .  1,237,564  1.640.792 

Stote  Joumol-S .  867.572  71 1.686 

Grond  Total .  3.424,034  3,945,190 

NOTE:  6  column  pages  converted  to  8-column  Includes  legal 

MERIDEN,  CONN. 

Record-Journat-m  860,944  883,904 

MONROE, LA. 

News  Star  World  d  .  .  1,593,578  1,495,1X 

News-Stor-World-S  .  7X.276  689.318 

GrondTotol  .  2,331,854  2,184.448 

NOTE  Gonnett  newspaper  pnod  runs  Dec  28,  1981  to  Jon  31,  1982 

MONTREAL,  QUE. 

Gazette  m  3.357.918  3.640.639 

Le  Devoir -m .  333,596  419.507 

le  Dimonche-Motin  S  225.727  265.031 

GrondTotol  3,917,241  4325,177 

NOTE  Gazette  incudes  TV  Times  42.975  lines  m  1982:  40,049  lines  m 

1981  Le  Oimanche  Motm  includes  inserts  41, 7X  Imes  m  1982.  76,684 
lines  m  1981 

NASHUA,  N.H. 

Telegraph  e  .  1,349,845  1,333.028 


SAN  ANTONIO,  TEX. 


Express-m . 

.  2,201,293 

186,936 

2,318,206 

136,224 

♦Express  News  S 

.  1.465.493 

182,728 

1.097,683 

42.216 

Express  News  sot 

.  645.389 

657.094 

News-e  . 

1  915,563 

187,096 

1,985.666 

127,488 

Light-e  . 

2015,161 

208,400 

2,285,131 

153.464 

•lights 

1  370,222 

176,388 

1,024,412 

83,304 

Light-sot . 

503.681 

■  5W.879 

Grond  Totol 

10,116,802 

941.548 

9,869,071 

542,696 

NOTE  Express-m, 

News-e  ond  Light-e  published  5  doys  o  week  only 

SAN  DIEGO,  CALIF 

Union-m . 

2,933,470 

281,461 

3,194,376 

178,962 

•Union-S . 

1,515,247 

78,024 

1,341,089 

23,184 

Tribune-e . 

3.160.171 

23mi 

3.428.066 

188  994 

Grand  Totol . 

7,608,888 

650,449 

7,963,531 

391.140 

BRANTFORD,  ONT. 

Expositor-e  1.352.417  1,391,282 

BRIDGEPORT,  CONN. 

Telegrom  m  1,169,937  1,354,581 

Poste  1,324.978  1.521,645 

Post  S  759.876  605.185 

GrondTotol  3.254.791  3.481.411 

NOTE  Sot  Imoge  reported  m  Post-e  figures  only 

BURLINGTON,  VT. 

FreePress-m  1,495,858  1,478.008 

Free  Press  S  .  280.602  273.056 

GrondTotol  1.776.460  1,751.064 

CALGARY,  ALTA. 

Herold  -e  5.013.174  5.X5.057 


NEW  BRUNSWICK,  NJ. 


Home  News  e 

1,012,401 

1 .049.X5 

Home  News  S  . 

600  863 

518.358 

Grond  Totol 

.  1,613,264 

1,567,563 

NEWPORT  NEWS,  VA. 

Doily  Press-m . 

.  1,648,822 

1.837,780 

Times  Herold  e  .  . 

.  1,462.860 

1,596.168 

Daily  Press-S 

.  1  279  082 

800.352 

Grand  Total 

4,390.764 

4.234,300 

NORFOLK,  VA. 

Virginion-Pilot-m.. 

1,958,689 

113,816 

2.021.999 

1X.603 

Ledger-Store . 

.  1,698,409 

390,591 

1,762,963 

372,859 

Virginion-Pilot  & 

Ledger  Star  S  . 

1  346.339 

1.257,406 

.  291.201 

Grond  Totol  . 

5,003,437 

761,204 

5,042.368 

784.463 
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NORTH  BAY,  ONT. 

722,560  764.481 


NORTH  PLATTf,  NCB. 

Telegroph-mS .  715.650  747.002 

NOTE:  Includes  Fomily  Weekly  77.633  lines  m  1982,  72,31 5  lines  m  1981 

OGDEN,  UTAH 

STandord-Exominer-e .  1,623,130  1,723,134 

Stondord-Examiner-S .  720.280  556.696 

Grond  Total .  2,343,410  2,279,830 

NOTE:  Sunday  includes  Family  Weekly  78,050  lines  in  1982.  75,012  lines  in 
1981. 

OKLAHOMA  CITY,  OKLA. 


Oklahoman -m . 

....  1,849,044  1,016,023 

1,943,342 

993,647 

Times -e . 

1,856,374  898,039 

1,857,059 

946,156 

Oklohomon-! 

1.337  063  _ 

998.879 

Grond  Total . 

5,042,481  1,914,062 

4.799.280 

1,939,803 

OMAHA,  NEB. 

World- Herold-meS . 

....  2,134,314 

2,232,300 

ORLANDO,  FLA. 

Sentinel  Stor-o/dS  ... 

4,121,670  1.202.446 

3,838,072 

888.538 

OTTAWA,  ONT. 

Le  Oroit-e . 

...  1.343,671 

1.537.720 

PALM  SPRINGS-PALM  DESERT,  CALIF. 

Desert  Sun-e . 

....  1,991,277 

2,075,620 

PALO  ALTO,  CALIF. 

Peninsula  Times 

Tribune-e . 

.  1,378,048  198.310 

1,787.898 

165,704 

PHOENIX,  ARIZ. 

Republic-m . 

.  3,603,418  177,170 

3,855,838 

116,004 

Gozette-e . 

.  3,517,318  1  79,942 

3,771,054 

118,160 

.  1.834,518 

1 .863.946 

Grand  Total . 

.  8,955,254  357,112 

9,490,838 

234.164 

PORTLAND,  MAINE 

Press-Herold-m . 

.  1,039,784 

1,102,768 

Express-e . 

.  964,780 

1,040,138 

Telegrom-S . 

.  774  944 

676,353 

Grond  Totol . 

.  2,779,508 

2,819,259 

PORTLAND,  ORE. 

Oregonian-mS . 

.  4,006,534 

4.480.938 

Oregon  Joumol-e . 

.  1.514  394 

1.631,308 

Grond  Totol . 

.  5,520,928 

6,112,246 

QUEBEC,  QUE. 

Le  So)eil-e . 

....  1,778,703  263,690 

1,895,445 

234,915 

READING,  PA. 

Times-m/Eogle-e . 

.  1,099.936 

1,200,749 

Eogle-S . 

785.707 

571.968 

Grond  Totol . 

1,885,643 

1,772,717 

1982  1981 
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SOUTH  BAY  (Torrance),  CALIF. 

Breeze  e .  3,003,490  3,352,944 

SPOKANE,  WASH. 

Spokesmon  Review  m  1,X2,728  1,411,030 

Spokesmon-Review-S .  778,085  677.354 

Chromcle-e .  1.311.457  1.409  540 

Grond  Totol .  3,392,270  3,497.924 

TACOMA,  WASH. 

News-Tribune-e  & 

Tribune  Ledger-S .  2,388,806  2,312,534 

TOLEDO,  OHIO 

Blode-e  .  1,528,933  1, 749,260 

Blode-S .  1.011.902  956666 

Grond  Total .  2,540,835  2,705.926 

TOPEKA,  KANSAS 

Capital  Joumol  o/d .  888.475  1,021,310 

Capital  Journal  s .  502.439  391013 

Grond  Total .  1,390,914  1.412,323 

TORONTO,  ONT. 

Stor-e .  4.444.933  4,388.933 

Sun-m .  2.113.619  2.254  267 

Grand  Totol .  6,558,552  6,643.200 

TUCSON,  ARIZ. 

Stor  m .  2,714.782  3.021.396 

Citizen-e .  2,646,938  2,966,866 

Stor-S .  1.390  760  1.141.644 

Grond  Total .  6,752,480  7,129.906 

NOTE;  Sundoy  includes  Parode  Imoge 

TULSA,  OKLA. 

World  m .  1,425,059  1,486,560 

Tribune-e .  1,392,454  1,452.213 

World-S .  968.385  776.7X 

Grond  Totol  3,785,898  3.715,473 

NOTE;  Figures  ore  based  on  6-column  formot  and  9  column  clossified 
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VANCOUVER,  B.C. 

Sun-e .  4,128,633 

NOTE;  Includes  Todoy  Mogozme 


WAUKEGAN,  ILL. 

1.415.414  1,517,292 


WEST  PALM  BEACH,  FLA. 


Post-m 

Times-e 

Post-S  . 

(kand  Totol.. 


Stor-News-S.. 
Grand  Totol.. 


1,968J18 

88,564 

2.121,168 

..  1.667.890 

84.294  . 

1-312.402 

6,119,960 

262.584 

6,053320 

WILKES-BARRE,  PA. 

777,826 

672,571 

WILMINGTON,  DEL. 

...  1,346,560 

1,538365 

667.470 

491  317 

2.014.0X 

2,029.662 

WILMINGTON,  N.C. 

861.826 

855,694 

333.396 

320.782 

1,195.222 

1,176,476 

WINDSOR,  ONT. 

....  2,005J47 

2.326,966 

WINSTON-SALEM,  N.C. 


.  1,333,686 

1.474,676 

.  1.244,376 

1310316 

.  699  300 

567  560 

.  3377,362 

i  comics  not  included 

3,252,452 

WORCESTER,  MASS. 

_  1,129.169 

1,022,777 

.  1,130,052 

1,022,241 

.  1.061.553 

882.585 

.  3,320,774 

2.927.603 

Promotion  pieces 

By  Terilyn  McGovern-Mazza 

Thoughts  on  judging 


RENO,  NEV. 

Joumal-m .  1.029,952  1,101.324 

Gozette-e  .  1.071.980  1.146,278 

Gozette-Joumol-S .  331.408  396.214 

Grand  Totol  2,433,340  2,643,816 


Times-Oispatch-m .  1,681,841  1.814.105 

Times  Oispotch-S .  1,323,006  991,934 

NewsLeoder-e .  1.252.285  1.410.098 

Grond  Total .  4,257,132  4,216.137 

NOTE:  Port-run  and  comics  not  included 

RIVERSIDE,  CALIF. 

Press-Enterpnse-m .  1,921,374  2,217,348 

Press-Enterprise-e .  1,624,000  1.919,834 

Press-Enterprise-S .  475.258  447.664 

Grond  Total .  4,020,632  4,584,846 

NOTE-  Porode  linoge  or  preprinted  inserts  not  included 

SAN  BERNARDINO,  CALIF. 

Sun-mS .  2,952,824  3,237,080 

NOTE:  Porode  Imoge  not  included 

SANTA  BARBARA,  CALIF. 

News-Press  eS .  2,853,480  6,426  2,603,818  9.758 

NOTE:  Parade  Imoge  not  included 


SCOTTSBLUFF,  NEB. 

Star  Herald  mS .  927,170  928,107 

NOTE:  Includes  Family  Weekly  77,638  lines  m  1982;  72,315  lines  m  1981 

SEATTLE,  WASH. 

Post-Intelligencer-dS .  1,766,041  2,035,534 

Times-dS .  3.767.036  4.1Q9.638 

Grand  Total .  5,533,077  6,055,172 

EDITOR  &  PUBLISHER  for  March  27.  1982 


After  completing  the  judging  on  the 
Editor  &  Publisher  Promotion  Contest 
here  are  a  few  thoughts. 

To  all  too  many  of  the  contest  entrants 
the  judging  criteria  and  procedure  remain 
a  mystery.  Each  year  the  contest  is 
judged  in  the  area  where  the  International 
Convention  is  taking  place.  This  year  the 
location  was  San  Francisco. 

The  host  paper(s)  receive  all  entry 
materials.  Everything  is  logged  by 
classification  and  circulation  then  sorted 
and  labelled.  The  judging  lasts  from  six  to 
seven  days  with  different  judges  for  each 
category. 

Generally  two  categories  are  judged  at 
the  same  time  in  separate  rooms  at  the 
contest  locale.  Three  to  four  judges  are 
used  for  each  classification.  They  are 
experts  in  the  category  and  are  selected 
by  the  host  paper. 

For  example,  this  years  panel  included 
Gregg  Snazelle,  head  of  Snazelle  Film  & 
Tape  —  a  West  Coast  production  house; 
Brice  Schuller,  creative  director,  Doyle 
Dane  Bembach,  and  many  more  talented, 
respected  professionals. 

The  judges  look  at  each  circulation 
category  from  smallest  to  largest.  They 
then  narrow  it  to  four  semi — finalists  in 
each  circulation  group  and  vote  (by  num¬ 
ber  or  concensus  —  whichever  they  pre¬ 
fer)  on  the  winners.  There  is  only  one 
First  Prize  and  a  Certificate  of  Merit. 

In  rare  instances  more  than  one  Certifi¬ 
cate  of  Merit  may  be  given.  If  the  judges 


can't  justify  awarding  a  First  Prize  they 
can  award  only  a  Certifeate  of  Merit. 

There  were  over  1 .300  entries  this  year. 
What  is  interesting  to  note  is  the  subtle 
change  in  the  number  of  entries  per 
classification.  Circulation/Editorial  FYo- 
motion  and  Advertising  Promotion  are  al¬ 
ways  larger  categories.  But  in  the  past 
few  years  more  and  more  entries  are 
appearing  in  the  Market  Data  and  Multi — 
Media  classifications  and  fewer  entries  in 
Circulation  Carrier  Promotion. 

The  “Under  15.000”  circulation  cate¬ 
gory  is  still  fairly  light,  but  the  15,000  — 
50,000  category  is  growing. 

I’ve  been  involved  with  this  contest  for 
two  years  —  in  the  Southwest  (Atlanta) 
where  the  judging  was  held  in  1981  and 
the  West  (San  Francisco/San  Jose).  And 
from  year  to  year  there  are  many  of  the 
same  winners.  So  the  judging  locale  has 
little  to  do  with  who  wins  —  talent  is  the 
overriding  factor.  To  eliminate  any  possi¬ 
ble  bias,  the  host  papers  are  not  allowed 
to  enter,  but  may  submit  two  years  worth 
of  materials  that  following  year. 

Much  time,  effort  and  talent  goes  into 
newspaper  promotion  and  in  the  judging 
as  well.  The  judging  is  not  taken  lightly 
and  neither  are  the  awards.  As  a  final 
note,  I  do  not  have  any  voice  in  the 
judging.  Editor  &  Publisher  oversees  the 
contest,  but  has  no  vote  on  the  outcome. 

A  complete  listing  of  winners  will  be 
published  in  the  May  1  Editor  &  Pub¬ 
lisher. 


•  .r 


Syndicates 

By  Lenora  Williamson 

New  Zealand  comic  strip  branching  out 

Down  in  New  Zealand,  there  works  a  frames  in  Sydney  for  the  movie  beginning 
cartoonist/farmer  who  is  doing  very  well  production  this  month  with  Magpie  Pro- 
indeed.  His  “Footrot  Flats”  comic  strip  ductions.  founded  by  Ball  and  an  Irish 
set  on  his  own  farm  might  well  be  reach-  friend,  Pat  Cox.  New  Zealand  Film  Com¬ 
ing  the  saturation  point  among  Australian  mission  and  Independent  Newspapers 
and  New  Zealand  papers.  Limited  ofWellington  are  helping  finance 

And  Inter  Continental  Features  in  Vic-  the  film, 
toria  is  getting  ready  to  launch  Australian  Ball,  who  has  tried  his  hand  as  a  jour- 

editions  of  two  more  “Footrot  Flats”  nalist,menswear  salesman,  coin  machine 
paperback  collections  this  year,  making  operator,  author  and  school  teacher,  and 
seven  so  far.  Total  sales  of  the  first  five  more,  spent  five  years  in  Britain.  He  drew 
books  have  passed  the  one  million  mark,  freelance  cartoons,  illustrated  children’s 


"Dog"  and  "Wal" 
on  night  duty 
at  "Footrot  Flats" 

The  strip  by  Murray  Ball,  who  is  at  comics  and  did  a  regular  cartoon  feature 
home  on  his  small  farm  outside  Gisborne,  for  Punch  magazine.  Then  he  returned  to 
on  New  Zealand's  North  Island,  runs  in  New  Zealand  with  his  English  wife  Pame- 
over  100  newspapers  in  Australia  and  la,  took  up  farm  life  and  fathered  three 
New  Zealand.  S.  E.  Shifrin,  director  and  children. 

editor  of  Inter  Continental  Features  Ball  set  out  to  do  a  strip  based  on  life  in 
which  handles  the  strip  internationally.  New  Zealand  and  newspaper  success 
considers  that  to  be  “near-saturation.”  with  Inter  Continental  syndication  took 
Shifrin  is  negotiating  with  newspapers  in  him  by  surprise.  It  came  via  the  person- 
Canada  and  England  and  Europe.  able  sheep  dog  and  his  bachelor  farmer 

Next,  Ball  has  written  the  script  for  “Wal”  and  the  assorted  farm  animals  and 
New  Zealand's  first  full-length  animated  Wal’s  maiden  Aunt  Dolly.  It  was  Aunt 
movie  starring  the  strip’s  characters.  A  Dolly  who  named  Dog. 
team  of  25  Australian  animators  will  Farmer  Ball  is  up  early,  gets  out  his 
make  more  than  one  million  hand-painted  ideas  book  and  draws  roughs  until  break- 


You  get  what  you  pay  for...  and  then  some. 


Bob  Wagman 


A  lawyer  and  former  producer  for  CBS-TV 
news,  NEA  columnist  Bob  Wagman  covers  virtually 
every  area  of  the  political  arena.  In 
THE  WAGMAN  FILE,  Bob  reports  on  the 
most  important  national  affairs,  ranging  from 
battles  on  the  Senate  floor  to  the  crime  families 
of  Japan  who  are  investing  in  U.S.  businesses. 

For  more  information  on  The  Wagman  File  by 
Bob  Wagman,  or  The  NEA  Daily  Service, 
call  Jacquelyn  Parsons 
toll  free  at  1-800-221-4816. 
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Murray  Ball 

fast.  He  thinks  up  ideas  for  Dog  and  Wal 
and  enters  them  in  the  book.  Next  comes 
the  real  drawing  time  on  the  strip.  Then 
it’s  to  work  around  the  farm. 

The  farm  setting  came  naturally  from 
Ball’s  having  had  plenty  of  experience 
helping  relatives  on  farms.  All  the  while 
he  was  storing  up  a  dog’s  eye  view  doing 
the  dirty  odd  jobs  around  the  farms. 

The  first  “Footrot  Flats”  collection 
was  published  in  1978  in  Australia  by 
Shifrin’s  Orin  Books  and  reprints  and 
four  more  collections  and  reprints  have 
followed  regularly.  They  are  printed  and 
published  in  New  Zealand  by  INL  Print 
Limited,  Eastern  Hutt  Road  Taita,  Low¬ 
er  Hutt.  Inter  Continental  Features’ 
address  is  P.O.  Box  89,  St.  Kilda  West, 
Vic.,  Australia  3182. 

:tc  :(c 

A  broad  range  look  ahead  at  2 1  st  cen¬ 
tury  comics  and  what  pollsters  and 
investment  analysts  see  as  newspapers’ 
future  is  on  tap  for  the  annual  Spring 
meeting  of  the  Newspaper  Comics  Coun¬ 
cil  April  20  in  New  York  City. 

But  equally  important,  there  will  be  a 
look  back  at  the  causes  of  the  recent 
death  of  a  major  American  newspaper. 
Craig  Ammerman,  executive  editor  of  the 
Philadelphia  Bulletin  when  publication 
ceased  earlier  this  year,  will  speak  on 
“Death  of  the  Bulletin:  What  happened 
and  what  can  be  learned.” 

Tom  Wark,  associate  managing  editor 
of  the  Philadelphia  Inquirer,  is  to  mod¬ 
erate  a  discussion  by  Lou  Harris,  chair¬ 
man  of  Louis  Harris  &  Associates,  and 
Leonard  Wood,  executive  vicepresident 
of  The  Gallup  Organization,  Inc.,  on 
“What  the  Seers  See.”  A  panel  of  news¬ 
paper  industry  investment  analysts  take  a 
look  at  the  future  of  newspapers. 

Jim  Davy,  president.  Metropolitan 
Sunday  Newspapers,  will  discuss  “21st 
Century  Comics.” 

The  meeting  opens  at  1:30  p.m.  in 
Columbus  Citizens  House,  8  East  69th 
Street,  and  will  be  followed  by  a  5:30 
reception  sponsored  by  King  Features. 
Non-members  of  the  council  may  register 
until  April  5  by  contacting  President 
Avonne  E.  Keller  at  Newspaper  Comics 
Council  headquarters,  260  Madison  Ave¬ 
nue. 
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Thomson’s  profits 
rise  by  $22  million 

Thomson  Newspaper  LTD.  said  it 
made  a  profit  in  1981  of  $97  million  before 
extraordinary  items,  up  nearly  $22  mil¬ 
lion  from  the  previous  year. 

Profit  after  extraordinary  transactions 
totalled  $100.8  million,  up  from  $68.2  mil¬ 
lion  in  1980. 

The  company,  owner  of  42  Canadian 
daily  newspapers  and  126  newspapers 
worldwide,  said  its  net  income  per  Class 
A  and  B  share  for  1981  before 
extraordinary  items  was  $1 .%,  compared 
with  $1.53  a  year  ago. 

Last  year  the  company  acquired  6  new 
daily  newspapers  in  the  U.S.  and  formed 
an  equal  partnership  with  Abitibi-Price 
Inc.  to  own,  operate  and  expand  Abitibi- 
Price’s  newsprint  mill  at  Augusta,  Ga. 
Thomson  invested  $50  million  in  the 
partnership  last  January. 

Financing  of  $240  million  to  be  invested 
in  the  project  by  the  partners  has  been 
arranged,  Thomson  said  in  a  news  re¬ 
lease. 

The  company  said  capital  spending  for 
1981  on  new  plant  and  equipment,  and 
work  on  existing  plants  cost  $20  million. 

The  company  added  that  it  expected 
operating  results  for  this  year  to  “contin¬ 
ue  to  be  satisfactory.” 


STUDENT  AID —  Laura  Sterling,  (cen¬ 
ter),  and  Kathleen  Lambert  were  named 
the  1982  recipients  of  the  Donald  and 
Flora  Borg  Merit  Scholarship  Awards. 
They  will  each  receive  $4,000  toward 
their  college  educations  through  this  pro¬ 
gram  established  as  a  tribute  to  the  late 
owners  of  the  Record,  benefitting  students 
in  Record  families.  Miss  Sterling  is  the 


daughter  of  regional  home  delivery  man¬ 
ager  Branford  Sterling,  and  Miss  Lambert 
is  the  daughter  of  entertainment  editor 
Virginia  Lambert.  Malcolm  A.  Borg, 
chairman  of  the  board  of  the  Record, 
(left),  and  son  of  the  late  Donald  and 
Flora  Borg,  presented  certificates  to  the 
two  young  women,  both  of  whom  are 
honor  students. 


season  games  of  Mullens,  a  school  in  a 
county  adjoining  Beckley. 

The  newspaper  arranged  for  a  special 
Melanie  Hall  Night  at  the  school.  The 
occassion  included  speeches  by  the 
town's  mayor  and  members  of  the  board 
of  education  and  the  singing  of  the  Cana¬ 
dian  national  anthem  by  one  of  the  news¬ 
paper's  sports  writers,  Joe  Koch. 

An  overflow  crowd  of  800  persons 
packed  the  small  gym  more  to  catch  a 
glimpse  of  their  Canadian  superfan  than 
to  watch  Mullens  chalk  up  another  in  a 
long  line  of  victories. 

Hall  became  interested  in  Mullens 
when  she  was  a  graduate  student  at  Mar¬ 
shall  University  in  Huntington,  W.Va. 

Besides  sponsoring  her  trip  to  West 
Virginia,  the  Beckley  newspaper  pub¬ 
lished  a  souvenir  Page  I  on  Melanie  Hall 
and  provided  the  school  with  800  copies 
for  free  distribution. 


Super  Bowl  victory 
book  published 

Within  a  month  of  the  49er’s  Super 
Bowl  victory,  the  Peninsula  Times  Tri¬ 
bune,  Palo  Alto,  Calif.,  released  a  256- 
page  book,  chronicling  the  team’s  cham¬ 
pionship  season. 

Entitled  49er  FEVER!,  the  book  was 
written  by  Leonard  Koppett,  editor  of  the 
Times  Tribune,  and  the  newspaper’s 
sport  staff. 

The  first  copies  were  delivered  to  the 
Times  Tribune  just  26  days  after  the 
49er’s  Super  Bowl  XVI  victory  on  Jan¬ 
uary  24.  Complete  distribution  of  the 
book  throughout  northern  California 
retail  outlets  is  now  being  accomplished. 

The  newspaper's  president  and  chief 


Special  night 
for  superfan 

Every  sports  department  receives  tele¬ 
phone  calls  from  fans  inquiring  about  the 
scores  of  basketball  teams  they  cover. 

But  the  sports  department  of  the 
Beckley  (W.Va.)  Post-Herald  routinely 
receives  a  call  from  2,000  miles  away. 

The  call  comes  from  Winnipeg, 
Canada. 

The  interest  shown  by  Canadian  Mela¬ 
nie  Hall  inspired  the  newspaper  to  invite 
the  superfan  to  one  of  the  last  regular 


executive  officer,  William  J.  Rowe,  com¬ 
mented,  “It  was  appropriate  that  we  pub¬ 
lished  this  book  because  the  Times  Tri¬ 
bune  is  the  local  newspaper  that  serves 
Redwood  City,  where  the  team's  training 
base  is  located.” 


(Continued  from  page  42) 

their  work  at  a  Chinese  newspaper  is  their  second  or  third  job. 

The  new  wave  of  Chinese  immigrants,  well  educated,  read 
the  mainstream  American  newspapers  for  domestic  and 
international  news.  But  they  rely  on  the  Chinese  newspapers 
for  news  from  their  home  land.  More  importantly,  they  regard 
Chinese  newspapers  as  a  major  source  of  material  for  gossip. 
To  cater  to  the  interest  of  readers,  Chinese  newspapers 
devote  an  average  of  72%  of  their  news  columns  to  politics  in 
China  and  Taiwan,  Chinese  film  and  television  personalities, 
essays,  serials  of  novels  and  sensational  crime  news  in  Hong 
King  and  Taiwan.  But  they  tend  to  use  an  increasing  number 
of  American  news  service  stories  and  pictures.  They  also 
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publish  the  Chinese  version  of  articles  translated  from  Time, 
Newsweek  and  U.S.  News  and  World  Report. 

The  Chinese  language  press  is  no  longer  “the  Chinatown 
press”  which  catered  to  the  older  generations  of  non-English 
speaking  Chinatown  inhabitants.  The  newly  founded  Chinese 
newspapers  meet  the  needs  of  new  arrivals  from  Hong  Kong. 
Taiwan,  China  and  Southeast  Asia  -  businessmen,  pro¬ 
fessionals,  students,  retirees  and  refugees  --  who  desire  to 
maintain  the  cultural,  economic  and  political  ties  with  either 
China  or  Taiwan,  and  in  many  cases  with  both  sides  of  the 
Taiwan  Straight.  Today's  Chinese  newspapers  in  the  United 
States  have  gone  out  of  Chinatowns.  Anywhere  in  he  United 
States  you  find  a  Chinese  family,  you  are  likely  to  find  a 
Chinese  newspaper. 
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Hersh:  Editors  “suckered” 
often  by  fake  stories 


By  Steve  Nash 

Look  beneath  news  credibility  pro¬ 
blems  and  you’ll  see,  not  “Jimmy’s 
World’’,  but  that  fixture  of  journalistic 
contention,  objectivity. 

That  was  one  of  the  few  things  James 
G.  Kilpatrick  and  Seymour  Hersh 
seemed  to  agree  on  March  18  when  they 
appeared  at  a  public  symposium  at  the 
University  of  Richmond,  Virginia. 

Kilpatrick  was  literally  on  familiar 
ground.  He  said  it  was  difficult  for  him  to 
resist  the  temptation  to  reminisce  about 
his  25  years  at  the  Richmond  News 
Leader. 

Hersh,  on  the  other  hand,  was  chided 
by  one  of  the  audience  of  about  250  for 
prefacing  several  remarks  with  “I’m  sor¬ 
ry,  but  .  .  .’’ 

His  explanation:  “Well,  this  is  Rich¬ 
mond,  Virginia.  I’m  not  in  the  Harvard 
Yard.’’ 

In  a  Newsweek  poll  taken  soon  after  the 
Janet  Cooke  incident,  33%  of  the  respon¬ 
dents  said  reporters  “Often  make  things 
up.’’  Hersh  and  Kilpatrick  said  the  sus¬ 
picion  is  not  entirely  unwarranted. 

“We’ve  bred  up  a  new  generation  of 
reporters  who  have  no  respect  for  the 
truth,  and  no  respect  for  the  old  ideals  of 
journalism,’’  Kilpatrick  charged. 

Hersh  cautioned  against  belaboring  the 
Washington  Post  and  other  papers  for 
being  “suckered”  by  fake  stories  but,  he 
said,  “It  happens  more  often  then  you 
think.” 

Alf  Goodykoontz,  executive  editor  of 
the  Richmond  Newspapers  and  part  of 
the  panel  on  local  news  credibility,  said 
fabricated  stories  are  extremely  rare  and 
attract  intense  media  atttention  partly 
because  of  that  rarity,  local  political 
reporters  play  by  a  different  set  of  rules 
than  the  Washington  press  corps,  he 
added. 

Merger  plans 

William  Wood,  ombudsman  for  the 
Norfolk  Newspapers  said  the  “great 
mass  of  the  public”  is  unconcerned  about 
such  weighty  matters  as  credibility,  it  has 
been  several  months  since  the  Norfolk 
papers  announced  merger  plans,  he 
noted,  and  he  has  yet  to  receive  a  com¬ 
ment  from  the  public,  but  when  betting 
lines  were  dropped  from  the  sports  pages, 
when  “Garfield”  was  missing  from  the 
comics,  and  when  the  tv  logs  were 
altered,  he  was  inundated  with  calls  and 
letters. 

Kilpatrick,  now  the  nation’s  most 
widely  syndicated  political  columnist  and 
Hersh,  who  broke  the  My  Lai  story  as  a 
freelancer  and  stories  on  CIA 
involvement  in  Chile,  Kissinger’s  wire 


taps,  and  CIA  domestic  spying  as  a  New 
York  Times  reporter,  spent  relatively  few 
words  on  outright  fakes. 

Kilpatrick  instead  scored  anonymous 
sources,  leakers,  and  bias  as  factors  in  the 
public’s  loss  of  faith  in  the  media. 

Analysis  stories 

Reading  from  a  recent  New  York 
Times  “Analysis”  piece  on  El  Salvador 
that  he  soon  wadded  up  and  threw  away, 
Kilpatrick  listed  its  sources:  “one  senior 
official,”  “critics,”  “A  senior  official,” 
“administration  officials,”  “senior  offi¬ 
cials,”  “an  intelligence  official,”  “offi¬ 
cials,”  and  “most  officials.” 

Kilpatrick  said  most  readers  don’t 
understand  what  “analysis”  means,  and 
that  the  blurred  distinction  between  news 
and  editorial  opinion  is  “one  of  the  big 
things  that’s  gotten  us  into  the  fix  we  are 
in.” 

“Out  of  the  clean  lake  of  straight  news, 
fairly  and  objectively  reported,  arises  the 
poison  gas  of  concealed  opinion  that  runs 
through  such  great  newspapers  as  the 
Washington  Post  and  the  New  York 
Times,”  said  he. 

Kilpatrick  gave  a  final  reason  for  loss  df 
credibility  (which,  he  said,  is  unlike 
virginity  because  it  can  be  regained):  lack 
of  patriotism.  “We’re  widely  regarded  by 
the  American  people  as  being  too  big  for 
our  britches,  as  having  abused  our  civic 
responsibilities,”  he  said. 

For  instance,  the  Post  was  right  to  pub¬ 
lish  a  recent  leak  about  CIA  designs  in 
Nicaragua,  but  wrong  not  to  go  after  and 
publically  identify  the  sources,  he 
argued. 

Hersh’s  turn 

When  Hersh’s  turn  came  he  picked  up 
this  thread,  calling  such  sources  patriots, 
not  traitors. 

Kilpatrick’s  ideas  on  political  reporting 
would  be  okay  in  Plato’s  “Republic,” 
where  governemnt  leaders  are  truthful 
and  honorable,  but  journalism  has  had  to 
respond  to  governments  duplicity  by 
“stretching  some  of  the  old  rules,” 
according  to  Hersh. 

“That  doesn’t  mean  I  don’t  care  as 
much  about  accuracy,  and  that  I’m  not  as 
pained  by  sloppy,  drivel  story  like  the  one 
Jack  read,  it  doesn’t  mean  we  shouldn’t 
do  everything  possible  to  verify  what 
we’re  doing,”  he  said. 

Hersh  has  concluded  that  “it’s  their  job 
to  keep  it  secret,  and  it’s  my  job  to  get 
it  ...  I  guess  I  would  have  been  consid¬ 
ered  a  traitor  in  different  times.  I’m  just 
saying  it’s  not  as  simple  as  you  think.” 

Hersh  conceded  the  value  of  news  that 
passes  along  what  government  officials 
have  to  say,  “just  like  Tanjug,  or  the 


Chinese  News  Agency,  or  the  Cuban 
News  Agency.” 

But  reporters  can  develop  their  own 
views  about  which  stories  are  significant 
and  which  will  let  the  public  know  “more 
of  the  truth  .  .  .  the  problem  with  facts  is 
they  often  don’t  tell  you  the  truth.” 

He  came  to  an  “objective,  rational” 
opinion,  for  example,  that  the  war  in  Viet¬ 
nam  “stank.” 

“It’s  because  of  that,  that  a  lot  of  peo¬ 
ple  learn  about  the  My  Lai  incident,  a  lot 
of  journalists  knew  about  it  and  most  peo¬ 
ple  laughed  it  off  .  .  .we  felt  a  commit¬ 
ment  to  do  what  we  could.  My  Lai, 
whether  you  like  it  or  not,  was  a  reality.” 

Hersh  said  his  point  of  view  determines 
which  stories  to  cover,  but  does  not  result 
in  bias  or  inaccuracy  when  reporting  the 
story. 

A  recent  Harris  Poll  found  that  respon¬ 
dents  who  have  “a  great  deal  of  confi¬ 
dence”  in  the  press  declined  from  29%  to 
19%  over  the  last  15  years. 

“I’d  say  that  I  don’t  care  what  the  polls 
show.  We’re  the  messengers,  and  the 
messengers  in  bad  times  often  don’t  have 
very  high  ratings,”  said  Hersh.  “Often, 
not  even  in  good  times,  that  isn’t  what’s 
important,  it  seems  to  me.” 

National  Examiner 
moves  to  Florida 

The  tabloid  National  Examiner  is  mov¬ 
ing  its  editorial  department  from  Mon¬ 
treal  to  West  Palm  Beach,  Fla.,  causing 
15  people  to  lose  their  jobs. 

Editorial  employees  of  Globe 
International,  Inc.,  which  publishes  the 
Examiner  and  the  tabloid  Globe,  recently 
joined  The  Newspaper  Guild,  which  has 
petitioned  the  Quebec  Labor  Department 
to  be  certified  as  their  bargaining  agent. 

Fredrick  Wilson,  president  of  Guild 
Local  111,  suggested  the  layoffs,  which 
take  effect  immediately,  are  the  com¬ 
pany’s  way  of  responding  to  the  organiz¬ 
ing  drive. 

A  similar  move  was  contemplated  in 
1980  but  fell  through  when  promised 
incentives  in  Florida  didn’t  materialize, 
he  said. 

‘Form’  goes  to  $1.75 

The  single  copy  price  of  the  DAILY 
RACING  FORM  has  been  raised  from 
$1 .50  to  $1.75.  The  April  1  increase  in  the 
price  of  newsprint  to  $525  a  metric  ton 
and  the  continuing  escalation  of  material 
and  production  costs  necessitates  the 
first  price  boost  in  three  years,  manage¬ 
ment  said.  Some  news  features  in  statis¬ 
tics  for  horse  owners  and  players  are 
being  added  to  the  traditional  charts,  rac¬ 
ing  news  and  a  column  of  Reuters  global 
news  briefs.  The  Racing  Form,  founded 
in  1894,  is  now  the  highest  priced  daily  in 
the  U.S.,  with  circulation  of  about 
100,000  copies  in  four  editions. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


DO-IT-YOURSELF  AUTO  CARE,  weekly,  time¬ 
ly,  understandable:  running  3  years:  a  circula¬ 
tion.  lineage  plus:  samples,  information:  Bill's 
Car  Care,  2776  Topic  Hills  Dr,  Cincinnati  OH 
45211;  (513)  922-2409. 


GARDENING 


BOOST  READERSHIP,  advertising!  Award* 
winning,  illustrated,  weekly  gardening  tips. 
■MASSON,  Box  66,  Needham  MA  02192. 


GENERAL 


CHILDREN  learn  about  nature  through  "Uncle 
Walt's  Animal  Farm"  column  (illustrated).  Free 
samples.  Cinderella  Adventures.  PO  Box  2216, 
Clearbrook  BC  Canada  V2T  3X8. 


DO  YOU  NEED  A  REASONABLY  PRICED  Wash¬ 
ington,  DC  connection?  We  have  White  House 
and  Congressional  correspondents  and  prepare 
political  profiles  or  general  interest  articles. 
Circulation  boosting  "Evergreen"  pieces  from 
the  significance  of  military  statues  to  capital 
punishment  on  file.  Is  cable  tv  coming  to  your 
area?  Articles  of  varying  length  on  the  future  of 
cable  tv.  political  implications,  franchising 
scandals,  the  Orwellian  and  privacy  aspects, 
etc.  Will  Halterman,  Editor,  Writers  Unlimited 
Features  Syndicate.  Box  #4391,  Washington 
DC  20912;  (202)  723-1715. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


OVER  100  FEATURES;  Cartoons,  puzzles, 
humor,  info,  kids:  some  daily.  B^  catalog  $3 
refundable  with  order.  DBI,  177(X)  Western 
69e,  Gardena  CA  90248. 


MONEY 


"MORE  FOR  YOUR  MONEY"-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th.  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate,  7  Charles  Court,  Middletown 
NY  10940;  (914)  692-4572. 


MOVIE  REVIEWS,  interviews  with  photos  of 
celebraties  and  national  political  figures. 
International  Photo  News,  ^x  2405,  West 
Palm  Beach  FL  33402;  (305)  793-3424. 


NOW  RUN  REVIEWS  OF  FILMS  actually  runn- 
I  ing  in  your  city.  Send  me  titles  of  current  and 
I  upcoming  movies  and  get  reviews  of  length  you 
I  specify  ^  return  mail.  Samples  on  request. 

I  Also  Ciscar  predictions.  Howard  G  Ox>k,  5555 
East  14th  St,  #528,  Tucson  AZ  85711. 


REAL  ESTATE 


HOUSE  CALLS — Miami  Herald,  Dallas  News, 
Buffalo.  Rochester.  San  Antonio.  Yakima.  Pon¬ 
tiac  etc.  7th  year.  National  award  says,  "con¬ 
cise,  entertaining,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  240  Hemingway, 
Rochester  NY  14620;  (716)  271-6230. 


SPECIAL  INTEREST 


MYSTERY  FORUM  by  Bob  Myers  sorts  through 
the  more  than  400  mystery  and  detective  titles 
published  each  year.  On  a  weekly  basis  the  550 
word  column  reviews,  analyses,  give  the  clues 
and  names.  Feature  Associates.  3334  Kerner 
Blvd,  San  Rafael  CA  94901. 


SPORTSMEDICINE 


SPORTS  HEALTH— WASHINGTON  POST. 
BOSTON  GLOBE.  Gannett  News  Service  are 
excerpting  this  250,000  word,  illustrated  book 
by  BiKton  Red  ^x  physician  William  South- 
mayd  and  Marshall  Hoffman.  PLAYBOY  calls 
1  SPORTS  HEALTH  the  best  book  in  the  sport- 
I  smedicine  field.  Perfect  tor  weekend,  living 
I  and  sports  sections.  8019  Lewinsville  Rd, 
McLean  VA  22102;  (703)  442-9292. 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


ANNOUNCEMENTS  •  ANNOUNCEMENTS 

'I  - 

BUSINESS  OPPORTUNITIES  NEWSPAPER  BROKERS 

FORMER  WALL  STREET  JOURNAL  EXECU-  ED  0  MEYER,  Licensed  Broker-Appraisals- 
TIVE  offers  amazing  opportunity.  Own  a  TV;(^nsultation-Sales.  Suite  lOl-E,  300  W 
News  Magazine.  Earn  $50-75,(XX)  -f  yearly.  |  Franklin  St,  Richmond  VA  23220.  (804)  M3- 
$12,000  total  investment.  (212)  243-6800.  '  7816  or  266-1522. 


NEW  YORK  CITY  Weekly  Newspaper.  12-year- : 
old  money-maker.  Circulation  llO.OOO-t-. 
Owner/Editor  seeks  retiring  role.  Write  Suite 
202.  1751  2nd  Av,  NYC  10028.  | 

_ I 

NEWSPAPER  APPRAISERS  ! 

APPRAISALS  FOR  ESTATE  TAX,  partnership.  I 
loan,  depreciation  and  insurance  purposes.  I 
Sensible  fees.  Brochure.  Marion  R  Kr^biel.  j 
Box  B8.  Norton  KS  67654  or  Robert  N  Bolitho, ' 
Box  7133,  Shawnee  Mission  KS  66207.  I 

VALUATIONS  PERFORMED  for  estate,  tax.  | 
merger,  sale  and  other  purposes.  Hempstead  & ' 
Co.  21  E  Euclid  Av,  Haddonfield  NJ  08033; , 
(609)  795-6026.  j 

I  ^ 

NEWSPAPER  BROKERS  | 

Appraisals,  Mergers.  Sales.  ! 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
Box  109.  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts  pro- ' 
fessional,  confidential  nemtiations  for  sale  and  i 
purchase  of  highest  quality  daily  and  weekly  ; 
newspapers  in  the  country.  Before  you  consider  ' 
sale  or  purchase  of  a  property,  you  should  call  { 
(813)  733-8053  d^ime;  (813)  446-0871  1 
nights:  or  write  Box  3364,  Clearwater  Beach  FL  i 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS  i 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619  ! 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  KSt,  NW 
Wcshington  DC  20005 
(202)  NAtional  8-1133 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


DEADLINE 

CHANGE 


Due  to  the 
Good  Friday  holiday 
the  deadline  for  classi¬ 
fied  ad  copy  for  the  April 
10  issue  will  be 
Monday,  April  5,  1  pm 
(EST). 


E&P  Classifieds 
(212)  752-7050 


MAKE  A  DATE! 


The  place  where  the  elite  meet 
EDITOR  &  PUBLISHER’S  CLASSIFIED  PAGES 
Select  the  issues  best  suited  for  you  to  arrange  appoint¬ 
ments  at: 

ANPA — April  26-28  (San  Francisco) 

ASNE — May  4-7  (Chicago) 

INPA — May  2-5  (San  Francisco) 

ANPA/RI— )une  19-23  (Dallas) 

Use  the  order  form  in  this  issue  to  reserve  your  space 
NOW!  Make  E&P  your  ‘hotline’  to  the  people  you’ve 
been  trying  to  meet. 

DEADLINE:  Every  Tuesday,  2PM  (EST) 

E&P  CLASSIFIEDS 
(212)  752-7050 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  2,  1982 

LINE  ADS  POSITIONS  WANTED 

1  week  — $4  50  per  line.  1  week  — $3.00  per  lirte. 

2  weeks — $4.00  per  line,  per  issue  2  weeks — $2.50  per  line,  per  issue. 

3  weeks— $3  40  per  line,  per  issue.  3  weeks — $2.25  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue.  4  weeks — $2.00  per  line,  per  issue. 

Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  times-$70 
per  column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 
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ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


INDUSTRY  SERVICES 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specialising  in  the  best  Southern  markets.  114 
Wickersham  Or.  Savannah  GA  31411;  (912) 
59^931.  day  or  night. 


KREHBIEL-BOLITHO.  INC 
Over  5(X)  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL.  "Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO.  "Kansas  City  Office." 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office  (913)  381-8280 


MEL  HODELL.  Newspaper  Broker. 
PO  Box  2277.  Montclair  CA  91763 
(714)  626-6440 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE.  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 


THE  MIDWEST 
BROKERS  AND  APPRAISERS 

of  weekly  newspapers 
and  small  dailies 

ROY  HOLDING  AND  ASSOCIATES 
Box  212.  Galva  IL  61434 
Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers-Our  only  business 


NEWSPAPER  CONSULTANTS 


IMPROVE  YOUR  management  skills,  revenues, 
employee  productivity  and  control  expenses. 
33  years  experience  with  Park,  Thomson,  Co¬ 
pley.  Horvitz. 

Contact:  ROBERT  J  ROSSI 
Management  Ckmsultant  for  Newspapers 
227B,  RRl.  Brookneal  VA;  (804)  376-3021 


JAMES  M  ADKINS,  Sr,  44  years  in  newspaper- 
all  consultant  services  and  special  advertising 
and  advertising  promotions.  (303)  841-4087, 
8102  Windwood  Way,  Parker  CO  80134. 


NEWSPAPERS  FOR  SALE 


PICK  ONE — Two  paid  circulation  Zone  1  rural 
weeklies.  Mom  and  Pop.  Both  gross  between 
60-75K.  Box  4017,  Editor  &  Publisher. 


PROFITABLE  county-seat  weekly  in  Alabama 
with  lots  to  report.  Ideal  for  couple.  Only 
$20,000  down.  Owner  will  finance  remaining 
$70,0(X)  for  up  to  20  years. 

WAYNE  CHANCEY,  PO  Box  86,  Headland  AL 
36345:  (205)  693-2619. 


SMALL  southern  California  area  weekly. 
Established  58  years.  Available  for  immediate 
sale.  Great  opportunity  and  potential  for 
individual  or  chain.  Box  3983.  Editor  &  Pub¬ 
lisher. 


TEXAS  COUNTY  SEAT  weekly.  $25,000  down. 
City  20,000,  county  67,000,  retail  $151  mil¬ 
lion.  Absentee  owned  chain  daily  competition. 
Production  plant  close  by.  Bill  Berger.  Associ¬ 
ated  Texas  Newspapers.  Inc.  1801  Exposition, 
Austin  TX  78703:  (512)  476-3950. 


THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3957,  Editor  & 
Publisher. 


WEEKLY  in  Zone  5.  One-hundred-year-old  cou- 
ty  legal  newspaper  with  growing  paid  circula¬ 
tion  and  potential  to  gross  more  than 
$100,000.  Will  sell  with  or  without  typesetting 
and  production  equipment.  Serious  inquiries 
only.  Reply  to  Box  4027,  Editor  &  Publisher. 


NORTHERN  New  Jersey.  Strongly  entrenched 
small  weekly  group.  Last  years  gross  over 
$350,(X)0.  Owner  has  other  interests.  Must 
sell.  $250. 0(X).  Box  4023,  Editor  &  Publisher. 


PRACTICALLY  RECESSION-PROOF 
National  Blue  Ribbon  Weekly  Newspaper  in 
Mid-Atlantic  boom  area.  Doing  more  than  $300 
thousand  gross.  Usual  asking  price  and  terms. 
COUNTY  SEAT  WEEKLY  in  historic  Maryland 
Eastern  Shore.  One  of  the  few  remaining  1 50- 
year-old  newspapers  priced  right  for 
development. 

Confidential  information  to  reliable  inquirers. 
Edwin  0  Meyer,  Licensed  Broker.  Suite  lOl-E, 
300  W  Franklin,  Richmond  VA  23220;  (804) 
643-7816. 


AWARD-WINNING  weekly  in  national  resort 
area;  Zone  9;  moneymaker  for  your  newspaper 
^up:  $300,000;  Box  3978.  Editor  &  Pub¬ 
lisher. 

GROWING  NEW  YORK  WEEKLY.  $170,000 
gross  in  1981.  Terms.  Financial  information 
requested.  Box  3934.  Editor  &  Publisher. 

NEWSPAPERS  WANTED 

EXPERIENCED  journalist  with  drive,  ambition 
and  capital,  wants  partnership  in  weekly  news¬ 
paper.  Box  3940,  Editor  &  Publisher. 

FORMER  NAVAL  OFFICER  seeks  rural  weekly 
in  northern  New  England  or  Virginia.  To  13K 
with  25%  down.  Mike  Hurley,  14  Davis  St, 
Somerset  MA  02726. 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

I'LL  TRADE  MY  4. 5  ACRES  in  a  Wyoming  resort 
town  for  your  $250M  weekly  or  as  down  pay¬ 
ment  tor  up  to  $800M  property.  City  limits, 
commercial  or  residential  zoned.  Great  tax 
advantages  in  trading.  (307)  864-9481  eve¬ 
nings. 

SMALL  DAILIES  and  paid  weeklies  wanted  in  or 
near  Texas  grossing  over  $100,000.  Please 
write  Box  3758.  Editor  &  Publisher.  All  replies 
kept  confidential. 

PUBLICATIONS  FOR  SALE 

FLORIDA  TV  FACTS  franchise  established  4 
years.  Investment  returned  in  6  months.  PO 
Box  3063.  Tallahassee  FL  32303. 

TV  MAGAZINE,  Mid-South,  4-city  university 
area,  growing  business  area,  $30,000  part- 
time  possible.  Priced  way  below  $80,000 
gross.  Owner  has  other  interests.  Box  4034, 
Editor  &  Publisher. 

PUBUCATIONS  WANTED 

WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671.  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 

SHOPPING  GUIDES 

SEASONS  GREETINGS 

Well  positioned  shoppers  and  free  products 
thrive  on  recessions.  Saving  money  is  not  an 
option  to  thousands  of  your  readers— If  you're 
not  thriving  call  Estil  Cradick  and  let's  find  out 
why.  950  Parkwood  Dr,  Dunedin  FL  33528; 
(813)  733-1678. 

INDUSTRY  SERVICES 

Circulation 

Consulting 

If  you  are  looking  for  better 
circulation  sales,  profits  and 
productivity,  look  no  further. 
Just  one  quick  phone  call  will 
bring  you  my  36  years  of 
extensive  and  successful 
experience.  From  pressroom 
to  banking  and  collections. 
Satisfaction  guaranteed. 

Ray  W.  Gilliland 

Retired  Circulation  Director 
Lancaster,  PA,  Newspapers, 
Inc. 

36  Peach  Lane,  Lancaster  PA 
17601 

(717)  569-1785 

CIRCULATION  PROMOTION 
SERVICES 


MID-SIZED  DAILIES 
Circulation  Down??? 

Call  James  M  Scutellaro.  (617)  438-7922. 


CIRCULATION  SERVICES  j 

NO  NEWSPAPER  IS  TOO  LARGE  or  too  small  i 
for  our  organization  to  give  your  circulation 
figure  a  bwst.  Over  18  years  experience  in  i 
t^emarketing.  Use  the  BEST  and  it  will  cost  i 
you  LESS.  Write  or  call:  Campbell  and  Associ-  ' 
ates,  3864  Center  Rd,  #10C.  Brunswick  OH 
44212;  (216)  225-7440  or  (216)  467-3554.  . 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


ED  SALZMAN  builds  circulation.  Specializing 
in  telephone  and  crew  sales;  analysis, 
development  and  establishing  in-house  pro¬ 
grams.  Call  (703)  955-2638. 


COIN  RACK  and  mechanisms  service.  Rack  re¬ 
pair  and  refurbishing.  Coin  mechanisms 
exchanged  for  price  changes.  Check  our  rates. 
No  job  too  small.  Mr  Farrell  (313)  453-5308. 


THE  NUMBERS  GAME  j 

(Weeklies  and  Dailies) 

If  you  want  quanity  call  the  rest... But  if  you  ! 
want  QUANITY  and  QUALITY  call  the  best!!!  I 
Specializing  in  weeklies  and  mid-sized  dailies.  ; 
Call  CIRCULATION  CLIMBERS,  James  M  ! 
Scutellaro,  (617)  438-7922  (serving  all 
Zones). 


TELEPHONE  SALES  SPECIALISTS 
Circulation  Marketing  Promotions  and  Tel-Sel, 
Inc.  are  currently  producing  thousands  of  var- 
ified  orders  for  our  client  newspapers.  For  a 
program  tailored  to  your  needs,  call  Phil  Pfef- 
fer,  (609)  346-0180. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 


EDITORIAL  SERVICES 


WRITING  COACH — Intensive  one-on-one  work 
in  your  newsroom.  Experience:  25  years  as 
ward-winning  reporter,  freelance  and  teaching. 
Flexible  schedule,  references,  results.  Box 
4022,  Editor  &  Publisher. 


MARKETING  & 
READERSHIP  RESEARCH 


INCREASE  LINAGE  REVENUE! 
Newspaper  Research  at  Cost  Effective  Prices. 
PLUS  the  marketing  tools  needed  to  stimulate 
your  salesforce.  References  and  brochure  upon 
request. 

CONSUMER  DATA.  319  Clematis.  West  Palm 
Beach  FL  33401.  Call  collect,  (305)  655- 
0926. 


MARKETING  SERVICES 


INCREASE  YOUR  SUBSCRIBER  share  of  mar¬ 
ket  with  Mediamax.  Cost  effective  telephone 
and  crew  sales  programs.  National  references 
upon  request.  IJon  White  (716)  631-8220. 


MEDIA  CONSULTANT 


HEIGHTEN  EDITORIAL  QUALITY  and  survival 
capacity.  Revealing  evaluations,  imperative  re¬ 
commendations  from  19-year  curator  of  the  ori¬ 
ginal  George  Polk  Memorial  Awards.  JH  Jaffe 
Associates.  Box  3967,  Editor  &  Publisher. 


MICROFILM 


LAWRENCE 

Microfilming 

Newspapers  Microfiled 
PO  Box  1015 
Fuquay-Varina  NC  27526 


TYPESETTING  SERVICES 


METRO  AREA  EDITORIAL,  make-up,  com¬ 
puterized  typesetting,  related  services  by  New 
York-trained  professionals  at  low  New  England 
prices.  Tabloids,  newsletters,  magazines. 
Door-todoor  delivery.  New  York  City,  Boston. 
Washington  references  upon  request.  Contact 
Interstate  Graphics,  Inc,  Rt  7.  Arlington  VT 
05250  or  call  (802)  375-2566. 


EQUIPMENT  &  SUPPLIES... 


CAMERA  &  DARKROOM 


FOR  SALE— PAWO  direct  image  color  enlarger- 
camera  size  up  to  30x40  with  all  lenses  and 
screens.  Nearly  new  can  be  seen  running.  I 
Priced  to  sell.  Call  Mr  Stuart,  (212)  241-1600 
or  write  Box  4003,  Editor  &  Publisher. 


KAMERAK  SQUEEZE  LENSES  , 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to  ' 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)437-2779  1 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  .  .  ' 

Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25%  i 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278  : 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  given 
in  the  od,  do  Editor  &  Publislier,  575  Lex¬ 
ington  Av,  New  York,  NY  10022. 

Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Include  only 
moteriol  which  con  be  forwarded  in  o  large 
monilo  envelope.  Editor  &  Publisher  is  not 
responsible  for  die  return  of  ony  material 
submitted  to  its  advertisers. 


COMPUTER  SOFTWARE 


IF  YOU'VE  WANTED  to  get  into  computerized 
bookkeeping,  here's  the  way  to  do  it  easily  and 
inexpensively.  We  have  an  accounts  receivable 
program  designed  for  small  to  medium  news¬ 
paper  or  shopper  operations  which  runs  on 
Radio  Shack  Model  II  microcomputer.  It  has 
nine  posting  categories,  including:  display, 
classified  display,  regular  classified,  legal,  job 
printing,  web  printing,  other  and  receipts.  The 
program  is  very  "user  friendly."  You  don't  need 
a  degree  in  computer  science  to  operate  it.  It 
calculates  service  charges  and  prepares  ite¬ 
mized  statements  for  end  of  month  billing, 
including  individual  statements  needed  for 
coop  reimbursement.  The  program  generates 
over  35  information-packed  reports,  and  over¬ 
all.  isan  extremely  valuable  business  tool.  Fora 
brochure  describing  the  program  in  detail, 
write:  The  Chiefland  Citizen,  Drawer  980. 
Chiefland  FL  32626,  or  call  Walter  H  Wilson  at 
(904)  493-4796. 


NEWSPAPER  COMMERCIAL 
PRINTING  OFFICE  SUPPLY 
ACCOUNTS  RECEIVABLE  system  developed  by 
a  multi-faceted  publisher  to  handle  all  types  of 
receivables  from  invoicing  to  statement  genera¬ 
tion.  Fully  capable  with  our  general  ledger, 
payroll  and  accounts  payable  programs.  Sales 
analysis,  aging  and  senrice.  Charge  calcula¬ 
tions  are  alT supported.  Requires  Radio  Shack 
Model  II.  Programs  can  be  modified  to  meet 
your  needs  and  size  requirements.  For  further 
information  contact  Richard  Tidwell.  Critten¬ 
den  Publishing  Co.  PO  Box  459,  W  Memphis 
AR  72301;  (501)  735-1010. 
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EQUIPMENT  &  SUPPLIES 
COMPUTER  SOFTWARE 


EQUIPMENT  &  SUPPLIES 
_  MAILROOM 


EQUIPMENT  «L  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


ACCOUNTS  RECEIVABLE  SOFTWARE  i 

Designed  Iw  a  publisher  for  the  Radio  Shack 
computer.  Prints  journals,  bills,  agingand  tear-  | 
sheet  reports.  Handles  interest  charges,  calcu-  1 
lates  rates  and  allows  month-end  volume  dis-  I 
counts.  Retains  6-month  detail  for  1000 
customers.  Both  software  and  hardware  for 
under  $13,000.  Call  or  write  for  sample  re-  i 
ports.  Publisher,  Control  Systems,  Steve  Kuck-  j 
uk,  (715)  526-6188,  PO  Box  476,  Shawano  1 
Wl,  54166.  I 


CUSTOMIZED  BUSINESS  SYSTEMS  1 
Looking  for  sophisticated  businessandcircula- 
tion  systems  tailored  for  your  newspaper?  CDS,  i 
Inc  offers  proven  systems  in  circulation,  ! 
accounts  receivable,  payable,  payroll,  and  I 
general  ledger.  We  have  installed  and  modified  1 
systems  for  newspapers  with  circulations  vary-  * 
ing  from  10,000  to  300,000.  Call  collect  tor  1 
more  information  (913)  381-1109,  or  write  i 
CDS,  Inc,  c/o  Sun  Publications,  Interstate  435  I 
at  Metcalf  Av,  Overland  Park  KS  66212.  i 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


COMPUTERS 


NEX  Front-end  system.  Five  terminal  network. 
Behive  terminals.  Full  spare  boards  kit. 

(215)  867-2002 


PDP8E.  16K,  2  RK05J's,  TU56,  LA36.  VT05. 
paper  tape  reader  and  punch,  line  printer  ; 
interface.  Has  been  maintained  by  DEC  field  I 
service.  Call  Dave  Sonnichsen,  (415)  342-  | 
0705. 


TELERAM 

SPECIAL 

SALE 


Text  editing  portable  terminals  in  excellent 
operating  condition.  8  Model  P  18^.  price 
$2995  each,  6  Model  P  1880,  Price  $995 
each.  The  above  will  be  provided  with  a  carrying 
case,  2  cassettes,  keyboard,  cable,  and  line  j 
cord.  60  day  warranty.  j 

Teleram  Cmmunications Corporation,  2  Corpo-  i 
rate  Park  Drive,  White  Plains  NY  10604;  (914)  I 
694-9270.  I 


WANTED  TO  BUY 

Used  DEC  or  CFI  computer  equipment.  Re¬ 
spond  to  Box  3995,  Editor  &  Publisher. 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


MAILROOM  machinery  rebuilt.  Specialists  in; 
Sheridan  Insert.  Sta-Hi  and  Idab  stacker  and 
conveyor  repairs.  We  also  stock  used  inserters, 
stackers,  newspaper  conveyors,  and  related 
parts.  For  more  information  write  Lemish  News¬ 
paper  Installation  and  repair.  226-06  56  Av. 
Bayside  NY  11364. 


MISCELLANEOUS 


COMPUGRAPHIC  COMPUQUIK,  price  $525; 
LogE  line  17  (new  $4995,  will  sell  for  $2750); 
AB  Dick  350.  $3500;  Brown  18x23  camera 
(needs  some  work).  $500  or  best  otter;  Com- 
puWriter  junior,  best  offer;  Compugraphic 
2961,  best  offer;  Compugraphic  72(M.  best 
offer;  Ludlow  and  approximately  5  typefaces, 
best  otter.  Call  (314)  364-2468,  ext  24. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy  Sell.  Kramer  & 
Cramer  Inc.  540  Frontage  Rd.  Northfield  IL 
60093;  (312)  446-7017. 


NEWSPRINT  FOR  SALE 
Excess  inventory  tonage  in  various  web  sizes 
can  be  shipped  by  rail  or  truck.  Call  (201 )  773- 
1067  for  further  information. 


PHOTOTYPESETTING 


COMPUGRAPHIC  TYPESETTERS.  Computape 
II  $1500;  ACM  9000  LR  $3500;  Unisetter  LR 
$6600;  Comp  IV  LR  Model  A  $3750;  Unified 
Composer  $3500.  Guaranteed.  Bob  Weber. 
(216)  729-2858. 


COMPUSCAN  ALPHA  page  teed  scanner.  Fair 
condition,  seven  years  old.  being  used  daily. 
$3(X)0.  Digital  PDP8e  computer,  includes  8K 
memory  and  cabinet,  no  disk  drives.  $1500. 
Call  (215)  258-7171  ext  637.  Ask  for  Barry 
Miers. 


UNISETTERS — 2  CG  Unisetters  for  sale.  Both 
have  on-line  interface  to  Unified  terminal  sys¬ 
tem,  one  with  direct  entry  keyboard  ($8000), 
one  stand  alone  ($75(X)).  Covered  under  war¬ 
ranty  extension  agreement.  Good  buy.  Call 
Chuck  Bonkofsky,  (513)  87B-3993.  Available 
June  1.  1982. 


COMPOSITION  SYSTEM 
Itek  CPS  730/10  system,  4-cabinet  rack  with  3 
X  32K  CPU,  2x10  MB  disc  memory  units,  10 
MB  disc  controller.  Tri-Data  cartifile,  two  paper 
tape  readers  and  associted  PCB's,  cable  and 
ptiwer  srmplies.  extensive  spare  parts,  1 1  Delta 
Data  VDT,  Model  5(X)0,  3  ujmpstar  191  tyjje- 
setters  with  all  boards,  complete  spare  boards. 
4  Burpe  tape  punchers,  2  ASR-ee  printers.  Box 
4025,  Editor  &  Publisher. 


CG  COMPUWRITER  IV-B  high  range,  6-72 
point.  Fully  guaranteed. 

(215)  867-2002 


EDITWRITER  7700  with  (Cl  interface  boards. 
50  to  80  lines  per  minute.  High  range.  6-72 
point.  Ideal  out^t  for  most  new  front-end  sys¬ 
tems.  Call  (215)  867-2002. 


72001  WITH  S/S,  half  font  switch,  sfiare  parts 
kit  and  fonts.  Latest  model.  First  $2500  takes 
It.  (609)  235-7614. 


LASER  typesetting  in  your  future.  CompStan 
consulting  division.  Save  thousands.  (603) 
778-0106. 


MICROSTOR  SYSTEM,  including  1251  Mic- 
rostors,  1420  and  CompuEdit  terminals  to  a 
3300 Typesetter.  $49,500.  Call  ober  graphics 
for  details,  (617)  682-1139. 


TYPESETTING.  PRINTING  EQUIPMENT  Buy 
and  sell.  10%  commission.  Financing  avail¬ 
able.  Bob  Weber.  (216)  729-2858. 


PLATEMAKING 


ONE  WESTERN  PLATE  PROCESSORS.  MOD¬ 
EL  38B.  VERY  GOOD  CONDITION.  (314)  622- 
7283. 


TWO  WESTERN  PLATE  PROCESSORS,  MOD¬ 
EL  30A.  VERY  GOOD  CONDITION.  (314)  622- 
7283 


PRESSES 


GOSS  SC,  7  units,  circumferential,  1978. 

SC.  4  units,  1971. 

Suburban  1500,  4  units,  1973. 

Urbanite,  6  units,  2  3-colors,  1968-72. 
Community  6-web  folders. 

CommuniW  and  Suburban  units. 

HARRIS  VISA,  6  units,  balloon,  1977. 

V22,  5  units,  remanufactured. 

V25.  8  units,  3  folders  1977-78. 

845,  4  units.  1975. 

845,  6  units,  1970. 

1650.  4  units.  1980. 

JFl,  JF4.  JFIO,  JF25.  RBC2  folders. 
BUTLER  4042-15  and  MEG  D200  auto- 
splicers. 

ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 


MAILROOM 


BALDWIN  105Counto-0-Veyor,  like  new.  used  ! 
very  little.  $8000.  Available  immediately.  Call  , 
Richard  (904)  567-5639. 


STEPPER,  1-5  Hopper,  800  series  fold  and 
tyer,  1 -3  Hopper,  800  series  fold  and  tyer,  1-2 
Hopper.  800  series  fold  and  tyer,  1  quarter  fold 
inserter.  2  bagging  attachments.  1  shoot 
delivery  conveyor.  Will  deliver  toany  area  within 
a  500  mile  radius  of  Memphis.  Tennessee  and 
train  your  people  to  operate.  Wiley  M  Arnold. 
(901)  345-8000  or  (601)  368-9774. 


DIDDE  GLASER,  3-station  inserter.  $14,500. 
Didde  Glaser,  b-station  inserter,  $19,500. 
Both  machines  in  excellent  condition.  Call 
Dick.  (414)  784-0110. 

FOR  SALE:  Cheshire.  Kirk  Rudy,  and  Magnac-  1 
raft  Labeling  Machines  to  handle  North  South  I 
labels  or  computer  printouts,  multi  wide  labels.  i 
Savings  in  the  thousands.  In  New  York,  tele-  ; 
phone  (516)  667-0200.  Outside  New  York.  ' 
(800)  645-5240.  | 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul- 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


IDAB  440  Counter  Stacker  with  programming  j 
unit,  in  excellent  condition.  Available  j 
immediately.  Reply  to  Graphic  Management  i 
Associates.  (617)  481-8562.  j 


MULLER  MARTINI  231  Counter  Stacker  in  ! 
excellent  condition.  Available  immediately,  i 
Reply  to  Graphic  Management  Associates,  ' 
(617)481-8562. 


THE  INDUSTRY’S 
MEETING  PLACE... 


When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


For  rates  and  info:  (212)  752-7053 


COLOR  KING  2  unit  web  offset  press,  with  roll 
stands,  folder,  rollers  and  miscellaneous  parts. 
$35,000;  Goss  Community  oil  bath  4  unit  web 
press  with  folder  and  accessories.  $130,000: 
Western  Gear  sheeter.  dateliner,  serial  number 
67-986,  22V4  "x36".  $20,000.  (415)  626- 
7020. 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6  units  2  folders.  1972 

Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 


IPEC,  INC. 


97  Marquardt  Oive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


GOSS  URBANITE  PRESSES 
4  unit  Goss  Urbanite  press,  SN  U-892.  Mfg 


7  unit  Goss  Urbanite  press  with  two  folders. 
SN  U-725,  reconditioned,  available  for 
immediate  delivery. 

Several  Urbanite  units  available  which  can  be 
offered  sfacked  or  floor  position,  complete  with 
roll  arms.  Also  Urbanite  folders  complete  with 
upper  former  and  drive. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  COMMUNITY,  Mfg  1979, 6  unit  with  SC 
folder.  Priced  for  immediate  sale. 

Bell-Camp.  Inc 

(201)  796-8442  Telex  130326 


GOSS  COMMUNITY  4-units,  one  SC  folder. 
1975  vintage  printed  weekly  newspaper.  Avail¬ 
able  immediately.  Box  4028.  Editor  &  Pub¬ 
lisher. 


HARRIS  V-15A.  4  units,  1971. 

Hams  V-15A,  6  units,  1973. 

Hams  V-15A,  add-on  units,  1977. 

Hams  845,  6  units.  23  9/16". 

Harris  V-1 W,  8  units.  Upper  former.  1974. 
Cottrell  V-25.  Vx  and  V5  folder. 

Goss  Community  add-on  units.  1969-76. 

Goss  Suburban  add-on  units. 

G^  Urbanite  Vk  folders. 

Goss  4.  6.  8-position  roll  stand. 

Gregg  flying  imprinter  22  V*".  45  VS". 

Fincor  motor  and  controls. 

Hams  V-22  5  units. 

Hams  845,  22^4.  8  units.  1973. 

Hams  845,  6  units,  22^4". 

Harris  V-25  8  units. 

Color  King  8  units  KJ-6.  1977. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  O 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


MERGANTHALER  PACER  36"  web  offset 
press,  serial  #225,  with  2  units,  Mogul  folder, 
and  Stobb  stacker.  (415)  873-2640. 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe. 
Scott.  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Hoe  cokxmatic  press.  8  units  and  3:2  folder 
Hoe  color  convertible  press.  8  units  and  2:1 
folder 

Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
tor  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES.  INC. 

(213)  257-7557 
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EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


ORLANDO  SENTINEL  STAR  PRESSES 
Eight  Units-HoeCokxinatic.  22^4" cutoff.  55  " 
Pair  3:2  folders,  subway  delivery.  Three 
color  humps,  semi-auto  reels,  balloon  formers, 
bay  window  bars,  anti-mist  system. 

Eight  Units-Hoe  Color  Covertible.  22^4" 
cutoff,  multi-web.  Pair  2:1  folders,  subway 
delivery.  Three  color  humps,  manual  reels,  bal¬ 
loon  formers,  bay  window  bars,  electric  com¬ 
pensators.  anti-mist  system. 

Five  Units-Hoe  Litho-matic.  22^4"  cutoff, 
multi-web  width  capability  to  66W".  5  plate 
wide.  Pair  2:1  folders,  positioned  right  angle  to 
units,  semi-auto  reels,  hot  air  dryer,  blanket 
washer. 

INSERTING  EQUIPMENT 
Two — Sheridan  48P  Stuffing  Machine.  HH 
Hopper  Heads.  MS  delivery  drive. 

Contact  Gene  Bell.  Production  Director 
(305)  420-5601 
Sentinel  Star  Plaza 
633  N  Orange  Av,  PO  Box  2833 
Orlando  FL  32801-1349 

ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  173/6"x24V(2"  wide,  with  2  Roll  Stands, 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 

5  UNIT  Harris  V22.  RBI  folder 
Vanguard  V-15.  4  and  5  units 
2  units  Community 

4  unit  Hams  V-25,  JF25 

Hams  845,  4  units.  22^4". 4  splicers 
If  you  plan  to  sell  equipment  contact: 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  7%-8442  Telex  130326 

6-UNIT  Daily  King  I.  1971.  KJ6  half-quarter 
folder  with  balloon  former.  40  hp  drive.  All  unit 
and  roll  stands  are  stacked.  Well  maintained  in 
A1  condition.  Available  immediately.  Can  be 
seen  in  operation.  (206)  653-2519. 

5  UNIT  HARRIS  V15C.  like  new,  installed 
October,  1979,  must  sell  immediately-save 
$100,000. 

2,  3  and  4  unit  Goss  Community,  recondition¬ 
ed.  grease  lub. 

Community  add-on  units,  reconditioned, 
grease  lub. 

4  unit  News  King.  KJ6.  reconditioned. 

9  unit  News  King.  KJ8.  Mfg  1976/69,  availa¬ 
ble  May.  1982. 

News  King  add-on  units. 

TURNKEY  SERVICES 
Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105fh  and  Santa  Fe  Dr.  TO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


YOU  CAN  BET  ON 
E  &  P  CLASSIFIEDS... 

To  take  your  used  press,  hardware 
(or  software)  that's  been  sitting  idly 
by.  and  put  it  back  into  production! 

Perhaps  you  can't  use  that  particu¬ 
lar  equipment. ..but  we  ll  bet  you 
could  sure  use  the  space  it  occu- 
pies. 

Consider  the  dozens,  perhaps  hun¬ 
dreds  of  square  feet  being  lost  in 
storage  of  unused  equipment.  Now 
look  at  the  space  occupied  by  each 
single  piece  of  equipment  on  this 
page!  Space  is  money — hundreds 
of  dollars  worth  of  your  space  can 
be  opened  up  for  as  little  as  $2.55  a 
line  of  our  space!  We  ll  put  that 
equipment  back  into  production 
for  you  in  someone  else's  plant— 
and  produce  a  profit  tor  you  to 
boot! 

E&P  CLASSIFIEDS 
(212)  752-7050 


i  CHESHIRE  and  Phillipsburg  any  condition.  | 

I  CallcollectHerb(201)289-7900. AMS,  1290  ; 

:  Central  Av.  Hillside  NJ  07205. 

CUTLER  HAMMER.  Mark  IV  Counter  Stacker  in  ! 

;  good  condition.  Reply  to  Box  3665.  Editor  &  { 

;  I’ublisher.  i 

j  CUSTOM-BILT  in  line  three-knife  rotary  trim-  t 
I  mer  for  (jOSS  Community  press  with  Suburban  ■ 
folder.  Call  Howard  Johnson,  (30 1)  822-5657.  I 

I  GOSS  COMMUNITY  OIL  BATH,  , 

I  with  SC  folder  unit  separate.  I 

■  Box  1983.  Editor  &  Publisher.  j 

I  LATE  STYLE  I 

!  COTTRELL  V22/25  AND  845  I 

BOX  273,  EDITOR  &  PUBLISHER. 

!  NEED  1500  SERIES  GOSS  SUBURBAN  j 
I  4  to  6  units  I 

I  BOX  200.  EDITOR  &  PUBLISHER.  j 

!  NEWS/EDITORIAL  text-editing  and/or  CLASSI-  | 
j  FIED  software  programs  for  use  on  a  digital  I 
I  Equipment  Ckjrp  DEC  PDP-1 123  (RT-11)  com-  : 
outer  system.  Call  (814)  445-9621  collect.  ' 
Bob  Spochart,  Controller,  Daily  American, 
i  Somerset  PA.  , 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


Wl  LL  PAY  TOP  CASH  PR  ICES  for  paper  cutters, 
Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters.  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
TO  Box  20190 
Ferndale  Ml  48220 

WE  WILL  CONSIDER  all  newspaper  presses. 
Several  presses  for  different  production  needs 
are  required.  Box  3564.  Editor  &  Publisher. 

USED  METAL  VENDING  BOXES 
WITH  ARMORED  HOODS.  WILL  REPAIR. 
MARY  HUSS  (314)  421-6200 

UDES  COMPUGRAPHIC  MDT  and  or  spare 
parts  kit  for  Compugraphic  2961.  Call  Bob  Ed¬ 
wards,  (515)  942-2157. 

SHERIDAN  48P  inserter  tor  daily  newspaper 
operation.  Must  be  seen  in  operation.  Reply  to 
Box  3241,  Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER  for  a  group  of  suburban 
weklies  in  Zone  7.  Candidate  must  have  a  pro¬ 
ven  managerial  ability  in  budgeting,  planning. 
.  marketing,  and  personnel.  Send  resume  and 
salaryrequirementstoBox4021,  Editor&Pub- 
lishet. 


HELP  WANTED.  .  . 


I  GENERAL  MANAGER — Advertising  director — 

'  To  structure  advertising  circulation  and  non¬ 
printing  production  of  fast  growing  award- 
i  winning  Zone  2  weekly.  Delightful  rural  setting. 

I  If  successful,  then  take  over  profit  manage¬ 
ment.  Major  account  experience  critical.  Salary 
$25,000  plus  growth  percentage.  Reply  to  Box 
4038,  Editor  &  Publisher. 

'  PUBLISHER-SALES  MANAGER 
Weekly  newspaper  group  in  Louisiana  seeks 
experienced  person  to  be  publisher  of  deep 
south  weekly  newspaper  in  progress  growing 
area.  You  should  have  a  solid  tockground  in 
display  and  classified  advertising  and  be 
responsible  for  directing  advertising  sales 
efforts  for  4  official  journals  paid  circulation 
weeklies  and  1  shopper.  Great  opportuntity  for 
the  right  individual  can  deliver  results.  Salary 
open.  Full  company  benefits.  Resume,  salary 
requirements  to  Box  3965,  Editor  &  Publisher . 

PUBLISHER 

Profitable  semi-weekly  and  joint  weekly  news¬ 
papers  (daily  potential)  in  a  beautiful  and  fast 
growing  area  of  west  Texas  has  an  immediate 
opening^for  an  experienced  Publisher.  Position 
offers  Profit  Sharing,  excellent  salary  and 
benefits,  and  requires  emphasis  on  ad  sales 
and  budgeting.  Position  reports  directly  to  The 
Company  President.  Submit  complete  resume 
I  and  salary  history  to  Ted  Rickenbacher,  POBox 
340195,  Dallas  TX  75234. 


j  ANGELO  STATE  UNIVERSITY  seeksa  staff  per- 
I  son  for  1982-83  to  teach  12  hours  of  basic 
news-editorial  courses  per  semester,  assist  the 
I  advisor  to  student  publications,  and  provide 
1  academic  advisement  to  journalism  students. 

1  Minimum  of  three  years  successful  pro- 
'  fessional  news-editorial  experience  in  news- 
I  papers  or  broadcast  news,  and  a  minimum  of  a 
master's  degree  required.  PhD  preferred.  Col- 
I  lege  teaching  experience  in  broadcast  news, 

I  photography,  or  advertising  highly  desirable. 

I  Salary  competitive  with  industry  and  other  state 
:  schools.  San  Angelo  is  located  in  the  Texas  Sun 
I  Belt.  Application  deadline:  April  22,  1982. 
i  Address  inquiries  tO;  Dr  Harrison  Youngren, 

I  Journalism  Department,  Angelo  State  Univer- 
;  sity,  San  Angelo  TX  76909.  An  Affirmative  Ac¬ 
tion/Equal  Opportunity  Employer. 

I  DIRECTOR  OF  UNIVERSITY  RELATIONS: 

I  Plan,  develop  and  administer  the  overall 
i  information,  government  relations  and  public 
I  relations  efforts  of  the  University;  reports 
I  directly  to  President.  Nominees  or  applicants 
I  must  possess  a  Bachelor's  degree  with  prefer¬ 
ence  given  to  persons  with  a  Master's  degree  in 
I  Communications  or  a  related  field.  5  or  more 
!  years  of  work  experience  in  mass  com- 
j  municationsand  public  relations  are  required, 

I  with  preference  given  to  persons  having  related 
I  experience  in  government  relations  and  higher 
j  education  administration.  Salary  range.  High 
;  $20's-Mid  30's.  Send  resume  by  March  31, 

:  1982  tO:  Dr  Nat  S  Caliend.  Chairperson.  Uni- 
I  versity  Relations  Search  Committee.  Personnel 
i  Office,  University  of  Rhode  Island,  80  Lower 
I  College  Road,  Kingston  Rl  02881.  An  Atfirma- 
j  live  Action/Equai  Opportunity  Employer  m/f. 

j  UNIVERSITY  OF  WISCONSIN-Whitewater  is 
seeking  an  individual  qualified  to  teach  report- 
I  ing.  copy  editing  and  layout,  mass  media  and 
I  other  courses  as  needed  and  for  which  quali- 
;  fied.  PhD  preferred;  ABD  may  apply.  Write  to 
j  Mr  William  Weiss.  Mass  Communication  Pro- 
;  gram,  327  Salisbury  Hall.  UN-Whitewater, 
1  Whitewater  Wl  53190.  UW-W  is  an  equal 
j  opportunity/affirmative  action  employer. 


IT’S  A  CLASSIFIED 
SECRET!  I 

We'll  never  reveal  the  Identity  of  an  i 
E&P  txjx  holder.  However,  if  you  don't 
want  your  reply  to  go  to  certain  news-  | 
papers  (or  companies),  seal  your  rep-  i 
ly  in  an  envelope  addressed  to  the  ^ 
box  holder.  Attach  a  note  listing  news-  ' 
papers,  groups  or  companies  you  : 
don't  want  the  reply  to  reach;  put  the  i 
reply  and  note  in  an  envelope  addres-  ! 
sed  to  E&P  Classifieds.  If  the  Box  ' 
Number  you're  answering  is  on  your  j 
list,  we  ll  discard  your  reply. 


INSTRUCTOR/ASSISTANT  PROFESSOR,  te¬ 
nure  track,  to  advise  four-days-per-week  cam- 1 
pus  newspaper  and  teach  in  an  accredited 
news-editorial  sequence.  Successful  candidate 
should  have  a  master's  degree  and  three  to  five 
years  of  newspaper  experience.  Teaching 
experience  would  be  helpful.  Nine-month  con¬ 
tract,  with  possible  summer  employment.  Sal- , 
ary  negotiable.  Appointment  effective  with  first , 
summer  session  in  June,  1982,  or  Fall  semes- ' 
ter  in  August,  1982.  Applications  deadline: 
April  15.  1982.  Send  vita,  transcripts,  and 
three  letters  of  recommendation  tO: 

Dr  Joseph  M  Harper,  Director 
School  of  Journalism 
Kent  State  University 
Kent  OH  44242 

Kent  State  University  is  an  equal  opportunity/ 
affirmative  action  employer. 

JOURNALISM — Tenure  track  position  as  Assis¬ 
tant  Professor  of  Journalism.  MA  or  PhD  re- 

?uired.  Print  journalism  experience  essential, 
eaching  9  hours  per  semester  and  directing  | 
student  publications.  Applicants  submitting' 
resumes  to  a  small.  Baptist  college  should 
include  background  and  experience.  Letter  of 
interest  and  credentials  file  should  be  mailed  to 
Dr  Rosanne  Osborne,  Chairman,  Department  of 
Language  and  Literature,  Louisiana  College. 
Pineville  LA  71360.  EOE/AA  Institution. 

UNIVERSITY  OF  ALASKA-FAIRBANKS 
Department  of  Journalism  and  Broadcasting 
has  two  tenure-track  openings  starting  August, 
1982.  One  position  is  responsible  for  teaching 
survey  and  skills  courses  in  the  news-editorial 
sequence.  This  position  requires  a  PhD  in  mass , 
communications  plus  relevant  professional' 
media  experience.  The  other  position  is 
responsible  for  teaching  basic,  intermediate, 
and  advanced  photojournalism  courses,  and  re¬ 
quires  at  least  a  master's  degree  in  journalism 
or  mass  communications,  plus  relevant  pro-j 
fessional  media  experience.  Both  positions' 
begin  at  the  instructor/assistant  professor  level. 
DOE,  with  salary  range  of  $23, 100-$28,500, 
plus  excellent  fringe  benefits.  Send  resume, 
transcripts,  and  a  list  of  references  to:  George  M  ■ 
Winford,  Head,  Department  of  Journalism  and 
Broadcasting,  University  of  Alaska,  Fairbanks 
AK  99701  (ilosing  date  is  April  15,  or  until 
positions  are  filled.  UAF  is  an  EO/AA  employer , 
and  educational  institution.  Women  and^ 
minorities  are  encouraged  to  apply. 

DEPARTMENT  OF  ENGLISH  (Writing  Certifi- 
cate  Program)  hasan  opening  in  Fall  1982  fora  i 
tenure-track  assistant  professor  to  teach  jour¬ 
nalism.  Candidates  must  have  professional 
experience  (print  media)  and  potential  for  scho¬ 
larly  research;  PhD  prefer/^.  Person  would 
teach  a  variety  of  undergraduate  or.  possibly, 
graduate  courses.  Send  resume,  three  letters  of 
recommendation,  and examplesof  professional  , 
journalistic  writing  to  Robert  D  Arner,  Head,  j 
Wpartmentof  English,  University  of  Cincinna-  i 
ti,  Cincinnati  OH  4522 1 .  The  University  of  Cin¬ 
cinnati  IS  an  Affirmative  Action/Equal  Opportu¬ 
nity  Employer. 


PRESIDENT  for  south  Florida  web  offset  com¬ 
mercial  printing  plant.  Absentee  owner.  Pres¬ 
ently  doing  enough  volume  to  get  by  but  that's 
not  good  enough.  This  is  a  competitive  market 
so  we  need  to  be  smarter  and  more  aggressive 
than  our  competition.  Candidates  must  have 
degrees  and  a  proven  managerial  track  record  in 
both  production  and  sales.  Our  goals  are  sim¬ 
ple — to  develop  an  effective  and  aggressive 
sales  force  and  bui  Id  a  state-wide  reputation  for 
high-quality  work.  Successful  candidates  will 
need  to  roll  up  their  sleeves  and  plan  plant  and 
equipment  modernization  and  expansion  and 
increase  volume,  efficiency,  productivity,  and 
profitability.  We  are  looking  for  a  person  who  is 
family  and  community  oriented  and  involved  in 
the  industry.  We  want  a  long  ball  hitter.  If  this  is 
your  kind  of  talent  respond  in  confidence  to  Box 
4013,  Editor  &  Publisher. 


SALES  MANAGER  AND 
EXECUTIVE  DIRECTOR 
GROUP  BUYING  DIVISION 
Manage  group  buying  and  sales  division  of 
regional  newspaper  association  which  provides 
graphic  arts  supplies  and  printing  equipment 
for  community  newspapers  throughout  New 
England.  Duties  include  management  plann¬ 
ing.  purchase  and  sales,  sales  promotion  and 
development,  supervision  of  three  persons  who 
perform  warehousing,  office  and  accounting 
duties.  Applicants  should  have  contacts  with 
graphic  arts  and  printing  equipment  suppliers 
and  manufacturers  including  the  manufactur¬ 
ers  of  chemicals,  film,  ink,  paper  and  related 
production  equipment.  Candidate  must  have 
customer  contacts  with  publishers  of  daily  and 
weekly  newspapers  including  production  su¬ 
pervisors  and  purchasing  representatives. 
Candidate  should  have  three  years  graphic  arts/ 
newspaper  production  training  and  five  years 
experience  in  group  buying  and  sales  for  com¬ 
munity  newspapers.  40  hours  basic  work  week. 
Travel  required.  Car  furnished.  Salary 
$24,750.  Qualified  candidates  should  send 
resume  to  G  Finch,  25  White  Av,  Brockton  MA 
02401;  Case  #2260. 


GENERAL  MANAGER 

Excellent  opportunity  with  Observer  and 
Eccentric  Newspapers,  a  division  of  Suburban 
Communications  Corp.  General  manager  will 
have  overall  authority  and  responsibility  for 
operation  of  12  twice  weekly  ( 1 50,000  circula¬ 
tion)  community  newspapers  located  in  prime 
suburbs  of  Detroit.  Position  reports  directly  to 
president  of  parent  company.  Requirements 
include  past  management  ex^rience  and  pro¬ 
ven  track  record  in  suburban/community  news¬ 
paper  group  with  emphasis  on  administrative 
skills  and  entrepreneurial  instincts.  Good  sal¬ 
ary  available  with  bonus  and  complete  fringe 
benefits  program.  Send  resume  in  confidence 
including  references  and  salaiy  requirements 
to  Richard  Aginian,  President,  Suburban  Com¬ 
munications  Corp,  36251  Schoolcraft.  Livonia 
Ml  48150. 

We  are  an  equal  opportunity  employer. 


EDITOR  &  PUBLISHER  for  March  27,  1982 


’i.mm  '  "mb 


HELP  WANTED  I 


ADMINISTRATIVE  ' 


TOUGH,  competitive  suburban  daily  in  major  > 
market.  Southern  states  area,  requires  I 
experienced,  savvy  publisher  with  working  I 
background  in  news-editorial,  and  proven  man-  | 
agerial  strength  in  sales,  production,  circula-  I 
tion,  cost  control.  We  re  always  profitable  and  | 
intend  to  remain  so  while  producing  top  quality  < 
community  news  product.  One  of  the  best  pro-  \ 
fit-sharing  plans  in  the  business  affords  mid-to-  | 
high  five  figure  salary  annually.  Member  small  | 
community  newspaper  group.  Resume  to  Box 
4008,  Editor  &  Publisher.  Interview  and  selec-  | 
tion  for  duties  to  begin  July  1. 


HELP  WANTED 


ADVERTISING 


OUTSTANDING 

OPPORTUNITIES 

FOR 

SALES  REPS 
MAJOR  ACCOUNT  REPS 
REGIONAL  MANAGERS 
DIRECTORS  OF  MARKETING 
GENERAL  MANAGERS 


HELP  WANTED 


CIRCULATION 


CIRCULATION  SALES  MANAGER  wanted  for 
20,000  plus  central  Ohio  daily.  Looking  for 
shirt-sleeve  leader  to  guide  and  tram  good  dis¬ 
trict  manager  staff  in  achieving  goals  and  han¬ 
dling  administrative  duties.  Definite  advance¬ 
ment  opportunities  for  person  showinga  ^owth 
record.  Experience  in  successful  TMC  pro¬ 
grams  required.  Reply  to  Box  3994,  Editor  & 
Publisher. 


hW^Tnttrstt^  “ION  MANAGER^ 

-  -  -  -  -  !  fled  in  all  phases  of  circulation  work:  Carrier, 


THE  UNIVERSITY  OF  MONTANA  invites  ap-  [  I  place  peop^hlsho^j^Mnd^  j  a^lemc"1enTr^™rn&^^^  ^  S^p^^'iL^rusThl^ 

?l:'“jorrnahsTrhe°f^^dm;S^rbe°^^  i  NO 127  West  First  St,  ;  to  aMh^^d^b^ty  to  work  cooperative^ 

September  1,  1982.  Desired  qualifications  employer.  All  responses  held  in  strictest  confi-  I  uoooui.  I  Competit^  salary  and  good  benefits  Send 

include  significant  experience  and  demon-  dence.  Please  call  Dennis  Fearing  at  (213)  ]  -  I  resume  with  your  philosophy  of  A&E  coverage 

strafed  competence  as  a  journalist  or  in  broad-  344-7166  or  send  resume,  along  vvith  alary  fm-i  i  salaryhistoryandworkamplestoReneeFS- 

cast  administration.  Administra'ive  ability  IS  history  to  Multi-Media  Enterprises,  Inc,  8244  IJ  TY  HOMF  DEL  VERY  left.  Personnel  Department.  The  Seattle  Times 
required:  masters  degree  and  teaching  Louise  Av,  Northridge  CA  91325.  |  i  PO  Box  70.  Seattle  WA  98111,  by  April  10 

experience  at  the  college  level  are  desirable.  i _  ;  |VlANA(i|-K  1982. 

The  job  calls  for  academic,  professional  and  |  RETAIL  AO  MANAGER — You  will  prove  your  ^  :  M/F/H 

administrative  leadership  of  a  68  year  old  capability  as  the  Retail  Ad  Manager  of  the  York  .  t  ^  ^  i  _ _ 

school  with  accredited  news-editorial  and  Daily  Record,  a  37,000  AM  circulation  daily  I  w  irianag^  experienced  in  horrie  .  .-..v 

radio-television  sequences  offering  BA  degrees  !  located  in  the  104th  Metro.  Our  newspaper  is  i  ^  challenge  of  increasing  \  FINANCIAL  EDITOR/REPORTER 

in  journalism.  The  curriculum  emphasizes  i  growing  in  a  market  with  two  competitive  dail-  i  cirwiation  inahigh^competitiw.  fastg^ing  Wanted  by  aggressive,  mid-sized  daily  in  Zor)e 
undergraduate  preparation  for  careers  in  the  ies.  Your  challenge  is  to  keep  Retail  growing.  wliwnia.  Respi^sibie  for  4.  Must  be  inquisitive,  knowledgeable  and 

media.  The  school  has  280  undergraduate  ma-  !  We’re  looking  for  a  strong,  capable  manager.  <  home  iwlivery  department  for  PM  news-  interested  in  personal  and  corporate  finance. 
)or,  8  ^ll-time  faculty  members,  several  part-  i  Send  your  resume  to  Gary  Graff,  York  Daily  ,  ^®P<>rtjng  to  Circulation  Manager.  Prey-  |  rrKXiey  markets,  real  estate,  governmental  eco- 

time  faculty  members  recruited  from  the  i  Record.  1750  Industrial  Hwy,  York  PA  17402.  circulationmanagement,  good  people  nomics.  overall  trends.  Must  be  assignment/ 

media,  and  a  professional-technical  staff  of  6  i  skills  a  must- labor  relations  experience  a  plus,  idea  oriented  and  outgoing  and  personable  to 

at  KUFM-FM.  a  National  Public  Radio  affiliate  ADVERTISING  MANAGER  with  at  least  2  vears  '  c  •  *  *u  genwate  a  wide  field  of  financial  resources, 

^crated  by  the  schools  Radio-Television  ,  exSe  tor  mtodle  !  Snt  Sds  '  “  - 

Deoartment  AoDlication  materials,  mcludina  ■  annfi  Friitn.  x.  Pnhi.Qhor  excellent  benefits.  references  to  Box  3938.  Editor  &  Publisher. 


School  of  Journalism.  The  position  will  be  open 
September  1,  1982.  Desired  qualifications 
include  significant  experience  and  demon¬ 
strated  competence  as  a  journalist  or  in  broad¬ 
cast  administration.  Administrarive  ability  is 
required:  master's  degree  and  teaching 
experience  at  the  college  level  are  desirable. 
The  job  calls  for  academic,  professional  and 
administrative  leadership  of  a  68  year  old 
school  with  accredited  news-editorial  and 
radio-television  sequences  offering  BA  degrees 
in  journalism.  The  curriculum  emphasizes 
undergraduate  preparation  for  careers  in  the 
media.  The  school  has  280  undergraduate  ma- 


HELP  WANTED 


ARTS  AND  ENTERTAINMENT 
j  EDITOR 

The  Seattle  Times  is  looking  for  an  arts  and 
entertainment  editor  to  supervise  an 
I  experienced  A&E  staff.  Responsibilities 
include  producing  daily  pages  which  ate  part  of 
the  newfeatures  section,  a  Friday  weekender 
section.  Sunday  arts  section  and  a  Sunday  TV 
section. 

i  Must  have  experience  as  a  supervising  editor  in 
.  the  A&E  field.  While  this  is  not  a  reporter/critio 
writing  position,  person  must  have  a  good  sense 
‘  for  all  three  and  ability  to  work  cooperatively 
'  with  the  papers  design  staff. 

I  Competitive  salary  and  good  benefits.  Send 
‘  resume  with  your  ^ilosophy  of  A&E  cover^. 
I  salary  history  and  work  samples  to  Renee  Fol- 
'  left.  Personnel  Department.  The  Seattle  T imes, 
I  PO  Box  70.  Seattle  WA  98111.  by  April  10. 
1982. 

I  M/F/H 


time  faculty  members  recruited  from  the  i 
media,  and  a  professional-technical  staff  of  6  i 
at  KUFM-FM.  a  National  Public  Radio  affiliate 
operated  by  the  schools  Radio-Television  ! 
Department  Application  materials,  including  ' 
at  least  three  letters  of  recommendation,  must 
be  post  marked  no  later  than  April  26,  1982.  1 
Send  to:  Dean  R  A  Solberg,  (ihair.  Dean  of 
Journalism  Search  Committee.  College  of  Arts 
and  Sciences.  University  of  Montana.  Missoula 
MT  59812,  UM  is  an  equal  opportunity  | 
employer.  j 

CONTROLLER.  Two  publications.  Total  finan¬ 
cial  responsibility  for  150,000  weekly  circula¬ 
tion.  Growth  publishing  organization.  Resume, 
salary  requirements  to  Box  3985.  Editor  &  Pub¬ 
lisher. 


_ ADVERTISING _ 

ADVERTISING — TV.  radio,  print,  direct  mail. 


Record.  1750  Industrial  Hwy.  York  PA  17402, 


ious  circulation  management,  good  people 
skills  a  must-  labor  relations  experience  a  plus. 


ADVERTISING  MANAGER  with  at  least  2  years  j  Salary  commensurate  with  experience— 
experience  tor  middle -Tennessee  bi-weekly.  !  excellent  benefits. 

Box  4006.  Editor  &  Publisher. 

_  !  To  apply,  send  resume  and  salary  requirements 


RETAIL  ADVERTISING  MANAGER  ;  to  Oakland  Tribune/Eastbay  TODAY,  P 
Excellent  opportunity  for  individual  with  solid  j  Department.  PO  Box  24304.  Oak 
ad  sales  background  to  join  the  management  '  94623.  Equal  Opportunity  Employer 

team  of  this  group-owned  23,000  circulation  '  - 

daily.  Send  resume,  references  and  salary  >  LEADING  MIDWEST  newspaper  coi 
requirementto  Mike  Lind.  AdvertisingDirector.  i  seeking  a  career-minded  individual 


to  Oakland  Tribune/Eastbay  TODAY,  Personnel  |  Person  to  direct  staff  of  5  to  produce  family 
Department.  PO  Box  24304.  Oakland  CA  section  for  morning  and  afternoon  papers  as 
94623.  Equal  Opportunity  Employer.  well  as  combined  Sunday  edition  with  circula- 

-  tion  of  83,000.  Send  resume,  salary  needs  to: 

LEADING  MIDWEST  newspaper  company  is  David  Playford.  Managing  Editor,  Augusta 
seeking  a  career-minded  individual  to  direct  |  Herald. POBox  1928(13). AugustaGA3(»13. 


Muskogee  Phoenix.  PO  Box  1968,  Muskogee  our  metro  department.  The  right  person  will  i 


have  a  thorough  circulation  background,  sound  "HOW  TO  GET  HIRED  IN  JOURNALISM" 
business  abilities  and  an  eye  towards  the  fu-  '  For  information,  write:  Northwest  Marketing 
ture.  We  offer  excellent  working  conditions,  a  Limited,  Box  3658-J,  Lacey  WA  98503 

benefit  package  comparable  to  any  in  the  i  _ 

industry  and  the  opportunity  to  grow  with  a  i 

progressive  management  team.  If  interested.  |  HOW’S  YOUR  SENSE  OF  FU 
send  a  complete  resume  to  Box  3948.  Editor  &  I  v-..-  vy  w 

Publisher.  1  -n.  o.  ,  ,  ,  • 


ARTIGRAPHICS  j 

ART  DIRECTOR  j 

Up  to  creative  and  imaginative  challenges  of  I 
turning  business  topics  into  exciting  black  and  j 
white  graphics-weekly?  Want  to  build  magazine  | 
art  department  from  ground  up?  Able  to  work 


HOW’S  YOUR  SENSE  OF  FUN? 


editors?  Ready  to  join  fast-paced  team  at 
ni  a'if  ^  major  publishing  company?  Will  pay  $30- 

(301)  435-0145.  %3ioQO.  Send  replies  to  Box  3956;  Editor  & 

An  uAMA/'ro  -5  _ _  !  Publisher. 


(301)  435-0145. 

AD  MANAGER  for  2  established  papers  in 
beautiful  Santa  Cruz,  California.  Terrific  oppor¬ 
tunity  for  hard  worker.  Handle  accounts,  super¬ 
vise  staff,  assist  in  promotion.  Salary  plus  liber- 


ng  business  topics  into  exciting  black  and  i  I  TheKansasCityStarislookingforanEntertain- 

!  graphics-weekly?  Want  to  build  magazine  j  THE  PORT  ARTHUR  NEWS  a  division  of  Cox  ment  Editor  to  keep  its  readers  up  to  date  with 
apartment  from  ground  up?  Able  to  work  Fnfernri'ies  is  seekmo  a  ntv  nmilatinn  man  Fity's  busy  concert,  night  club  and  restau- 
editors?  Ready  to  join  fast-paced  team  at  I  ^TA^j^rtof  a  ^nalementS  y^^  rantscene.  This  individual  will  report  on  lo«l 
ir  publishing  company’  Will  pay  $30-  fesponsTble  for  managing  one  h^ of  the  entertainment  ^ts.  trwds  and  personalit- 
000.  Send  replies  to  Box  3956,  Editor  &  1  circulation  department.  The  ability  to  establish  "eekjy /estaurant  reviews  and 

'sher.  I  and  achieve  department  goals,  coupled  with 

■  '  effective  human  relations^ills  are  a  must.  ®  ^ 

CREATIVE  SERVICE  MANAGER  I  rnmnefitive  salan,  and  benefits  nliis  a  onnd  i  least  two  years  Of  City  desk  experience,  a  knowl- 


Ti  nnrZist^n  Pe,?lTfm  Send  m  newspaper  ad  department  of  1 15,000 

Combined  daily  in  Zone  3.  Applicant  should 
AptoTcA'fioOS^’*’^  Publishing.  PO  Box  327.  ^a^g  art-related  education,  at  least  three  years 


UKtAl  iyt  btKViLt  MANAbtK  |  Competitive  salary  and  benefits  plus  a  good  j  two  years oi city  oesK experience,  a  kiwi- 

Working  artist  to  also  manage  tour-person  art  ;  career  opporunity  Send  resume  to  MICHAEL  contemporary  music  and  a  flair  tor  tea- 


LAOSA,  PO  BOX  789.  PORT  ARTHUR.  TEXAS  |  {“J  w^t  we  are 


looking  for.  send  resume  and  examples  of  your 
work  (no  telephone  calls,  please)  to:  Robert 
Butler.  Arts  and  Entertainment  Editor.  Kansas 
City  Star.  1729  Grand  Av.  Kansas  City  MO 
64108. 


«pios  aouuo.  1  newspaper  art  experience,  complete  knowledge  _ _  Butler,  Arts  and  Entertainment  Editor.  Kansas 

i  of  photography,  ability  to  tram  and  develop  a  DATA  PROCESSING  '  City  Star.  1729  Grand  Av.  Kansas  City  MO 

ADVERTISING  MANAGER  qualityartstaff  and  manage  the  day-to-day  pro-  64108. 

Growing  group  in  northern  Illinois  seeks  self-  duction  of  quality  creative  work.  (Applicant  DATA  PRtXESSING  MANAGER 

motivated,  shirt-sleeve  display  advertising  should  have  portfolio  of  original  newspaper  ads  Background  in  front-end,  production  and  busi-  '  - 

manager.  Must  be  skilled  in  promotions  to  and  similar  work  available  upon  request.)  Send  |  ness  systems.  Must  have  technical  and  man-  EDITOR 

direct  staff  of  9.  Salary,  expenses  plus  bonus  resume  and  references  to  Box  4039,  Editor  &  i  agement  skills  to  work  with  small  staff  in  day  to  Catholic  Diocesan  weekly  seeks  leader  with 


and  profit  sharing.  Contact  Publisher  William  H  I  Publisher. 

Schroeder,  Lakeland  Newspapers,  PO  Box  I  _ 

268,  Grayslake  IL  60030;  (312)  223-8161.  ADVERTI! 


ADVERTISING  DIRECTOR  for  25,000  circula- 


day  operations  plus  future  planning.  Ability  to 
work  with  other  departmental  heads  essential. 
Present  system  is  SDC  Text  1 1  with  48  VDT’sand 


strong  writing,  editing,  layout,  headline  and 
administrative  skills  who  appreciates  the  role  of 
the  Catholic  press  in  the  mission  of  the  Church. 


_  tion  daily  newspaper,  with  staff  of  20,  total  j  HewlettPackard21MXCPU's.  Neartermplans  I  '^6  award-winning  tabloid  in  Zone  1. 

RETAIL  ADVERTISING  MANAGER-Excellent  annual  salesof  $4  million  and  leading  display,  .  call  tor  a  replacement  conversion.  Excellent  '  Send  resume  and  chps  to  S^r^  COTmittM 

opportunity  to  build  linage  and  reputation  in  classified,  direct  mail  and  national  working  conditions  and  benefits  with  a  New  |  Th*Visitor,  184  Broad  St.  Providence  Rl 

upscale  market.  Small  group  of  weeklies  in  departments.  Media  sales  management  York  Times  group  newspaper.  Reply  in  writing  >  02903. 

metrojxilitan  area  (New  Jersey).  Good  base  sal-  experience  essential.  Send  resume  .  with  resume  tO:  WG  Ebersole,  Publisher.  i 

ary  and  strong  incentive  program.  Possible  pro-  immediately  to:  Publisher.  Lewsiton  Tribune,  1  Gainesville  Sun.  PO  Drawer  A.  Gainesville  FL  I 

motion  toad  director.  Apply  Box  3974.  Editor  &  PO  Box  957.  Lewiston  ID  83501.  |  32601.  |l  _ _ _  I 


metropolitan  area  tivew  jersey).  Ciooa  oasesai-  =  = 

ary  and  strong  incentive  program.  Possible  pro-  *?■  Tribune. 

motion  to  ad  director.  Apply  Box  3974,  Editor&  ^0  ^57.  Lewiston  ID  83501. 


ADVERTISING  MANAGER 
Established  urban  newsweekly  seeks 
experienced  display  sales  manager  to  head  I  I 

expansion  office  in  Newport,  Rhode  Island.  I  'J 

Basepluscommissionfordirectsalesaswellas  |  bOCkOB 

supervision  of  both  full  and  part-time  local  |  . 

reps.  This  is  a  full-time,  year-round  opportu-  ]  Ql©  lOOk 

nity.  Box  4035.  Editor  &  Publisher.  QFQphjC 

CLASSIFIED  AD  MANAGER  I  imOgirK 

We're  looking  for  a  bright,  aggressive  and  j  .  j 
dynamic  professional  to  head  our  classified  ImpOnC 
dejjartment  We  re  a  70.000  daily  in  Zone  4  I 
with  a  TMC  weekly.  Good  starting  salary.  ,  EXC6ll6r 

excellent  company  benefits.  Excellent  growth  J  .  .  . 

potential.  Send  us  details  of  your  work  and  j  TQI  InSUI 

personal  history.  All  replies  confidential.  Box  |  nccicfnr 

3968,  Editor  &  Publisher.  UbSIblLJl 

- 1  sample 

FASTEST  GROWING  DAILY  IN  FLORIDA,  in  I  ^ 

one  of  the  fastest  growing  communities  in  Flor¬ 
ida  is  seeking  an  experienced  salesperson  with 
ad  layout  ability  who  is  motivated  and  willing  to 
t  service  established  accounts  and  develop  new  ' 
accounts.  Excellent  company  benefits.  Salary 
commensurate  with  ability.  Send  resume,  re¬ 
ferences  and  salary  requirements  to  Sheila  T ut- 
tle,  PO  Box  1268,  Vero  Beach  FL  32961- 
9981. 

EDITOR  &  PUBLISHER  for  March  27,  1982 


Make-Up  E(ditor  for  Journal  Newspapers.  Must  have  soira 
background  in  daily  newspaper  layout  and  design.  We 
are  looking  for  someone  with  a  flair  for  page  design  and 
graphics,  who  can  effectively  and  rapidly  produce 
imaginative  news  and  feature  packages.  HeacJline  skills 
important  also. 

Excellent  benefit  package  includes  health,  life  and  den¬ 
tal  insurance,  profit  sharing  pension  plan  and  tuition 
assistance.  Northern  Virginia  location.  Send  resume, 
samples  and  salary  requirements  to: 

Journal  Newspapers,  Inc. 

Personnel  Department 
6885  Commercial  Drive 
Springfield,  Virginia  22151 
_ An  Equal  Opportunity  Empioyer _ 


I  CORRESPONDENTS 
I  (PART-TIME) 
Working  newsmen  and 
women,  add  to  your 
income  as  correspondents 
for  exclusive  news  service 
for  prestige  clients.  Must 
be  pros  who  know  and  can 
interpret  state  and  local 
government,  politics  and 
public  issues.  We  want  the 
top  people  in  every  state. 
Resume  and  five  non- 
returnable  writing  samples 
to; 

Box  4000 
Editor  &  Publisher 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


COMMUNICAIIONS  DIRECTOR 
The  nation's  largest  and  most  respected  gay 
rights  organization  seeks  communications 
director  for  its  New  York  City  headquarters 
office  with  complete  responsibility  for 
developing  positive-image  relations  with  the 
gay  and  non-gay  media,  overseeing  production 
of  monthly  membership  newsletter  and  other 
publications,  and  preparing  press  releases  and 
press  conferences.  Reports  directly  to  the  Exec¬ 
utive  Director.  Successful  applicant  will  be  pro¬ 
ven  self-starter  with  a  well-rounded  background 
in  journalism.  Salary  range  $15,500  to 
$17,500  with  liberal  benefits.  Send  resume 
with  cover  letter  and  clippings  to  The  National 
Gay  Task  Force,  80  Fifth  Av,  New  York  NY 
10011.  An  Equal  Opjxirtunity  Employer. 

COMMUNICATIONS  OFFICER  FOR  A 
DIOCESE  OF  THE  EPISCOPAL  CHURCH 
ZONE  1 

Seeking  mature,  experienced  person  to  be 
responsible  for  developing  a  program  of  com¬ 
munications  throughout  the  186  churches  and 
to  state-wide  print  and  electronic  media,  to 
effectively  communicate  the  Gospel  as  it  is 
being  expressed  through  the  I  ite  and  work  of  the 
Episcopal  Church. 

Person  must  have  a  strong  sense  of  commit¬ 
ment  to  the  Christian  Gospel.  Strong  "people" 
skills  required  for  working  with  diverse  groups 
of  clergy  and  laypeople.  Must  be  comfortable 
with  public  contacts  and  able  to  build  confi¬ 
dence  and  respect  among  media  people. 
Strong  knowledge  of  public  relations  required. 
Must  edit  8/year  40M  circulation  newspaper, 
plus  internal  publication. 

Send  resume  stating  experience  as  it  applies  tc 
these  requirements,  plus  salary  requirement. 
An  equal  opportunity/affirmative  action 
employer  M/F.  Box  4014,  Editor  &  Publisher. 


MANAGING  EDITOR 

AAanaging  Editor  for  a  prize¬ 
winning,  growing  75,000  PM 
doily  in  Zone  5.  Highly  com¬ 
petitive,  challenging  news 
area.  Looking  for  a  pro  to 
help  an  excellent  young  staff: 
who  knows  writing,  graphics, 
production,  packaging,  peo¬ 
ple.  Send  resume  in  complete 
confidence  to: 

Box  4010 
Editor  &  Publisher 


COPY  DESK  CHIEF  to  head  night  desk  for  grow-  ■ 
ing  northwest  Jersey  daily.  Seeking  aggressive  | 
copy-challenger  with  ability  to  supervise  and 
teach  young  editors.  Send  resume  to  Kent  | 
Boeder.  Managing  Editor,  The  Daily  Record. 
800  Jefferson  Rd,  Parsippany  NJ  07054. 

- -  I 

DIRECTOR  OF  COMMUNICATIONS/Public  i 
Relations— Challenging  position  requires  ■ 

!  strong  writing  and  organizational  skills  plus  | 
i  personal  commitment  to  Catholic  faith  and  a  I 
I  working  knowledge  of  Vatican  II.  Responsible 
I  for  all  editorial  phases  of  monthly  diocesan 
i  newspaper  (no  advertising:  total  coverage 
i  reaching  37.5(X)  households);  writing  press  re- 
!  leases;  promoting  and  some  placement  of  tv 
and  radio  programming.  Two  month  orientation  i 
possible  for  July  1  start.  Send  resume  and  sam-  I 
pies  to: 

Communications  Search  Committee 

PO  Box  588  ! 

I  Winona  MN  55987 

DESK  ASSISTANT  | 

The  nation's  fastest  growing  tabloid  newspaper  { 
has  a  key  desk  job  open  for  an  enthusiastic,  i 
experienced  copy  editor  with  a  flair  for  head-  j 
lines  and  layout.  Applicants  should  have  3-5  \ 
years  reporting  experience,  1-2  years  desk  | 
experience andshouldbefamiliarwiththe work  ' 
of  successful  tabs  such  as  the  New  York  Post  I 
and  Toronto  Sun.  Salary,  night  differential  over  | 
I  $500  per  week.  Excellent  opportunity  for  : 
i  advancement.  Send  resume  and  samples-no  | 


EDITOR— To  assume  writing/editing 
I  responsibilities  for  business  section  of  award-  | 

'  winning  national  furniture  newspaper.  Must  be  \ 
i  proven  communicator,  able  to  analyze  financial  i 
I  positions  of  companies  and  produce  business 
stories  of  interest  to  top  level  executives  in  the 
industry.  Resume,  salary  requirements  to  PO 
Box  2754,  High  Point  NC  27261. 

MANAGING  EDITOR  for  7400  circulation 
award-winning  daily.  Supervise  staff  of  6. 
assist  with  local  news  coverage.  Modern  plant 
in  a  city  of  11,000,  Inten/iewing  for  June 
opening.  Send  resume  and  samples  to  Gary 
Dalton.  Urbana  Daily  Citizen.  PO  Box  191, 
Urbana  OH  43078. 

MURDOCK  CONCEPT 

We  are  seeking  a  Managing  Editor  that 
I  understands  the  Murdock  concept  of  writing  j 
I  and  layout  and  can  apply  same  to  community  . 
I  journalism.  Position  reports  to  the  editor. 

1  Twenty-five  person  department.  Send  resume  i 
j  to  Box  4015.  Editor  &  Publisher.  | 

EDITOR,  puzzles.  Require  2  plus  years  | 
experience  creating  puzzles  and  games  for  : 
adults.  Newspaper  or  magazine.  HADLE. 
Division  of  Lawrence  Employment  Agency,  1 2  I 
E  42nd  St.  New  York  NY  10017;  (212)  753-  i 
7578.  Fee  paid.  | 


INVESTIGATIVE  REPORTER 
Top  television  station  in  the  Midwest  needs  a  j 
solid  no-nonsense  investigative  reporter.  The 
ability  to  dig  and  put  together  important  stories 
is  the  first  criterion.  The  successful  applicant 
will  be  a  major  force  in  a  shop  that  prides  itsell 
on  sold  journalism.  Resumes,  salary  history.  | 
and  clips  to:  Kirk  Winkler.  News  Director,  i 
WTOL-TV.PO  Box  715,  Toledo  OH  43695.  An  I 
Equal  Opportunity  Employer.  I 

LAYOUT  EDITOR  ' 

We  need  someone  who  enjoys  turning  out  page  | 
one  and  inside  layout  capable  of  telling  our  ; 
news  story  graphically.  Send  your  five  best  lay- 
outs  to  Jim  Blair,  The  Daily  Independent.  PO  | 
Box  147,  Kannapolis  NC  28081.  i 

MANAGING  EDITOR  I 

Immediate  opening  on  small,  community-  ; 
oriented,  award-winning  7-day  daily  in  highly 
competitive  market.  First  class  headline  writer 
and  skilled  word  person  sought.  Must  have  good  ; 
news  sense,  graphic  skills  and  ability  to  lead  ' 
and  work  with  people.  Advancement  opportuni-  I 
ties  with  Harte-Hanks  Communications,  Inc. 
Write  to  Joe  Matasich,  Editor,  Ypsilanti  Press. 
Michigan  48197.  I 

NEWS/FEATURE  WRITER  needed  for  Zone  6  ' 

weekly  operating  profitability  in  one  of  the  Sun-  ' 
belt's  hot  spots.  You'll  put  together  a  weekly 
news  roundup,  and  write  2  or  3  magazine-like 
pieces— some  of  which  are  heavy  hitters — each  | 
month.  If  you  can  handle  the  weekly  City  Coun-  i 
cil  meeting  and  also  write  an  in-depth  piece  on  ' 
the  growing  use  of  plastic  surgery,  let's  see  your  ' 
clips  and  resume.  Good  salary  and  benefits.  I 
lots  of  sunshine  and  good  food.  Box  3971,  ; 
Editor  &  Publisher.  I 

NIGHT  NEWS  EDITOR— Must  be  strong  in  ; 

graphics  and  news  judgment.  Metro  experience 
preferred.  Liberal  pay  and  benefits.  Write  to: 
Jim  Witt,  The  Miami  News,  PO  Box  61 5,  Miami  , 
FL  33152;  (305)350-2154. 

PILOT/REPORTER  to  fly  Mooney  Statesmen 
between  homes  in  San  Francisco,  Reno  and  the  I 
Napa  Valley  and  work  on  100  year  old  northern  ' 
California  weekly.  Minimum  2000  hours  flying  I 
time  and  2  years  newspaper  experience  in 
either  editorial  or  advertising.  $700  a  month,  ' 
plus  apartment  and  other  fringe  benefits.  Write  | 
Jack  Kenny,  do  Weekly  Calistogan,  PO  Box 
527,  Calistoga  CA  94515.  No  phone  calls 
please. 

REPORTER/FEATURE  WRITER— Journalist 
with  experience  in  communications  business  ' 
for  weekly  cable  tv  magazine.  Send  resume  and  I 
salary  requirements  to  CableVision,  488  Madi-  ' 
son.  New  York  NY  10022.  ^ 

EXPERIENCED  REPORTER  for  rapidly  growing  I 
9300 -f  daily.  College  town  just  an  hour  away 
from  New  Orleans.  Vvrite  Managing  Editor,  Dai-  j 
lyStar,  Box  1149,  Hammond  LA  70404  or  call 
(504)  345-2333. 


Wanted:  The  Best 

I9a$^tit!)tim  Sviitteo 


LIFESTYLE  EDITOR  needed  for  immediate 
opening  at  west  Texas  PM  with  Sunday  circula¬ 
tion  nearing  50,000.  We  are  seeking  a  sharp 
writer  with  keen  layout  and  editing  skills  to 
supervise  three-person  department  Excellent 
opportunity  for  a  motivated  person  to  run  his  or 
her  own  show  with  one  of  the  most  rapidly 
improving  mid-sized  dailies  in  Texas.  Creative, 
challenging  atmosphere  and  good  salary- 
benefits  package.  Send  clips,  resume  and  earn¬ 
ing  requirements  to  Jim  Welsh,  Managing  Edi¬ 
tor,  The  Odessa  American,  PO  Box  2952,  Odes¬ 
sa  TX  79760. 

MANAGING  EDITOR 

Excellent  opportunity  on  West  Coast  for 
experienced  editor.  Morning  daily  of  75- 
100,000  circulation.  Responsible  for  all  news¬ 
paper  activity  with  a  staff  of  55.  Strengths 
should  include  leadership,  community  rela¬ 
tions,  employee  relations  and  strong  supervis¬ 
ory  skills.  Substantial  bonus  consideration  and 
auto  provided.  Send  detailed  resume  with  sal¬ 
ary  history  to  Box  3981,  Editor  &  Publisher. 

REPORTER/DESK  PERSON  for  small  daily  in 
Zone  1.  Successful  applicant,  preferably  J- 
school  graduate,  will  be  willing  to  cover  night 
events,  have  reporting  background,  knowledge 
of  layout,  sports  and  photography.  Send 
resume,  clips  and  salary  requirements  to  Box 
4007,  Editor  &  Publisher. 

REPORTER 

If  you  have  enough  experience  to  handle  our 
toughest  beat  and  consistently  win  with  good 
reporting,  photographs,  and  in-depth 
investigative  work,  send  your  three  best  pieces 
to  Jim  Blair,  The  Daily  Independent,  PO  Box 
147,  Kannapolis  NC)  28081. 

STATE  REPORTER — Experienced  journalist 
with  knowledge  of  state  government  coverage 
capableof  writing  insightful  and  analytical  stor¬ 
ies.  Contact  Ann  Moore,  Austin  Press,  PO  Box 
49409,  Austin  TX  78765. 

SENIOR  REPORTER  wanted  for  growing  weekly 
group.  Should  have  3-5  years  experience  cover¬ 
ing  municipal  beat,  breaking  news  and  fea¬ 
tures.  Ideal  candidate  willing  to  cover  beat, 
tram  reporters,  edit  and  learn  layout.  Salary, 
$1 5,000.  Send  clips  and  resume  to  Box  4030. 
Editor  &  Publisher. 

SPORTS  DESK — 33,000  PM  daily  in  Zone  3 
seeks  experienced  sports  copy  desk  chief  with 
sharp  editing  skills  and  ability  to  produce 
enterprising  layouts.  Box  3964,  Editor  &  Pub¬ 
lisher. 

THE  KANSAS  CITY  STAR  has  an  immediate 
opening  for  a  Copy  Editor  on  its  daily  and  Sun¬ 
day  features  desk.  At  least  two  years  of 
experience  required  in  hard  news  or  copy  edit¬ 
ing  in  lifestyle,  entertainment  or  the  arts. 
Strengths  should  include  bright  headlines, 
tight  editing  and  VDT  experience.  Some  layout 
experience  preferred  but  not  necessary.  Send 
resume,  samples  of  work  and  references  tO: 
Georgann  Norton,  Sund^/Style  Copy  Desk 
Chief,  Kansas  City  Star.  1729  Grand  Av,  Kan¬ 
sas  City  MO  64108. 


WRITER  for  a  national  furniture  newspaper. 
Minimum  2  years  experience,  preferably  heavy 
in  business/finance.  Resume,  salary  require¬ 
ments  to  PO  Box  2754,  High  Point  NC  27261. 


WIFE-HUSBAND  EDITORIAL  AND  ADVERTIS¬ 
ING  TEAM  wanted  for  small  weekly  papers  in 
northern  California.  Reply  to  Thresh.  Bethel 
Island  Beacon.  Oakley  (jazette,  PO  Drawer 
580,  Bethel  Island  CA  94511. 


We  are  launching  a  new  daily  newspaper  In  Washing¬ 
ton,  D.C.  We  intend  to  build  it,  rapidly  and  purposefully, 
into  one  of  the  nation's  best  newspapers. 

The  Washington  Times  will  be  a  bold,  new  voice  in 
the  nation's  capital.  It  will  be  a  paper  of  excellence, 
representing  the  highest-quality  standards  of  journalism . 

It  will  be  a  worthy  challenger  to  the  Washin^on  Rost¬ 
and  an  unmistakable  alternate  voice,  as  excellent  in  its 
presentation  of  news  and  commentary  from  a  conser¬ 
vative  vantage  point  as  the  Post  is  from  a  liberal 
perspective. 

The  Weishington  Times  will  be  another  publication  of 
News  World  (Sommunications,  Inc.,  which  currently 
publishes  two  New  York  City  daily  newspapers.  The 
News  World  and  the  Spanish-language  Noticias  del 
Mundo. 

News  World  Communications,  which  was  founded 
five  years  ago  by  members  of  the  Unification  Church, 


follows  in  the  independent  newspaper-publishing  tradi¬ 
tion  of  the  Christian  Science  Monitor  with  its  emphasis 
on  integrity  and  superior  quality. 

If  the  excitement  and  challenge  of  being  part  of  such 
an  enterprise  appeals  to  you,  and  you  are  a  newspaper 
professional — in  Administration,  Advertising.  Circulation, 
Editorial  or  Production  (or  Data  Processing,  Market 
Ftesearch,  Personnel.  Prorrxjtion,  Purchasing,  etc.)— then 
write  with  your  resume,  references  and  salary  require¬ 
ments: 

Personnel  Department 

The  Washington  Times 

3600  New  York  Avenue,  N.E. 

Washington,  D.C.  20002 

All  replies  will  be  held  in  strictest  confidence. 

A  final  note;  News  World  Communications  has  the 
resources,  resolve,  patience  and  track  record  to  see 
The  Washington  Times  through  to  success. 


An  Equal  Opportunity  Employer 


_ FREELANCE _ 

HEALTH  CARE  REPORTERS 
Rapidly  expanding,  nationally  circulated,  pro¬ 
fessional  journal  needs  freelance  reporters  to 
cover  health  care  news  and  events  in  Washing¬ 
ton  DC  and  most  state  capitals.  Experienced 
medical  reporters  with  photographic  abilities 
preferred.  Excellent  opportunity  for  additional 
income  for  established  medical  reporters.  Send 
resume  and  clippings  to  Bill  Mitchell,  Manag¬ 
ing  Editor,  Home  Health  Journal,  3100  Univer¬ 
sity  Blvd,  S,  Suite  111,  Jacksonville  FL 
32216. 

OPPORTUNITY  KNOCKS  TWICE  A  MONTH 
WITH  FREELANCER'S  NEWSLETTER!  For 
sample  copy,  send  self-addressed,  stamped 
#10  envelope  to.  Dept  N.  307  Westlake  Dr. 
Austin  TX  78746. 


°  j _ JOB  LEADS _ 

I  PR/EDITORIAL  jobs  nationally.  Twice-a-month 
j  subscription  rates.  MSternman,  68-38  Yellow- 
I  stone.  Forest  Hills  NY  11375. 
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HELP  WANTED _ 

_ MAILROOM _ 

PRODUCTION  MANAGER 
MAILROOM 

Ouf  client,  a  large  manufacturer  of  equipment 
for  the  newspaper  and  printing  industries,  has 
an  immediate  need  for  an  aggressive  individual 
with  newspaper  mailroom  engineering 
experience.  You  will  be  the  technical  liason 
with  client  companies,  working  with  the  sales 
staff,  providing  engineering  expertise.  The 
ideal  candidate  must  have  strong  com¬ 
munications  skills,  be  able  to  interface  with  top 
management,  and  have  a  thorough  knowledge 
of  mailroom  equipment.  A  degree  and  electron¬ 
ic  experience  is  preferred  but  not  essential. 
Headquartered  in  the  Northeast  with  travel 
approximately  30%  to  40%.  Salary  range  to 
$40,000  with  an  attractive  relocation  and 
fringe  benefit  package.  Call  or  send  resume  to 
Ken  Hickman,  Gordon  Wahls  Executive  Search, 
PO  Box  905,  Media  PA  19063;  (800)  523- 
7112. 

PHOTOJOURNAUSM 

PHOTOGRAPHER— NEWSLIFE  seeks 
experienced  photographer.  Journalism  degree 
preferred.  Layout  and  writing  skills  desirable. 
Send  resume  to  Ron  Cass,  NEWSLIFE,  Box 
10000,  Marinn  OH  43302. 


_ PRESSROOM _ 

GROWING,  7-day  daily  in  Zone  6  seeks  several 
experienced  Goss  Urbanite  presspersons. 
Applicant  must  be  willing  to  work  night  shift. 
We  offer  good  salary,  benefits.  Contact  Don 
Allen,  Operations  Director  at  the  Pasadena 
(Texas)  Citizen,  (713)  477-0221. 

PRESSROOM  NIGHT  FOREMAN  for  a  large 
metropolitan  newspaper.  Primary  responsibilit¬ 
ies  include: 

•Oversees  pressroom,  platemaking,  and 
newsprint  operations. 

•Supervising  operational  personnel. 

Must  have  4-5  years  experience  with  Goss  Met¬ 
ro  equipment,  including  2  years  supervison. 

Salary  up  to  $27,300,  contingent  upon 
experience;  excellent  company  benefits:  5  day 
week;  Zone  3.  Submit  resume  by  May  3rd  to 
Box  4037,  Editor  &  Publisher. 

_ PRODUCTION _ 

ELECTRONICS  TECHNICIAN 
We  have  an  immediate  opening  for  an 
experienced  electronics  technician.  The  ideal 
candidate  will  be  a  college  or  technical  school 
graduate  with  a  major  emphasis  in  electronics 
and  have  3  to  5  years  experience.  This 
individual  should  possess  the  following  knowl¬ 
edge  and  abilities:  strong  knowledge  in  digital 
and  analog  logic;  experience  with  micro  pro¬ 
cessor  and  mini  computers;  proficient  in  the 
use  of  standard  electronics  test  equipment;  be 
a  self-starter  working  well  with  little  super¬ 
vision;  knowledge  and  experience  with  disk 
drives  and  other  I/O  divices  helpful.  No  travel 
involved.  Send  resume  along  with  salary  history 
to:  Lyn  Monarchi,  Personnel  Director,  Boulder 
Daily  Camera,  PO  Box  591,  Boulder  CO 


PRODUCTION  MANAGER 
Needed  immediately  for  web-offset  newspaper/ 
commercial  printer.  A  great  opportunity  for  an 
enthusiastic,  future-thinking  person  with  Urba¬ 
nite  experience,  who  is  willing  to  take  charge 
and  become  actively  involved  in  the  day-to-day 
operations.  Excellent  salary,  bonus,  fringesand 
advancement  potential  with  a  rapidly  growing 
division  of  Harte-Hanks  Communications.  Call 
or  send  resume  today!  J  L  Allred,  PO  Box 
11980,  San  Diego  CA  92111;  (714)  571- 
0288. 

SYSTEMS  TECHNICIAN  Requires  minimum  2 
years  education  and  3  years  experience  on  DEC 
or  Hewlett-Packard  Systems.  Good  benefits. 
Send  resume  to  Production  Department,  Tam¬ 
pa  Tribune,  PO  Box  191,  Tampa  FL  33601. 


To  answer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  given 
in  the  od,  do  Editor  &  Publisher,  575  Lex¬ 
ington  Av,  New  York,  NY  10022. 

Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Include  only 
material  which  con  be  forwarded  in  o  large 
monilo  envelope.  Editor  &  Publisher  is  not 
responsible  for  the  return  of  any  material 
sulmitted  to  its  advertisers. 


POSITIONS  WANTED. 


ADMINISTRATIVE  \ 

AMBITIOUS,  single  reporter  with  sports, 
photographic  and  overseas  experience  sWks 
new  challenges.  Have  imagination,  will  travel. 
Journalism  BA.  Donald  Johnson.  615  N  13th 
St,  Centerville  lA  52544. 

CEO,  GM,  VP  Marketing — Profit  and  loss 
responsible,  hard-working  pro  wants  #1  or  2 
opportunity  in  growing  daily,  weekly  or  shopper 
opNations.  Will  consider  corporate  manage-  | 
ment  of  smaller  dailies.  Well  known,  respected, 
community  leader,  family  man,  proven  success 
record — 20  years,  all  phases  of  the  business.  ' 
Currently  top  level  management  large  chain.  \ 
Reply  Box  3903.  Editor  &  Publisher. 

PUBLISHER  wth  strong  editorial,  sales,  busi-  ; 
ness  and  product  development  experience.  10 
years  management.  Award-winner.  Have  { 
started,  built,  run  and  sold  weeklies.  Seek 
sound  management  challenge  in  mid-west  or  ! 
west.  Available  now.  Call  (303)  249-2593.  I 

TOP  LEVEL  management  experience  major 
metro  and  suburban.  Background  includes  I 
shared  mail.  Nationally  known  for  saturation 
marketing  innovations,  product  roll  outs.  Cur¬ 
rently  employed.  Box  4024,  Editor  &  Pub¬ 
lisher. 


POSITIONS  WANTED 
EDITORIAL 


EDITOR  OR  CITY  EDITOR  JOB.  Nine  years 
experience  in  management,  editing,  reporting. 
Zones  5.  7.  Box  3829,  Editor  &  ^blisher. 


_ ADVERTISING _ 

37-YEAR-OLO  with  13  years  experience 
including  nationl.retail,  co-op.  zoned  editions 
and  special  projects.  Very  strong  on  promotions 
that  produce  plus  revenue.  Desire  aggressive 
Zone  5  daily.  Not  looking  for  title  as  much  as 
realistic  opportuniN  for  advancement  based  on 
my  performance.  Reply  Box  4018,  Editor  & 
Publisher. 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR  with  22  years 
experience.  AM,  PM  and  Shopper  and  TMC. 
Strong  in  promotions,  service  and  collections. 
Seeking  new  challenge  in  Zones  3,  4  or  6.  Box 
4026,  Editor  &  Publisher. 

DISTRICT  MANAGER  seeks  position  on  small 
to  medium  daily.  Strong  on  sales  and  service. 
Roger  Palmer,  Box  932,  Coolidge  AZ  85228; 
(M2)  723-4274. 

EXPERIENCED  CIRCULATOR  seeking  circula- 
tion  manager’s  position  with  PM  daily.  Jim  Wat¬ 
son.  5958  N  3rd  St.  Philadelphia  PA  19120. 

PERSISTANT  circulation  director.  Nuts  and 
bolts  man-follow  through  on  sales-service- 
collections-mailroom.  A1  track  record.  14 
years  experience.  Box  3945,  Editor  &  Pub¬ 
lisher. 

YOUNG,  AGGRESSIVE  phoneroom  manager 
with  6-plus  years  experience  on  major  daily. 
Making  a  good  buck  and  calling  own  shots. 
Seeks  new  challenge  with  same.  Box  3960, 
Editor  &  Publisher. 


DECEMBERS!  J-schoolgrad,  31.  University  of  ' 
Kentucky.  Reportensportswriter,  good  writing 
skills.  2  college  degrees,  ex-teacher,  unusual  , 
background.  B  Farley,  Box  486,  Jenkins  KY  : 
41537;  (606)832-2501. 

EDITOR,  seeks  key  spot  on  medium  daily  oi  i 
entry-level  on  big  paper,  preter  Zone  5,  8  or  9 
Strong  on  layout,  detail.  Fast,  creative  idez  I 
man.  Problem-solver.  Award-winner.  News.  I 
city,  managing  editor  experience.  Box  3987,  I 
I  Editor  &  Publisher.  I 

1  ENERGETIC  REPORTER  seeks  return  to  daily.  | 
Now  writing  newsletters  in  Washington,  cover- 
,  ing  Congress,  agencies,  etc.  Solid  record  witf 
i  dailies.  Fast  learner,  fast  writer.  MA  History 
Best  suited  for  hard  news  but  will  take  any  beat  i 
j  Box  4011,  Editor  &  Publisher.  I 

I  ENERGETIC,  talented,  young  (only  27)  manag- 
I  ingeditorofaChicagocommunitydailylooking 
toadvance.  Six  years  of  experience  in  all  phases 
I  of  newspapering  from  reporting  to  paste-up.  ' 

I  Mobile.  Box  4012,  Editor  &  Publisher. 

i  FEATURE/GOVERNMENTAL  writer  seeks  : 

I  challenging  position  on  growth-oriented  daily. 

I  Covers  features,  city  governmental,  police 
I  department,  fire  department,  hospital  beats.  ' 

'  One  year  computerized  daily,  five  years  | 
magazine  freelance.  BA  Journalism.  AA  Busi-  ] 
ness.  Top  clips  and  references.  Staff  reduction  ! 
casualty.  RLTureaud,  1306  Madison  St.  Man-  ’ 
deville  LA  70448.  Days:  (504)866-7627,  PM, 
(504)  626-9735. 

MASTER  EDITOR — During  12  years  on  small  to  , 
large  dailies  have  done  it  all  with  quality  as  a 
I  trademark.  Seek  helm  of  small  or  medium  daily 
or  responsible  position  on  large  paper.  Box  ' 
4031,  Editor  &  Publ'Sher.  I 

NEED  a  managing  editor?  I  have  held  down  just  ! 
about  every  news-side  job  on  a  major  metro  I 
daily,  and  want  to  bring  my  philosophy  of  quali-  I 
ty,  aggressive  newspapering  to  your  medium-  | 
sized  daily.  Reply  to  Eiox  4033.  Editor  &  Pub- 
j  lisher.  < 

I  REPORTER — Covered  Oklahoma  and  New 
i  Mexico  legislatures,  county  government  and  ' 
i  military  affairs  during  past  six  years  in  Okla¬ 
homa  City  and  Albuquerque.  Seeking  position 
on  metropolitan  paper.  Jim  Bradshaw,  1(X)1 
Louisiana  NE.  No  36.  Albuquerque  NM 
87110;  (505)  881-2661.  ■ 

REPORTER/PHOTOGRAPHER.  26.  seeks  ! 
position  on  daily  newspaper.  Holds  degree  in  : 
journalism  (LSU)  and  depee  in  history  (SLU). 
Has  worked  1 1  months  on  daily  metro  news¬ 
paper  covering  courts,  government,  police  and 
spot  news.  Four  years  experience  on  college 
newspapers— including  term  as  associate  edi¬ 
tor.  Excellent  clip  file  and  top  references.  Call 
(504)  893-59 1 2  or  882-5842. 

SMALL  town  daily  or  weekly!  City  boy  seeks  I 
reporting  position  and  countryside.  3  years  as  < 
reporter — magazine,  weekly  -  and  advertising  - : 
metro  daily.  Creative,  energetic  professional. , 
Any  Zone.  G  Jones,  1425  5th  Av,  N.  #102, 1 
Seattle  WA  98109. 


SPORTSWRITER  and  editor  with  3  years 
experience  in  the  Midwest  seeks  position  on 
daily  in  any  Zone.  Young  and  ambitious.  Box 
4020,  Editor  &  Publisher. 

SPORTSWRITER  with  four  years  experience, 
including  editing,  layout.  VDT  and  college  and 
high  school  sports  writing;  desires  permanent 
home.  Call  Gary  at  (801)  486-4535. 

VERSATILE  young  reporter  seeks  position  with 
daily.  One  year  at  suburban  weekly.  4  years  at 
college  daily,  intern  at  metro  daily.  Written 
news,  features,  entertainment,  sports,  edito¬ 
rials.  Desk.  VDT,  photo  experierKe.  Clips  avail¬ 
able.  Box  4019,  Editor  &  Publisher. 

_ FREELANCE _ 

CANADA,  EH?  Weekly  column,  teatures  from 
Great  White  North.  Wire  delivery.  (519)  743- 
5082,  collect. 

TWO  CANADIAN  freelance  journalists  can  han¬ 
dle  two  more  US  markets.  15  years  experience 
each,  print  and  radio.  Base  borders  on  New 
England.  Esther  Crandall  (506)  642-2866. 
Steve  Cook  (506)  696-7707.  J4R  Bureau.  Box 
6693,  Station  A  Saint  John,  New  Brunswick 
E2L4S2. 


_ MAILROOM _ 

SHIRT-SLEEVE  manager,  ten  years  experience 
in  mailroom  management  with  metros,  weekly 
groups,  and  bulk  mailers.  Best  references.  Am 
35.  people-oriented,  company  man.  Want  to 
settle  down.  Box  3989,  Editor  &  Publisher. 

PHOTOJOURNAUSM 

PHOTO  EDITOR,  17  years  with  one  of  the  na¬ 
tion’s  most  respected.  top-five  dailies,  wants  to 
exchange  Manhattan  smog  for  Sunbelt  skies. 
Seeks  serious  large  metropolitan  paper  able  to 
afford  his  experience  and  talent.  Mx  4029, 
Editor  &  Publisher. 

_ PRODUCTION _ 

OPERATIONS  manager  with  20-year  record  of 
lowering  costs  while  raising  operations  and 
product  quality.  Broad-based  and  college 
trained.  Box  3947,  Editor  &  Publisher. 

PHOTOGRAPHER 

PHOT(X:hiEF  with  3  years  experience  on  daily 
paper  seeks  staff  photographer  position  on 
paper  of  30.000  or  more.  Ron  Leifekf,  (402) 
462-2131 

PHOTOGRAPHER,  4  years  experience  in  spot 
,  'lews,  features  and  general  assignment  as  only 
staffer  for  weekly  group  in  Rhode  Island- 
[  Massachusetts  area.  Skilled  in  black  and  white 
and  color  lab  work.  Seeking  position  with  daily 
or  large  weekly  that  can  use  a  photographer  with 
talent,  imagination  and  initiative.  Resume. 

I  clips,  references  available  on  request.  Box 
3997,  Editor  &  Publisher. 


AGGRESSIVE,  December  81  J-school  grad 
seeks  work  on  daily  or  weekly.  Experience: 
Internships,  reporter  on  several  weeklies  and 
freelance,  (lood  with  people.  All  Zones.  Mark 
Eagle.  2164  Leighton  Rd,  Elmont  NY  11003; 
(516)  437-5821. 

AWARD-WINNING  REPORTER  with  three 
years  daily  experience  would  like  to  move  up  to 
medium-sized  paper.  Solid  general  assignment 
background.  Also  adept  at  features,  light  col¬ 
umns  and  sports.  Degrees  in  journalism,  poli¬ 
tical  science.  One  year  law  school.  Box  4016, 
Editor  &  Publisher. 

AP  stringer  seeks  reporting  position  on  Midwest 
I  daily.  Have  covered  courts,  police,  city  council 
!  for  two  dailies.  Editing,  layout  experience  too. 

I  Available  now.  Emily  Thayer,  2505  Harriet  Av, 
I  S.  Minneapolis  MN  55405. 

I  DESK  MAN — Rockies  metro  news  editor.  33, 
I  seeks  return  to  California  copy  desk.  Top  refer¬ 
ences.  state  of  art  skills.  Box  3986,  Editor  & 


EXPERIENCED  EDITOR,  ending  stmt  as  J- 
school  professor,  seeks  challenging  newsroom 
job.  Have  kept  skills  sharp  working  part-time  on 
I  daily.  All  Zones.  Box  3952.  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Free  press  imperiled  by  extremists 

After  hearing  reports  from  all  the  press  freedom  and  freedom  to  corn- 


countries  of  this  hemisphere,  the  Board 
of  Directors  of  the  Inter  American  Press 
Association  at  its  meeting  in  Charleston, 
S.C.,  last  week  concluded  “the  enemies 
of  liberty  are  determined  to  finish  off 
independent  newspaper  and  free  news 
people.” 

Endorsing  the  conclusions  of  its  Com¬ 
mittee  on  Freedom  of  the  Press  and 
information  headed  by  Raul  Kraiselburd 
of  La  Capital,  Rosario,  Argentina,  the 
lAPA  said: 

“Extremists,  right  and  left,  need  to 
muzzle  the  people  and  they  start  with  the 
newspapers.  Journalism  is  now  the  target 
of  growing  physical  violence;  it  is  not  a 
question  of  reporters  who  are  killed 
accidentally  while  courageously  engaged 
in  doing  their  job:  to  inform.  Now,  press 
people  are  selected  and  carefully  lined  up 
in  the  gun  sights.  The  bullet  is  aimed  at 
them,  and  through  them,  against  society 
as  a  whole,  because  the  aim  is  to  mis¬ 
inform,  to  frighten. 

“The  attacks  come  from  totalitarian¬ 
isms,  from  the  right  or  the  left;  from  gov¬ 
ernments  or  from  the  oppositions;  from 
the  intellectuals  or  the  bureaucrats.  So,  in 
the  localized  bloody  battles  which 
deplorably  characterize  Latin  America 
today,  the  practice  of  journalism 
becomes  an  almost  impossible  en¬ 
deavor.” 

In  formal  resolutions,  the  association 
condemned  this  violence;  it  urged  the 
government  of  Nicaragua  to  abandon 
plans  for  more  restrictive  laws  on  the 
press  which  the  press  in  its  own  country 
had  been  forbidden  to  write  about;  it 
asked  he  government  of  Argentina  to 
eliminate  its  43%  import  tax  on  news¬ 
print;  it  condemed  the  jailing  of  newsmen 
and  the  closing  of  newspapers  in  Brazil, 
Cuba,  Paraguay,  Uruguay  and  Grenada. 
It  urged  the  U.S.  administration  to  cease 
its  assault  on  the  Freedom  of  Information 
Act  and  it  noted  the  doctrine  of  the  New 
World  Information  Order  in  UNESCO  is 
already  being  used  by  governments  such 
as  Haiti  to  support  repressive  measures. 

It  was  also  noted  a  state  of  siege  of 
restrictive  laws  already  enacted  affect  the 
practice  of  journalism  in  Argentina,  Bra¬ 
zil  and  Columbia.  In  Costa  Rica,  Ecuador 
and  Venezuela  prior  permission  is  re¬ 
quired  in  order  to  publish  news  that  is 
pessimistic.  In  Chile  the  government  may 
authorize  or  deny  permission  to  publish  a 
new  paper. 

In  opening  the  meeting,  lAPA  Presi¬ 
dent  Charles  E.  Scripps  said  “I  don’t 
have  to  remind  anyone  that  the  fight  to 
preserve,  to  win,  to  regain,  to  promote 
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municate  will  never  end.  That  is  the 
reason  we  are  here  today,  joined  together 
in  what  we  know  is  to  fight  the  good  fight. 

“History  is  very  clear.  Every  tyrant, 
bar  none,  at  any  time,  anywhere  has  had 
to  seize  and  control  the  means  of  com¬ 
munication  in  order  to  keep  his  power.” 

Moderating  a  panal  discussion  on  the 
New  World  Information  Order,  George 
Beebe  of  the  Miami  Herald  and 
former  executive  director  of  the  World 
Press  Freedom  Committee,  reported  on 
the  recent  UNESCO  meeting  in  Acapul¬ 
co.  He  challenged  UNESCO  Director- 
General  Amadou-Mahtar  M’Bow  for  his 
statement  at  that  meeting  that  the  West¬ 
ern  press  was  responsible  for  blocking 
funds  for  the  International  Program  for 
Development  of  Communications  (IPDC) 
and  the  unwillingness  of  most 
development  nations  to  pledge  funds. 

Beebe  said  the  blame  lies  with 
UNESCO  itself  which  has  not  developed 
a  program  nor  named  a  director.  Also,  he 
noted  the  78  initial  requests  for  IPDC 
funds  are  for  government  projects  and 
state-owned  media  making  it  dificult  for 
independent  news  media  to  share  in  the 
program.  He  added  the  concept  of  IPDC 
being  a  clearing  house  for  both  gov¬ 
ernmental  and  bilateral  projects  is  a  good 
one. 

Dana  Bullen,  the  new  executive 
director  of  WPFC,  said  that  at  the  big 
internal  conferences  at  which  delegates 
of  governments  argue  for  a  New  World 
Information  Order,  “one  gets  the 
impression  many  of  them  feel  journalism 
is  too  important  to  be  left  to  journalists. 
You  rarely  hear  what  journalists  them¬ 
selves  might  think,”  he  said. 

“What  you  do  hear,  from  spokesmen 
of  governments  that  all  too  often  already 
control  the  press  at  home,  is  that  the  press 
everywhere  has  duties  to  perform.  It 
‘must’  support  a  New  World  Economic 
Order.  Or  it  ‘must’  present  more  positive 
news.  Or  it  ‘must’  support  certain  so- 
called  liberation  movements.  Or  it  ‘must’ 
support  development  projects.  Or  it 
‘must’  do  something  else  that  somebody 
-  usually  a  government  official  -  thinks  is 
a  good  idea.  There  are  also  lists  of  things 
the  press  ‘must  not’  do. 

Bullen  said  “there  should  be  support 
for  good  ideas,  for  things  that  really  will 
improve  communications,  for  steps  that 
recognize  the  vital  role  of  a  free  press,  for 
steps  that  do  not  point  toward  govern¬ 
ment  monopoly  of  communication.  We 
should  be  making  our  own  proposals 
along  these  lines. 

“By  the  same  token,  there  should  not 


be  support  for  ideas  that  only  mask 
desires  for  control  of  the  press.” 

Lakshmana  Rao,  project  coordinator. 
Division  of  Free  Flow  of  Information  and 
Communication  Policies,  UNESCO,  told 
lAPA  the  task  of  his  organization  is  to 
fight  for  “the  freedom  to  express  oneself, 
to  voice  opinions,  to  have  access  to  chan¬ 
nels  and  to  sources  of  informations,  to 
exercise  the  right  of  reply  or  rectification, 
to  hear  and  be  heard,  to  fairness,  to 
objectivity,  to  privacy,  etc.”  and  not  to 
suppress  what  might  exist.  He  quoted  at 
length  from  the  UNESCO  constitution 
and  resolutions  to  support  his  statement. 
He  said  the  record  must  speak  for  itself 
“as  it  stands  and  not  as  summarized  and 
interpreted  and  selectively  reported  in 
certain  sections  of  the  media.” 

In  a  panal  discussion  on  rising  costs, 
John  Jaske,  in  charge  of  personnel  and 
labor  negotiations  for  Gannett  Newspap¬ 
ers,  said  50%  of  a  newspapers  costs  today 
is  due  to  labor  and  related  expenses. 
Newspapering  is  a  very  labor  intensive 
business,  he  said,  but  unfortunately 
newspapermen  historically  have  been 
poor  administrators  of  personnel  and 
labor. 

Noel  Leon,  Intermedia,  Miami, 
charged  that  U.S.  manufacturers  auto¬ 
matically  charge  more  to  a  Latin  Amer¬ 
ican  publisher  than  to  a  U.S  publisher.  In 
one  case  he  investigated  he  said  the  price 
of  an  item  was  60%  higher  for  a  Latin 
American  buyer. 

George  Arellano,  Abitibi-Price  Sales 
Corp.,  noted  the  latest  newsprint  price  at 
$525  per  ton  and  said  “when  it  comes  to 
costs  it  is  a  fact  of  life  that  what  goes  up, 
doesn’t  come  down.” 

Giving  the  highlights  of  increases  in 
major  cost  items  over  the  years  such  as 
raw  material,  labor,  energy,  delivery, 
reforestation,  environmental 
improvements,  he  compared  the  rise  in 
the  price  of  newsprint  to  increases  in 
costs: 

“On  an  indexed  basis,  the  price  of  a  ton 
of  newsprint  has  increased  from  an  index 
of  100  in  1%9  to  303  in  1982.  Over  the 
same  period,  costs  of  manufacture  have 
risen  frm  a  1%9  base  of  100  to  355  in 
1982.”  That  is  a  300%  rise  in  price  versus 
a  355%  rise  in  costs,  he  said. 
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in  New  England, 

WE'RE  HIGH  ON 
TECHNOLOGY 

A  fiber  optic  system  for  a  Nevada  telephone  company,  missile  detection 
radars  for  helicopters,  multiple  access  terminals  for  private  satellite 
communications  networks,  flight  control  actuators  for  F-1 6  fighters— these 
are  just  a  few  of  the  products  of  New  England’s  high  technology  industry  that  is 
keeping  this  region’s  economy  buoyant  in  comparison  to  so  many  other 
sections  of  the  country. 

Federal  Reserve  figures  for  1981  show  that  New  England,  in  contrast  to  the  rest 
of  the  country,  had  a  notable  increase  in  new  car  and  real  estate  loans  over 
the  year.  Unemployment  in  each  of  the  New  England  states  is  below  the  national 
rate  of  8.2%,  for  a  regional  average  of  6.7,  and  Vermont  as  low  as  5.4%  by 
the  Fed’s  latest  published  figures. 

Newspapers  sell 
New  England. 

Sophisticated  high-tech  industries  with  their  trained  and  educated  personnel 
have  had  the  corollary  effect  of  dramatically  increasing  employment  in  the 
finance  and  service  industries  and,  consequently,  retail  sales.  New  England 
daily  newspapers,  with  home  coverage  exceeding  that  of  most  other  regions, 
can  claim  to  be  among  the  nation’s  most  effective  advertising  media. 

Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE  MASSACHUSETTS  CONNECTICUT 

Bangor  Daily  News  (M)  Boston  Globe  (AD&S)  Bridgeport  Post-Telegram  (M&E) 

Maine  Sunday  Telegram  (S)  Boston  Herald  American  (M&S)  Bridgeport  Post  (S) 

Portland  Press  Herald  (M)  Cape  Cod  Times  (Hyannis)(E&S)  Bristol  Press  (E) 

Portland  Express  (E)  The  Enterprise  (Brockton)  (E&S)  Hartford  Courant  (M&S) 

The  Daily  T ranscript  (Dedham)  (E)  Manchester  Journal  Inquirer  (E) 

Fall  River  Herald  News  (E)  Meriden  Record-Journal  (M) 

NFW  HAMPSHIRF  Gardner  News  (E)  Middletown  Press  (E) 

Lynn  Item  (E)  New  Britain  Herald  (E) 

Union  Leader  (M)  New  Bedford  Standard-Times  (E&S)  New  Haven  Journal-Courier  (M) 

Nashua  Telegraph  (E)  North  Adams  Transcript  (E)  New  Haven  Register  (E&S) 

New  Hampshire  Sunday  News  (S)  Pittsfield  Berkshire  Eagle  (M)  New  London  Day  (E&S) 

Salem  Evening  News  (E)  Norwich  Bulletin  (M&S) 

Springfield  Daily  News  (E)  Torrington  Register  (E) 

VERMONT  Springfield  Union  (M)  Waterbury  American  (E) 

Springfield  Republican  (S)  Waterbury  Republican  (M&S) 

Barre-Montpelier  Times-Argus  (E&S)  The  News  T ribune  (Waltham)  (E) 

Burlington  Free  Press  (M&S)  Worcester  Telegram  (M-S) 

Rutland  Herald  (M&S)  Worcester  Gazette  (E) 


You’ve  Got  To  Be  There! 


22  Countries - 

of  the  World  are  busy  preparing 
International  pavilions  in  Knoxville! 

China,  Japan,  United  States,  Italy,  France,  West 
Germany,  Great  Britain,  Egypt,  Greece,  Belgium, 
Luxembourg,  Netherlands,  Ireland,  Denmark, 
Australia,  Mexico,  Saudi  Arabia,  Canada,  Korea, 
Hungary,  Panama,  and  The  Philippines. 


47  Corporate  Sponsors - 

are  preparing  exciting  exhibits  at  the 
1982  World’s  Fair! 

EACH  MONDAY  during  the  six-month  event, 
your  Knoxville  daily  newspapers  will  publish  a 
tabloid  section,  “This  Week  At  The  Fair,”  a 
preview  of  each  week’s  events  at  the  World’s 
Fair.  In  addition  to  reaching  our  regular  157,000 
reader  families,  100,000  copies  of  this  special 
section  will  also  be  distributed  each  week  to  area 
hotels,  motels,  and  businesses  for  free  distribu¬ 
tion  to  the  expected  11  million  visitors  to  the 
Fair. 


Plan  Now  To  Be  There! 


Visit  the  World’s  Fair  yourself  .  .  .  and  be  sure 
your  business  is  represented  with  a  consistent 
advertising  schedule  in  “This  Week  At  The 
Fair.”  Reserve  your  space  NOW  for  this  once-in- 
a-lifetime  selling  opportunity.  Call  Jerry  Dunning, 
Advertising  Director,  or  contact  your  Story  & 
Kelly-Smith  rep.  A  consistent  contract  assures 
preferred  position  each  week. 

.  KNOXVllU  NEWS-SENTINEl COMPANY 
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